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WIN SEL 
Snvisible } 
STEEL CEILINGS | 
and SIDE WALLS |i 


33 1-3% ADDED TO YOUR } 
PROFITS IN ERECTING Gimecm 
METAL CEILINGS—DUE TO Nall HOLE 
THE |(WIK SE] FEATURES. 


WILL YOU SHARE IN THIS PROFIT? 


TWO NEW FEATURES: 
















RE-PRESSED BEADS AND DIE CUT NAIL HOLES are features in QegbeZoint” 
Steel Ceilings assuring an accurate and immediate fit, saves one-third the time in erecting, 


gives a permanent tight joint and assures better results. 
The SANITARY, ENDURING and 


ARTISTIC qualities of Dreisible Joint” Steel 
Ceilings are equally important. 


All our designs are of the latest style, as no 
obsolete patterns are employed. 


Send for sample showing the {KWIKSE 
feature. You will be interested. 


ILWAUKEE ARTISTIC 
ETAL CEILING CO. 


MILWAUKEE, WIS. 





Branch at 
Stucco Design No. 2276 KANSAS CITY, MO. 


Neto eaartipnnaiienaie 

















ALPHABETICAL INDEX AND CLASSIFIED LIST OF ADVERTISERS, PAGES 50 and 51 











ol. 68. No. 24. CHICAGO, DECEMBER 12, 1914. $2.00 Per Year. } 
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Answer to 

How Long Will 
The Kelsey 
Zig-Zag Tubes 
Last in the 
Kelsey Generators 
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E don’t know how long they will last. 

We have been making Kelsey Warm Air 

Generators for 22 years, and we have never 
known of a case where they didn’t outlast the 
other parts. 


This one at the right was taken from a gen- 
erator 15 years in use and as far as we can see 
it’s good for another 15. You can see it by 
dropping in at our 
New York Office, 
103 Park Ave. 


Rs 1993 = TE 78 = 


CHICAGO 
2767 Lincoln Ave. 
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WARM AIR wears 


Syracuse, N. Y., 301 James Street 
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Get it everlastingly fixed in your 
mind that if any heating system will 
last, the Kelsey will. Also that we guarantee 
to heat any room in any weather with } to 3 
less coal than any furnace, and are prepared to 
prove its economy over either water or steam, 
The kind of proof it’s simple to prove to your 
customer, 


This ought to in- 
terest you. Send 
for our Dealers’ 
Proposition. 
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NEW YORK 
103-Y Park Ave. 


DEALERS IN ALL 
PRINCIPAL CITIES 


~) 






| 
| 
| 

















FRONT RANK Portable Heater 





SATAN’S ONLY RIVAL 
FRONT RANK 


Warm Air—Steel Heater 





The “FRONT RANK” 
Warm Air Steel Heaters 
never heat the same air twice. 
There is always a new sup- 
ply of clean, warm FRESH 
air, free from smoke, gases 
or soot. 


Write for our catalogue and 
booklet of general information 
now. 


Haynes-Langenberg Mfg. Co. 


4045-4047 Forest Park Blvd. 
ST. Louis, U. S. A. 








——— 

















MER GA 7 8) Sm 


~ 


See ae Dt / = OME er tag 


SOR EITHR | - 


= Se gs 2] 


AMERICAN ARTISAN AND HARDWARE RECORD 




















DANGLER 


BLUE\FLAME WICK OIL STOVES 


Your 


Are now made in many new styles and sizes. 
trade will surely be pleased with one of our designs. 


WICK OIL CABINET TABLE RANGE 


With Enameled Top, Glass Door, Nickeled 
Door Frame, and White Splasher Shelf. 


You should have our catalog before you place 
your next order. 


DANGLER STOVE COMPANY 


Division American Stove Company 
Cleveland 


Ceyglond 
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FOSTER’S MODERN} 











A new range made of the very best rust-resisting “American Ingot Iron.” 
The oven plates are made of No. 16 and the range body of No. 18 gauge stock. 
This range is lined with asbestos millboard and has a nickel-plated sanitary base. 


It is one of the best and heaviest ranges we have ever put out and we guaran- 
tee it to give satisfaction. 


In addition to this we have a complete line including all sizes and styles of 
steel and cast ranges, coal and wood cooks, base burners, airtights, and all kinds 


of coal and wood heaters. 


Write promptly and secure the agency for the most complete line of medium 
priced, high grade stoves and ranges on the market. 


THE FOSTER STOVE CO. 


Ironton, Ohio 
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Patent Improved, Wrought 
Steel, Portable 


RANGE 


For Hotels, Restaurants, Public 
Institutions, Boarding Houses and 
Private Families. 


All kinds of Hotel Implements for 
culinary purposes. 
We manufacture a complete line of 
Ranges, all sizes, and for every 
purpose. 

Write for catalog and full particu- 
lars in regard to our new selling 
plan. : 


THE JOHN VAN RANGE CO., siwancsroacvay Cincinnati, Ohio 
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THE “QUALITY” LINE 


Is the One You Should Sell 


Because: 


KING QUALITY HOT BLAST STOVES give satisfaction. 
KING QUALITY HOT BLAST STOVES reduce fuel bills. 
KING QUALITY HOT BLAST STOVES give more heat. 
KING QUALITY HOT BLAST STOVES give no trouble. 


KING QUALITY HOT BLAST STOVES give you a lib- 
eral profit. 











. KIN LITY 
Write for our latest catalog. It HOT aero 


fully describes our entire line. 


QUALITY STOVE & RANGE CO. 


BELLEVILLE, ILLINOIS 


























> A look into the « 
INTERCHANGEABLE Cc F 
The Range That Burns XXth entury urnace z 
G AS, or CO AL or WOOD It radiates one-third more heat. : 
Sells 12 Months of the Year It uses one-third less fuel. fa 
It consumes its own gas and soot. & 
Has 6 Lids It is practically indestructible—few repairs. :. 
oe _ I or It has a convoluted radiator, which intensifies the heat. ig 
or Coal. i 
Changed in The 
38 ds. ° 
kg ; Sensible 
= es only 
——" 42 inches Furnace 
= Floor Space. is one that burns all 
kinds of fuel, even 
Reduces the to cheap grades of 
Gas Bill one- 
third. soft coal and slack, 
m—i with such a perfect 
"Woroure Takes All combustion as to 
| Poisons from give the most heat, 
— the Home. like 
Made in The 
™ Steel and XXth 
= Cast Iron. Century 
The Most Furnace 
7 — Profitable 
FOR GAS Sold. Write for 
On Sale from the Atlantic to the Pacific. The Greatest on the ste ei, 
Maket. Will Please Your Trade. Write for Catalog and Prices. 
THE CHAMPION STOVE CoO. |} XXth Century Heating & Ventilating Co. 
Cleveland (ie | nd General Office and Factory at AKRON, OHIO 
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Use XXX LYE for Cleaning Stampings and Castings 


The war has made ordinary potash scarce and expensive. 

We offer XXX LYE—made from our own formula—as a 

more satisfactory article. Here are a few of the reasons: 
It has triple strength—2 to 4 ounces to the gallon is sufficient. 
It is in small white crystals, easy to handle. 
It removes grease quicker than other alkalies. 


The quality is absolutely uniform. 
The supply is certain. 
The price is low. 


Put up in 1 Ib., 10 lb., 50 Ib., and 100 Ib. cans 
and in 500 lb. barrels. 


SEND FOR A TRIAL LOT TODAY. 


THE HANSON & VAN WINKLE CO. 


Manufacturers of Chemicals for the Plating Room 





108-110 North Clinton Street 


CHICAGO 


Factories: Newark, New Jersey Canadian Branch: Toronto, Ontario 





















RIVETING— 
THE OLD WAY 
No. sala” cid plate 


This is themachine 
used for welding 
stove runners, lin- 
ings for gas stove 
ovens, etc. Here 


Daily Output 
are the actual fig- 450 





Cost per 100 plates 


ures given us by a 46 cents 
stove manufac- cman 

turer showing his WITH A “TOLEDO” 
costs before and WELDER— 


after installing a THE SAVING WAY 








“TOLEDO” No. welds per plate 
Electric — . 
° aily Output 
Spot Welding 1500 
Machine : ete i: ae Cost per 100 plates 
Welding Stove Runners 20 cents 





Send us samples of your work today and let us show you what you can save. 


Get our free bulletins describing our entire line of spot welding and butt welding machines. 


NO LEASE NO LICENSE NO ROYALTY 


THE TOLEDO ELECTRIC WELDER COMPANY 


4100 Langland Street - - CINCINNATI, OHIO 
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A Combination 
of Science and Sheet Steel 


is found in the construction of 


HOME COMFORT 
WARM AIR HEATERS 


They have a scientifically designed and care= 
fully constructed dome, or combustion chamber, 
made from a single sheet of high grade No. 8 gauge 
open hearth steel plate. The dome thus formed is 
made into acylinder. This cylinder has only one seam 
about 15 inches long, which is boiler riveted. The 
top piece closing the upper end of the cylinder is a 
solid disc of No. 6 gauge quarter-inch steel plate 
pressed into a convex form, flanged and then closely 


riveted to dome. 





Write for our Agents Proposition and 
latest complete catalog. They will be 
sent free of charge. 


WROUGHT IRON RANGE 


5661 Natural Bridge Avenue ST. LOUIS, MISSOURI 

















IN ot Merely Talk— 
But Actual Performances 


Have put the BEAVER WARM AIR HEATER 
in a class by itself. The BEAVER WARM AIR 
HEATER not only supplies warmed air, but the 
warmed air is fresh. This is an important feature 
that should not be overlooked when buying a 
heater. The BEAVER WARM AIR HEATER is 
also dust and gas proof. These features insure 
pure air at all times, which is necessary for good 
health. 


Become a BEAVER DEALER if you are not already one. No better business- 
building and profit-making line was ever offered to the retail heater trade. Write 
for catalog “G,” describing the BEAVER LINE of WARM AIR HEATERS at once. 


There is nothing to lose and all to gain. 


THE DANVILLE STOVE & MFG. CO. 


DANVILLE, PENNSYLVANIA 














LOS ANGELES, CAL. PITTSBURGH, PA. SAN FRANCISCO, CAL. 
IL Union Hardware & Metal Co. R. E. Edmunds, 104 Wood St. Mangrum & Otter Co., Inc., 561-563 Missio 








W. D. SAGER, 330-340 North Water Street, CHICAGO, ILLINOIS 
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THEY ALL HEAT 


j VE We all know that any furnace on the market properly 


BOYNTON’S SQUARE POT 
STEEL DOME FURNACE 
Why Not Investigate? NEW YORK JERSEY CITY 


installed will heat, but how many more things there are 
to consider in a furnace besides the actual heat the 
furnace will produce. If ten dollars difference in the 
price of the furnace adds ten to fifteen years to its life 
the money is well spent. If ten dollars a year in fuel is 
saved it is worth considering. If the furnace is con- 
structed of a high grade of iron a few dollars are saved 
every year in repairs. A furnace that is properly fitted 
is a saving to you in labor when the furnace is set up. 
Can you afford to overlook these vital points in buying 
your furnaces? Your reputation is at stake every time 
you install a new furnace. One knock will offset a 
hundred boosts. 


The SQUARE POT FURNACE is made with the 
idea of building reputations. It has taken the grouch 
out of many a tin shop and put it on the happy side of 
the ledger. Get in line now for next year’s business. 





or ne a 


CHICAGO 





Satisfied Dealers 


When you are handling WISE WARM AIR 
HEATERS, you know that you are offer- 
ing a heater of quality—one that has made 
good wherever it has. been tried out. 
You are selling a line-of warm air heaters 
that yield you a liberal profit. No hard 
labor tosella WISE WARM AIR HEATER. 
Their reputation sells them. 


Send for our catalog and 
prices. They will show 
you that it is best to 
handle the WISE LINE 
of WARM AIR 
HEATERS. 





WISE FURNACE CO., Akron, Ohio 


Satisfied Customers 


When a customer buys a WISE WARM 
AIR HEATER, he is sure that there wil 
benocomplaint. He knows thatit will give 
satisfactory service for a longer period than 
any other heater. WISE WARM AIR 
HEATERS cut down fuel bills. The ex- 
pense of repairing them is reduced to a 
minimum by their proper construction. 


La, 


$ 


‘Ss 


| 


Impress upon the minds 
of your customers that 
WISE WARMAIR 
HEATERS are heaters 
of quality—they ought 
to get that kind. 


__ > 








| 


AIR 
FURNACE 


installed with or with- 


DEALERS 


Get the agency now. 

yourself atver the orkoe 
a 

Soliow has it er 


AMERICAN BELL & al 
FOUNDRY CO. & 
WORTHVILLE, MICH. 








SCHEIBLE 
HEATERS 


ARE 
TheRIGHT WARM 
AIR HEATERS 
at the RIGHT 
PRICES. 


Let us tell you all 
about them. 


SCHEIBLE 
HEATERS 


HAVE 


a reputation for 
DURABILITY, 
PRACTICABILITY 
and ECONOMY. 


Easy to operate and 
consume any kind of 
fuel. sag? 


UH Wea Ninh st, SCHR CO. ghd 































AMERICAN ARTISAN AND HARDWARE RECORD 






























@ Engh Heater Hints—No. 3 


TED Radium Steel Plate, 
Return Flue Heater 

A heater of merit, constructed of the highest grade material obtain- 
able. Designed to meet the requirements of those who desire a heater 
that will burn either hard coal or block wood. Our Patented Keystone 


Joint makes the GILT EDGE WARM AIR HEATERS absolutely gas- 
tight. This is of vital importance when wood is being used for fuel. 


The GILT EDGE RADIUM WARM AIR HEATER has many con- 
vincing points that are not included in other furnaces. These can all be 
used as selling arguments that cannot be questioned. A live dealer who 
handles the GILT EDGE LINE of WARM AIR HEATERS not only? 
will make a liberal profit, but will have the satisfaction of knowing that a — 
he is handling a line of quality. NE 


Write for our latest Catalog, fully describing GILT EDGE HEATERS 


R. J. Schwab & Sons Co. Milwaukee, Wis. 




















































GENTS are closing one of the 
most successful years they ever 


had. 


Let us explain the reason why. 





@ Won @ § THE T. E. HENRY FURNACE CO. 
— Gens ic, 










































Y Floral City Gas-Tight Heaters 


LORAL CITY GAS-TIGHT HEATERS mean perfect satisfaction. The 
GRATES are the Duplex, triangular revolving pattern, the best and strong- 
est grates made, and are worked in pairs by the use of a crank placed on the 

two center bars. The FIRE POT and BODY of all FLORAL CITY GAS-TIGHT 
HEATERS have an extra large beating surface, as they are all deeply corrugated. 


Many heaters of this type have been in service for twenty years without the 
need of repairs. 


Made in five sizes with fire pots ranging from twenty-one to thirty-three inches. 
Heating capacity from 20,000 cubic feet to 100,000 cubic feet. 


Absolute Satisfaction and Prompt Service go with ALL 
FLORAL CITY GAS-TIGHT HEATERS. 


Write for our new catalog and price list NOW. 
ARTIS 


Ne MONROE FOUNDRY & FURNACE COMPANY 
MONROE, MICHIGAN 
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WE Guarantee 


our Casing Rings to be 
PERFECT 
MEASURE 


We are 
THE ORIGINATORS AND INVENTORS OF 
STEEL CASING RINGS 
AND OWN AND CONTROL THE ROLLS FOR 
MAKING THE STOCK 

FULL CIRCLES for Ordinary Use 
PARTIAL CIRCLES for Full Cast Fronts 
GET OUR NEW PRICES 


WITH LUGS 
FOR 4 
DOUBLE CASING 


WITHOUT 
LUGS FOR 
SINGLE CASING 


THE WALWORTH RUN FOUNDRY CO. 
West 27th Street, Cleveland 





Makers of Fine Grey Iron Castings 
P Manufacturers of Semi-Steel Registers 





































Are You Satisfied 
With the Magnitude of Your Business? 


Are you getting your share of the warm air furnace 
business of your locality? You would if the furnaces you 
a e selling were as durable and economical as 


AMERICAN 
WARM AIR FURNACE 


The new Air Blast Fire Pot which is in all AMERI- 
CAN Warm Air Furnaces, will burn soft coal or slack equal- 
ly as well as other furnaces burn hard coal. And the result 
isthe same. The fire is always even and every particle of 
fuel is consumed. 


Our latest catalog fully describes the entire line 
of AMERICAN Warm Air Furnaces. It will be 
sent to you at your request. Write for it at once. 


AMERICAN FURNACE CO. 
2725-27-29-31 Morgan Street St. Louis, Mo. 











AMERICAN ARTISAN Advertising Manual 


The most complete and most valuable treatise ever published on the subject of advertising as it is 
applicable to the retail merchants. NO DEALER CAN AFFORD TO BE WITHOUT IT. 


Price $3.50 Per Copy. For Sale by Your Bookseller or by 


DANIEL STERN, Publisher, 910 Michigan Boulevard, CHICAGO, ILL, 























AMERICAN ARTISAN AND HARDWARE RECORD 














Lil 


 MICHIGA 


SAFETY FIRST 





ASSURES 





N SAFETY | 
FURNACE PIPE 








MICHIGAN 
SAFETY 
FURNACE 
PIPE 
Ready 
to 
Connect 

















ae 


MICHIGAN 
SAFETY 
FURNACE 
PIPE 
Locked, 
Making 
Airtight 
Joint 

















A pipe that will make good under all circumstances. 
The air chamber between the inner 


LUTELY FIREPROOF. 


ABSO= 


and outer pipe is always kept supplied with fresh air which keeps 


the outer pipe from becoming overheated. 
heated air from becoming chilled by cold outside walls. 


This also keeps the 


Perfora- 


tions in the collar at each end of the pipe keep the air in circulation. 


The Automatic Locking Device, which is a feature in all 
MICHIGAN SAFETY FURNACE PIPE, is a great help to all 
It not only completely locks the sections of 


furnace men. 
furnace pipe, but makes an airtight joint. 
of the time and iabor usually spent on a job is saved. 


pemsanettin 


Write for Complete Catalog. 


Michigan Safety Furnace 


About 60 per cent 


_ 


Pipe Company 


113-115 East Fort Street 


Detroit, Michigan = 


2 
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THE SANITARY 
GAS-SAVE RADIATOR 


is an attachment to be put on the 
ordinary open front Gas Grate, to save 
the heat 
that has 
been going 
up the 
chimney. It 
makes the 
heating 
qualities of 
the Gas 
Grate equal 
to the best 
stove, with 
a much 
‘“a6.ater 
appear- 
ance. 





Dealers should investigate 


Send for descriptive circular at once 


L. T. HAGAN 


Winchester, Kentucky 











Over 200,000 of the 
ROCHESTER 
RADIATORS 


in actual use is the best proof of its 
excellence and usefulness. 


Fits any stove or furnace burning 
HARD or SOFT COAL, WOOD or GAS. 


Guaranteed not to choke or clog the 
draught. 


They are easily cleaned. 

Our furnace size radiators can be used 
either in basement, heating room above, 
through a floor register, or in room above 
if smoke pipe extends into room, warming 
hall or room without any expense. 

Prices from $2.00 to $12.00, according 
to size and finish. 


Can fit any pipe from 4} to 9 inches 
in diameter. 


( It will give more heat with the same 
amount of fuel or it will SAVE HALF 

THE FUEL and give the same amount of heat. 
One square inch of radiating surface directly over the 
hot current is better than six in a drum or side heater with 
perpendicular tubes. Send for catalogue and prices. 


Rochester Radiator Company 
120 Furnace Street, ROCHESTER, N. Y. 
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Side Wall Ventilator 


Ornamental Ventilators 


made to match any finish. Any style, shape or size. We 
will make them from your ‘specifications. Padgett’s 
Wooden Cold Air Faces will not mar the appearance of 
home or office. Can be concealed under hall seats, under 
stairs, in walls or floor, or many other places. 


Send for booklet and prices. 


The Wooden Ventilator Co. 


East Palestine, Ohio 














Plain Lattice 
Cast Iron 
Cold Air Faces 


Thousands of 
dealers are us- 
ing these faces 
at a big saving. 


The lowest 
priced COLD 
AIR FACE 
made. 


Get our prices 
and save 
money. 


Prompt 
Delivery 


THE FURNACE SUPPLY & MFG. CO, (Gvclond 
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“MISSION” 


Symonps' New Sipe WALL REGISTER 


Greater Area—Simple in Construction 
and Operation—Easily Installed 


Send for complete catalogue and prices. It will pay you to write. 








| SYMONDS REGISTER CO. 


1102-1104 Madison St., ST. LOUIS, MISSOURI 


Advertising Never Takes a Day Off 
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DO YOU KNOW THAT 


SMITH’S “MALTESE” 
WATER HEATERS 


Are made with eight styles of 
tappings? 





They can be used in any 
Warm Air Heater, Steam or 
Hot Water Boiler. Easy to in- 
stall and always ready. 

Write for our catalog and prices at once. 


CHAS. SMITH CO. 


57 West Lake Street Chicago, Illinois 







































A SHINE 
IN EVERY, 











Stove Polish 
Metal Polish 
Iron Enamel 


Our products do not dry out, rust through 
cans, or freeze in any climate. They are good 
until used. Our name guarantees quality and 
dealers handling BLACK SILK products are 


assured of a ready sale for them. 
Buy through your jobber 
BLACK SILK STOVE POLISH WORKS, Sterling, Illinois 


A SHINE 





IN EVERY, 


DROP-4 


ee, 


The CHAMPION 


COMBINATION 
HOT WATER BOILER 






gt A pe. qootens can 
her acco. d- 
Ing to tbe , t- amount of radi- 
The fire 
throug! aah 8 
weenrings in enc sec: 
tion and over their lage 
surfaces permits the direct 
action of the fire io come 
in contact wich each sec- 
eae poking | a@ powerful 
and effective heater. 


CuAReon BOILERS 

tested 100 pounds 
hye ydraulic pressure Ppefore 
leaving the ~ ot Pe 

ge oy no °o 
leak. Will increase every 
dealer’s business who han- 
dies them. Prices. meas- 
urements, e€tc., Upon ap- 
plication to 


FRANK D. STOLZ CO. 
Manufacturers 
1210 Webster Avenue 
CHICAGO, ILL. 








PEERLESS ENAMEL 


Gloss Black 


FOR STOVE PIPES AND ALL SHEET IRON WORK 


* 
Aluminum 
For RADIATORS, PIPES, ETC. 
You can get PEERLESS ENAMEL from all leading 


jobbers. A trial order will show that it is a good seller. 
Write for sample. It will be sent to you at your request. 


NICKEL PLATE STOVE POLISH COMPANY 


CHICAGO Manufacturers ILLINOIS 

















SERVICE 


Fast and efficient service is a great 
help. We can furnish ycu with the 
best service at all times. ‘ive us a 
trial and let us convince 3 .u. 


THE KIRK -LATTY MFG. CO. 


Manufacturers of STOVE BOLTS, STOVE RODS 


Cleyela nd and RIVETS Clevelan id 











4 











When Mistah Johnsing jines Miss Liz 
He got to do some walkin’, 
She shows him all de steps dey is, 
An’ ain’ no time fo’ balkin’, 
Jess so in trade—to take de cake 
Yo’ got to step su’prisin’, 
Wake up, an’ keep yo’self awake! 
WHY ain’t yo’ ADVERTISIN’? 

















— 
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NEW YORK: 68 Church St. 


Munsell’s Mica 
EUGENE MUNSELL & COMPANY 


CHICAGO: 542 S. Dearborn St. 


The Standard for 
High Grade Stovee 






And Leading Jobbers Everywhere 

















"School Room Heaters 
Furnaces and Hot Water 


SPECIALTIES FOR COMBINATION HEATING 


CHARLES SMITH, 70 West Lake Street, Chicago, Ilinois 
















STOVE REPAIRS 


Range and 
. Furnace Repairs 


A.G. BRAUER SUPPLY CO. 


316-318 North Third Street 
ST. LOUIS, MISSOURI 
\annemeeniieiieieiiiniitaliientatiaal 












WE MAKE REPAIRS 


For Warm Air Heaters, Stoves, Ranges and Hot 
Water Boilers. Our stocks are the largest and 
most complete. Write for catalog. 







: Stiga 7 
‘i 


INCINNATI, OHIG 





























The — OVEN THERMOMETER 


is a SIGN OF QUAL- 
ITY inarange. It is 
necessary to the quale 
ity of any range. 


i Se 


Yorr range is not complete 
until you get it. It adds sell- 
ing value because of its repu- 
tation for accuracy and re- 
liability. Can be used on 
any style of range. 






The Cooper Oven Thermom- 
eter has led the way for 20 
years and still leads. 
Get our catalog 
and prices. 






(One-half actual size.) 


The Cooper Oven Thermometer Co. 
PEQUABUCK, CONN. 






—— 
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Lightning Stove Pipe Machines 


Save time, money and labor. Their operation is simple, 
rapid and noiseless. The LIGHTNING STOVE PIPE 
MACHINE is the only one on the market that will 
rapidly and perfectly close the seams or groove Nested 
Stove Pipe. Can be attached to any post, 
wall or bench. It is adjustable to all sizes 
and gauges of Stove Pipe, Furnace Pipe 
and other Sheet Metal articles. 

Write for particulars. 






















STOVE PIPE MACHINE 


Lows 







Manufactured by 


HEMP &CO., St. Louis, U.S.A. 








4 THE GEO. W. COPE 


TOVE PATTERN WORK 





Cor, Brush and Woodbridge Sts., 





DETROIT, MICHIGAN ' 


PATTERNS 


FOR STOVES AND HEATERS. "W560 s43 1RoN 
VEDDER PATTERN WORKS, **?iste* Troy, N.Y. 












) UIN(Y Partern(o 


IRON&SWOOD 


STOVE PATTERNS 








PATTERNS 


For Stoves and Heaters — 
The Cleveland Castings Pattern Co. 


(Ewlend 





WELLER PATTERN CO. 
PATTERNS <-@ ALUMINUM 
MATCH 
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HOUSANDS OF RETAIL MERCHANTS are using AMERICAN ARTISAN 


as a guidein preparing their advertising matter and are enjoying greater profits 
than ever before. 
Price is MODERATE, $3.50 per Copy—from your bookseller or DANIEL STERN, Publisherand Bookseller, 910 Michigan Boule — ‘Chicago, Ill. 





Use it—this means you—and improve your advertising 
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IN THE December fifth issue of AMERICAN ARTISAN 
there appeared on pages 24 and 25 an article entitled 
To Prevent “How Price Cutting on Trademarked 
Price Cutting Articles Can Be Stopped.” 
vreteumaiel Within a few hours after the first 

Hardware. copies of the issue had been distributed, 
a New England hardware manufacturer telephoned 
and wanted to know if he could have 1,000 copies. He 
had read the article while calling on one of the Chi- 
cago wholesale hardware firms and quickly made up 
his mind to make use of it in order to do his share in 
the work of preventing the indiscriminate price cutting 
on standard articles. He also asked for 10,000 reprints 
of the article to be used by him in promoting the move- 
ment to have the Stevens Bill enacted into law. This 
bill, it will be remembered from previous editorials and 
leading articles in AMERICAN ARTISAN, is designed to 
prohibit the reduction in price of any trademarked 
article below the figure set by the manufacturer as the 
retail price. 

By the enactment of this bill one of the strongest 
weapons will be taken away from the chronic price 
cutter—and principally from the mail order houses 
and large city department stores who use these trade- 
marked articles as “baits.” 

The heads of these concerns know from experience 
that a large enough percentage of those attracted by 
these cut prices will buy a sufficient quantity of other 
merchandise, on which there is a large profit, to more 
than make up for the loss taken on the trademarked 
goods on which the prices have been reduced—often 
below cost. 

Inasmuch as it has been decided by the United 
States Courts that under the present laws a manufac- 
turer cannot enforce the maintenance of any price set 
by him on the product which he makes and trade- 
marks, it is of vital importance that every retailer, 
traveling salesman, wholesaler and manufacturer whe 
believes in the regular method of distribution—from 
manufacturer, through wholesaler and retailer to con- 
sumer—at once notify his congressman and senators 
that it is his wish that the Stevens Bill be pushed to 
passage during the session of Congress which has just 
now begun. 





In order to give further impetus to this campaign, 
AMERICAN ARTISAN is prepared to furnish reprints 
of the article referred to, so that retailers may include 
one with their letters to congressmen and senators, 
and also so that wholesalers and manufacturers may 
supply their traveling salesmen with copies for dis- 
tribution among retailers. 


Every secretary of local hardware associations— 
whether retail, wholesale or manufacturing—should 
make it his business to show this article to his local 
newspaper editors and request them to reproduce it and 
to comment editorially thereon. And furthermore, 
hardware dealers in each town should make sure that 
the officers of the local business men’s associations 
have it brought to their attention, so that not only the 
hardware men but every grocer, shoe dealer, furniture 
in 





dealer, drygoodsman, clothier, implement dealer 
short every other person engaged in the retail business 
in each town may help in pushing the Stevens Bill to 
passage. 

It must be remembered that congressmen and sen- 
ators are not apt to pass any bill in which they are 
not especially interested, unless some one makes it his 
business to show them that the business interests of 
this country are behind such a bill—and the best way 
to show that they want the Stevens Bill passed is to 
have every retailer, traveling salesman, wholesaler and 
manufacturer—whether in the hardware business or 
not—notify their representatives in Congress that this 
bill must be passed and enacted into law during this 
session of Congress. There is in fact no other way to 
show it. 

Write to your congressman and to both senators 
without delay, and state specifically that you wish them 
to vote for the Stevens Bill. 








DuRING the past five years there has been a marked 
change in the attitude on the part of some advertising 
agencies toward the trade and technical 


New View journals. Up to that practically no 
of Trade ‘ oe - 5 

agency “recognized” a trade journal 
Journals. : : 


campaigns for manufacturers 
Today some of them do, 


planning 
selling through retail stores. 
and to a steadily growing extent. 

But the great majority of advertising agencies are 
still in the class that cannot see anything but “forcing 
retailers to handle” the article in question by spread- 
eagle advertising in popular magazines and thus “cre- 
ating a demand which the retailer must satisfy if he 
wants to keep his trade.” 

In view of this frame of mind on the part of so 
the following paragraphs 
are quoted from a 


many advertising agencies 
are of special interest. They 
pamphlet issued by the Shuman Advertising Company, 
“A New Conception of Service in 


Chicago, entitled 

Advertising.” 
“Did you ever stop to think that it takes more real 

brains, more intimate technical insight, more real study 
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and thought, to write a page ad for the readers of 
—_——., or any other good trade journal, than it does 
to write the sort of ‘copy’ that goes with the readers 
of a nickel weekly or 15-cent magazine. 

“Yet,.on the commission basis, the agency placing 
a page in a popular magazine makes a profit of $125 
to $500 for writing the copy, where he would not 
make a ten-dollar bill for the brain-stuff fit for the 
trained minds that read the trade and technical jour- 
nals.” 

These statements will have more weight when it is 
remembered that they are made by the head of a reg- 
ular advertising agency which has built up a valu- 
able clientele among manufacturers who sell. their 
products through retail stores. 

It is only fair to say that advertising agencies which 
go beyond the mere buying of space and writing of 
copy in their service to manufacturers are coming to 
appreciate the importance of well edited trade journals 
as valuable media for securing distribution of their 
product, and AMERICAN ARTISAN is happy to state that 
the number of advertising agencies which are recom- 
mending to their clients the use of advertising in 
AMERICAN ARTISAN is growing at a rate which is not 
only pleasant to note but which also proves that adver- 
tising agencies that look out for the interests of their 
firms whose advertising they handle are following the 
logical road to provide an outlet for the products of 
these firms—by making liberal use of trade journals 
and thus securing the proper introduction to the re- 
tailers who read these trade journals. 








THERE 1s probably not one person in this entire 
country who doesn’t wish that prosperity will become 
an actual fact, instead of something that 

What Will we hope will soon be with us. 

ering As good citizens we are doing our 
Prosperity ? - : 8 ‘ 
share, we all think, toward bringing 
about this happy condition, and many of us have won- 
dered why it takes so long and why the depression has 
been so universal. We have had wonderfully large 
crops which are being disposed of at good prices—in 
some cases much higher than usual, but with what 
we have come to regard as the fundamental condition 
—plenty of money in the hands of the farmers—this 
money does not flow as rapidly as it ought to, in our 
opinion, out among the commercial and industrial 
branches of our national life. 

What then is the reason? 

Some have blamed the Tariff Law, but there is room 
for argument on that, according to some men who 
ought to know. 

Some say that the bankers are at fault, that they 
are hoarding their deposits, but bankers are in busi- 
ness to make profits, and the only way they can do so 
is to loan out their deposits. 

A very large number of business men, among whom 
are found bankers, retailers, wholesalers, manufactur- 
ers, have come to the conclusion that the real sore 
spot of the situation is the fact that the railroads are 
not expanding. 

Approximately one sixth of the entire population of 
the United States is directly dependent upon the rail- 
roads for their livelihood, and when the railroad busi- 
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ness is not in a prosperous condition not only thes 
sixteen or seventeen millions of people have to eco: 
omize, but the mills and factories that furnish suppli 
to the railroads are forced to cut down their activitie 

Why are the railroads not prosperous? 

Because their income has been ‘regulated and re 
duced to such an extent by federal and state legisla 
tion that they cannot pay a fair return to investors o1 
the money they must have in order to keep step wit! 
the increasing demands for better service. 

The freight and passenger rates which they ar 
allowed to charge are so low that after imperativ: 
maintenance costs and necessary operating expense: 
have been paid there isn’t enough left to pay a fair in 
terest on their stocks and bonds. 

They are now asking for permission to raise thei: 
rates five percent, and they are at a point where mone) 
must be borrowed in order to even keep their service 
up to the standard we have become accustomed to de- 
mand from them. This money they cannot raise un- 
less they can show that their earnings will be large 
enough to pay a fair rate of interest. With the present 
freight rates they are unable to do so. 

What then is the obvious thing to do? 

In a remarkably clear and unbiased article which 
has been published in pamphlet form, the author, Mr. 
Joseph Beifeld, for many years known as one of the 
foremost garment manufacturers in the West and now 
president of the Hotel Sherman Company, which oper- 
ates two of the new and largest hotels in Chicago, 
brings out why it is to the interest of every business 
man, or consumer, to have this advance in freight 
rates granted by the Interstate Commerce Commis- 
sion which is now considering the application of the 
railroads. 

Mr. Beifeld goes into detail and is not afraid of 
admitting that possibly overcapitalization is to blame 
for some of the trouble, but he also very forcibly 
points out that if the “water were squeezed out” the 
immediate effect would be that thousands of innocent 
persons would be deprived of money which they had 
earned by hard labor and had invested with perfectly 
honest intent. 

Any one who wishes to clear his mind on this very 
important matter should read the appeal by Mr. Bei- 
feld, which is entitled “How to Bring Back Prosper- 
ity,” a copy of which can be secured by writing to the 
Hotel Sherman Company, Chicago. 

That the opinion of business men is becoming fairly 
general in favor of the asked-for advance in freight 
rates is further evident from the large number of 
letters and newspaper clippings which are being re- 
ceived by AMERICAN ARTISAN all of which express 
the sentiment that the railroads actually need the 
advance. 

One of these clippings which was received within 
the past week contains an article which was published 
in the Milwaukee Evening Wisconsin and written by 
Mr. C. H. Milversted, of the Milwaukee Corrugating 
Company. The following paragraphs are quoted from 
Mr. Milversted’s article, as they seem to sum up the 
situation in a nutshell: 

“Encourage the railroads by conceding to them a 
five percent increase. 
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“If they are denied it then they should not be cen- 
sured for making a readjustment in the price of labor 
which is one of the important problems under consid- 


eration. 
“The increase if granted is significant of a step in 


the proper direction for the prosperity of this country. 
It will enable the railroads to make many necessary 
improvements, which means employment to thousands 
of laboring men many of whom are now daily making 
the rounds begging for work. 

“Tt also means that they will at once place large 
orders for material of all kinds, which would start the 
wheels of commerce to revolve in many factories, now 
practically idle. 

“Without the railroads this country would not 
progress and without the people the railroads could 
not prosper, so let us all be fair to one another. Five 
and let live.” 








RANDOM NOTES AND SKETCHES 





BY SIDNEY ARNOLB 

George Henry Beaudin, one of the popular mem- 
bers of the Chicago Hardware Club, was discoursing 
upon the European war and the awful way in which 
some of these countries were trying to avenge the 
murder of the heir to the throne of Austria-Hungary. 

“It reminds me,” said George, “of the man at the 
banquet who at its close entered the cloak room and 
began to smash silk hat after silk hat. 

“*Hold on, boss! Wot fo’ yo’ smashin’ all dem 
high hats?’ demanded the attendant. 

““T’m looking for my own,’ the gentleman answered. 
‘It’s an opera hat—collapsible, you know. None of 
these seem to be it.’ ” 

* * * 

The other day I received a letter from my very good 
friend Pierrepont B. Noyes, president of The Oneida 
Community, who makes so many beautiful and useful 
articles, in which he wants to know if I can point out 
just where in Emerson’s writings this quotation can 
be found: “If a man can write a better book or 
preach a better sermon or make a better mousetrap 
than his neighbor, tho’ his house be built in the woods, 
the world will make a beaten path to his door.” 

I am free to confess that like “Pierre” I have failed 
to locate the quotation. In fact, when I used it some- 
time ago in a little talk on advertising I took the word 
of another good friend of mine for it, and now that I 
come to think of it again, I am inclined to agree with 
“Pierre” that Fra Elbertus just “gave credit” to the 
Massachusetts theorist and philosopher, in order to 
make the dear public think more of the phrase he had 
coined himself, and I want to point out that in my 
talk I stated specifically that I didn’t agree with the 
quotation. 

Be that as it may, however, I am quite sure that Mr. 


Noyes doesn’t believe in the saying, for he certainly 
doesn’t stop at making beautiful goods, but makes it 


his business to see that people are kept informed about 
the beautiful articles that are made by the Oneida 
Community, to which the very artistic advertisements 
that appear with consistent regularity in so many pub- 
lications bear eloquent witness. 
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In other words, “Pierre” and I are quite in accord 
on the fact that advertising is absolutely necessary to 
make a success of any enterprise, no matter how excel- 
lent the product may be that the concern makes, and 
that was the point I wanted to make in my talk on ad- 
vertising. I simply used the quotation as a hook on 
which to hang my coat, just as “Pierre” uses the pic- 
ture of the beautiful Mrs. Vernon Castle to exploit 
Community Silver. Cross your heart, “Pierre,” did 
Mrs. Castle ever buy a chest of Community Silver? 
x *« * 

“Talk about the hard problems you had in your 
school days,” said Harry E. Starrett, Chicago sales- 
manager for the Hanson and Van Winkle Company 
“the other day a young ‘hopeful’ of one of my friends 
had me up a stump with this one: 

“If it takes a four-month-old woodpecker, with a 
rubber bill, g months and 13 days to peck a hole 
through a cypress log that is big enough to make 117 
shingles, and it takes 165 shingles to make a bundle 
worth 93 cents, how long will it take a cross-eyed 
grasshopper, with a cork leg, to kick all the seeds out 
of a dill pickle?” 

* * *x 

“Colonel” William J. Lockwood, dropped in to see 
me the other day while stopping a few days in Chi- 
cago, which is his “half way house” between his home 
in Montclair, New Jersey, and his regular stamping 
ground. As usual, he had a good fish story to tell: 

“One of my friends and I were out fishing one day, 
he sitting at one end of the boat and I at the other. 
Practically every time he pulled in his line he found 
that both hooks had been cleaned off by turtles. I 
often pulled fish in on both my hooks. I changed seats 
with him, turned the boat around, exchanged lines, 
and even fished with my line right next to his, but 
our luck remained unaltered.” 

x * x 

Walter Wimmer, manager of the Warm Air Heater 
department of the Wrought Iron Range Company, St. 
Louis, Missouri, expects to take a trip South some time 
during December, to recuperate from his arduous la- 
bors. - “Walter” is a hard worker but he knows enough 
to take a vacation once in a while, which is one rea- 
son why he accomplishes so much. “All work and no 
play makes Jack a dull boy” is a saying that has a 
lot of truth in it, and the sooner we apply this truth 
to ourselves the better for us. 

* * K 

If there is anyone who likes to get a joke on his 
friends or to tell a funny story it is my big friend, 
“Ned” Swift, of the Stanley Works. Here is one he 
“sprung” the other day: A boy of the “smart” age 
entered a store and the following conversation took 
place: 

Boy—I want to buy some paper. 
Dealer—What kind? 
Boy—Fly-paper! I want to make a kite. 


— — _ eee. — 





The truly free woman of the future will be the one 
who will have attained so fully developed a humanity 
that she can not even dream of a desire to be “lib- 
erated” from the foremost essential quality of her 
womanhood—motherliness.—Ellen Key. 
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UP TO THE MINUTE 
NEWS SIFTINGS 








The Globe Stove Repair Company, Newark, New 
Jersey, has been incorporated for $10,000. The incor- 
porators are Helen Jedell, Louis Kanster and Hyman 
3usch, all of Newark. 
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PRESIDENT WAGONER OF PENNSYLVANIA 
STOVE SALESMEN’S ASSOCIATION 
ADDRESSES NEW YORK 
ASSOCIATION. 





George W. Wagoner, president of the Stoves Sales- 
men’s Association of Pennsylvania, who is also a 
member of the New York Association addressed the 
latter association at its meeting, Friday, December 
eleventh. The Entertainment made a report on the ar- 
rangements which had been made for the annual ban- 
quet of the New York Association of Stove Salesmen 
which is to be held Saturday evening, December 19th, 
and which bids fair to beat all records for attend- 
ance and excellence. 





GEORGE MITCHELL SERIOUSLY ILL. 





The many friends of George Mitchell, president of 
the Pittston Stove Company, Pittston, Pennsylvania, 
and president of the Stove Founders’ National Defense 
Association, will regret to know that Mr. Mitchell has 
been seriously ill for over a month with a severe at- 
tack of gall stones. At this time it is not yet decided 
whether an operation will be resorted to. 





PATENTS FIRELESS COOKER. 





Under number 1,119,579 patent rights have been 
granted to Forest V. Detwiler, Chicago, Illinois, for a 














fireless cooking apparatus described as follows: In a 
heat retaining cooking apparatus, the combination of 
an inclosing casing having an opening in one wall, a 
second casing removably secured within the first re- 
cited casing and having an opening in one wall register- 
ing with the first said opening, means for holding the 
second casing and spacing it from the inclosing casing, 


insulating material disposed between the walls of th 
casings, a closure for the second recited casing, a cook 
ing compartment removably mounted in the latter, ; 
separate closure for the cooking compartment hinged 
in the casing, and a source of supply of initial heat. 


2 
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ROCHESTER ELECTROPLATERS CONDUCT 
CLASS IN CHEMISTRY. 





The Rochester Branch of the American Electro- 
platers’ Society, which meets every second and fourth 
Friday of each month in the chemical laboratory of 
the University of Rochester, New York, is conduct- 
ing chemistry class under the leadership of Mr. Frank 
P. Kolb. Great interest is being shown and it is ex- 
pected that much benefit will accrue to those who are 
taking the course. C. V. Haring, 603 Dewey avenue, 
is the secretary. 
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CATALOG OF KITCHEN RANGES WHICH IS 
DIFFERENT. 








To publish a catalog of cooking appliances which is 
different from the usual kind sent out by manufactur- 
ers, and interesting enough to be read by proprietors, 
managers, superintendents, stewards and chefs of ho- 
tels, is at the present time when the large majority of 
successful houses appreciate the value of publishing 
catalogs, difficult enough. It is, however, the assertion 
of the Born Steel Range Company that they have been 
successful in accomplishing this by the issue of their 
latest one hundred and seventy-five page catalog of 
steel ranges and kitchen appliances for hotels, restau- 
rants, institutions and for special uses. From a care- 
ful perusal of this book it will be imagined there are 
few who would dispute the claim. The catalog con- 
tains a fund of information and detailed descriptions 
of the Born lines for the trades mentioned, with pro- 
fuse and beautiful illustrations: Every dealer should 
make it a point to have a copy of catalog number 
twenty-one issued by the Born Steel Range Company, 
Cleveland, Ohio, in his store library. 





STOVE MANUFACTURERS AND MOULDERS 
AGREEMENT TO HOLD GOOD FOR 1915. 





The conference between delegates from the Inter- 
national Moulders’ Union and the Stove Founders’ 
National Defense Association, which is usually held 
during December to settle on the basis of payment for 
the various classes of work, will not be called this 
year, the agreement made in December, 1913, holding 
good for I9I5. 





“Safety First” is a good watchword for a merchant 
who sells goods on credit. 
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Joseph Block. 

One of the oldest men in the steel trade has passed 
away in the person of Joseph Block of the Inland Steel 
Company, who died Sunday, December 6th at the age 
of 83 years. Mr. Block was born May 13, 1831, in 
Pfaffenhofen, France. He came to the United States 
of America in a sailing vessel with his parents when 
he was seven years of age and settled with them in 
Cincinnati. In the early sixties he founded the firm of 
Block and Pollak and later organized the Cincinnati 
Forge and Iron Works, both of which eventually were 
merged into the Block-Pollak Iron Company of Chi- 
cago. In 1883, he helped to organize the Inland Steel 
Company, the first plant of which was located at Chi- 
cago Heights, Illinois, and it is largely due to his ef- 
forts that the company made such great progress that 
within a few years, it was necessary to build an en- 





Joseph Block. 


tirely new plant which was located at Indiana Harbor, 
Indiana. He served as a‘director of the Inland Steel 
Company continuously since its incorporation. Mr. 
Block always had great faith in Chicago’s natural in- 
dustrial advantages and possibilities, and although he 
had many interests outside of Chicago, he decided in 
1901 to make his home in the city which was to see 
such a tremendous progress of the company which he 
helped to organize. He was also a director of the Buf- 
falo Steel Company in Tonawanda, New York. 

Mr. Block was much beloved by his business as- 
sociates and his many sterling qualities won him a 
large number of personal friends. He was of a gen- 
erous and helpful: nature, sympathetic in time of 
trouble and always ready to help those in need. He 
was deeply interested in religious and charity work and 
was a member of the board of trustees of the K. A. 
M. Temple in Chicago. In a social way, he was a 
valued member of the Standard Club and of the Lake 
Shore Country Club of Chicago. Mr. Block was the 
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husband of the late Rose Cohn Block. Four daugh- 
ters and three sons survive him: Mrs. Alice Berman, 
Mrs. Benjamin Lehman and Mrs. Jacob G. Joseph of 
Buffalo, New York, Mrs. Herbert B. Hart and Leo- 
pold E., Philip D. and Emanuel J. Block of Chicago. 
The funeral took place December 8th, at 12:30 p. m., 
from his late residence, 5016 Drexel Boulevard, the 
interment being at Mount Maariv. 
O. G. Beach. 

O. G. Beach, for many years identified with the 
stove industry and connected with the Round Oak 
stove plant at Dowagiac, Michigan, almost from its 
foundation by the late P. D. Beckwith, died November 
26th in Claremont, California. Mr. Beach was for 
sometime the only traveling salesman employed by Mr. 
Beckwith, whose cousin he was, and during the entire 
life of the latter, he was the advisor and helper of the 
head of the firm. His sterling integrity, his industry 
and his mechanical genius made him of valuable assist- 
ance in the upbuilding of the great manufacturing en- 
terprise with which he was connected. Mr. Beach was 
always interested in the welfare of his home city as 
well as in church affairs and showed this interest in 
many substantial ways. His uprightness of character 
and friendliness of spirit gained for him many friends 
who now mourn his death. Honoring his memory, the 
P. D. Beckwith Estate closed its factory and offices 
and his former associates attended the funeral which 
took place December second from his late home on 
Green Street, Dowagiac. 

Louis F. Armbruster. 

Louis F. Armbruster, owner of L. F. Armbruster 
Sheet Metal Company, died of cancer on Saturday, 
December fifth, at his home, 2848 Lincoln Avenue, 
Chicago. He was 53 years of age and had lived all 
his life in Chicago. The funeral took place on Mon- 
day, December 7th with burial at Rosehill. 


TEXAS HARDWARE WHOLESALER SHOWS 
THAT COTTON PRICE IS NEAR AVERAGE 
FOR TWENTY-SIX YEAR PERIOD. 


ee 


It will be remembered that some time ago, William 
L. Sanford, vice-president of Roberts, Sanford and 
Taylor Company, the well known wholesale hardware 
firm of Sherman, Texas, prepared and distributed 
two very strong letters urging that cotton planters 
dispose of enough of their crop to at least pay their 
debts, both of which were published in AMERICAN 
ARTISAN on October 24th. To follow this up, Mr. 
Sanford has recently sent out a card with this head- 
ing, “Tack this up and be cheerful.” The card con- 
tains figures showing the total cotton crop for each 
year from 1882 to 1907, together with the average 
New York and Texas prices for each year. The aver- 
age price for the entire twenty-six year period is $8.36 
per hundred pounds. 


Don’t hesitate to borrow a good idea. About half 
the ideas and thoughts in the world are second-handed, 
anyhow. It’s just as much of a distinction to put an 
old idea to a profitable and legitimate end as it is to 
be sponsor for a new one. 
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| ~~ THE WEEK’S HARDWARE 
RECORD 


Of Interest to Manufacturer, Jobber and Dealer 








AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing west- 
ern hardware and metal prices corrected weekly. 
You will find these on pages 44 to 49 inclusive. 








The Howard Specialties Company, Incorporated, 
New York City, has been incorporated for $10,000 to 
manufacture and deal in metal specialties, razor strops, 
etc. Maurice L. Brandt, 1063 Eastern Parkway, Ben- 
jamin Brandt, 429 Howard Avenue and W. W. 
Brandt, 182 Georgia Avenue, Brooklyn, are the incor- 
porators. 





GEORGE M. WRIGHT ELECTED MAYOR 
THIRD TIME OF WORCESTER, 
MASSACHUSETTS. 





George M. Wright, president and general manager 
of the Wright Wire Company, Worcester, Massachu- 
setts, is receiving congratulations from his hosts of 
friends on the occasion of his re-election, on Decem- 
ber eighth, to serve his third term as mayor of Wor- 
cester. They must like Mr. Wright better every year 
for when he ran the first time, in 1912, his plurality 
was 2,331, and this time his plurality was 6,585 out of 
a vote approximately 20,000. In other words, he re- 
ceived practically twice as many votes as his op- 
ponents put together. 


— = 
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PATENTS BUNSEN BURNER. 








Under number 1,118,696 United States patent rights 
have been granted to Louis J. Strause and Otto Spahr, 
1,118,696 Philadelphia, Pennsylvania, assignors to 
-«  Strause Gas Iron Company, Philadel- 
phia, for a Bunsen burner described as 










Al ,-  iollows: The combination of a Bunsen 
‘y a burner of the kind described, a bushing 
Vi4At-< of insulating material connected there- 
a go" with, a screw-threaded ring carried by 


®* said bushing, said bushing having an end 
3, projecting beyond said ring, a fuel con- 
“ES ducting tube, and a coupling ring rota- 
ig tably mounted on said tube and adapted 
for connection with said screw-threaded ring whereby 
the end of said tube is drawn against the projecting 
end of said bushing. 





HENRY STUCKART TAKES OFFICE AS 
TREASURER OF SECOND RICHEST 
COUNTY IN UNITED STATES. 





On Monday, December seventh, Henry Stuckart, the 
_ well known hardware and furniture dealer on “Archie 
Road” was inducted into office as treasurer of Cook 
County, in which Chicago is located. Mr. Stuckart 


who is one of the most popular members of the Hard 
ware Club made a decided departure from the usua 
mode of procedure on such occasions: Instead of be- 
ing the recipient of numerous floral tributes he pre- 
sented each visitor with a carnation. He had pre- 
viously asked his friends to give the money that they 
wanted to spend for flowers for him to the poor. 
snstescehiiillinniihtaaaadin 
TRADEMARK REGISTERED FOR ALUMINUM 
WARE. 





Under serial number 81,933 copyright has been 
granted to The Cleveland Metal Products Company, 
Cleveland, Ohio, for the trademark 
shown in the accompanying illus- 











tration. The copyright covers, un- 

AL IN der class 13, hardware, with the 
particular description of goods, 

je “Aluminum ware.” The company 





claims use since October 1, 1914, 
and the claim was filed October 16, 1914. 


~— 
-eoo 


WRITE FOR THIS VALUABLE REFERENCE 
BOOK AND SALES RECORD WHICH 
IS FREE. 








In these days of fierce competition it is of vital im- 
portance for the retail hardware dealer to be thorough- 
ly posted on the condition of his business from day 
to day, in order that he may take measures to stimu- 
late business whenever sales show a tendency to slow 
up. And likewise, it is necessary that he have a record 
of his purchases, so that he will not buy more than he 
should. It is therefore a particularly happy circum- 
stance that the American Wringer Company have pre- 
pared a vest pocket size record book for just this pur- 
pose. It is called the “Vest Pocket Ready Reference 
Sales Record and Memorandum,” and any hardware 
dealer may secure one free of charge. The book con- 
tains 96 pages, the first 24 pages being given up to a 
sales record for each date, and has four columns, so that 
records may be kept and compared for four years. 
Then follow eight pages on which entries showing 
total of purchases and sales for each month, also for 
four years, may be made. In the back part of the 
book is printed information of various nature, such as. 
common business laws, population of the largest cities, 
rules for computing interest, rates of postage, com- 
plete calendars for 1915, 1916, 1917 and 1918. This 
very valuable little book is nicely finished and comes 
in handsome leather cover printed in gold. 

Every dealer should write at once on his business 
stationery to secure a copy—either to the American 
Wringer Company, New York City, or to the West- 
ern branch, 15 East Lake Street, Chicago. 
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IMPORTANCE OF RELIABLE SOURCE OF 
SUPPLY, 





Rules which are supposed to be productive of real 
esults towards establishing a successful retail hard- 
ware business are subject to a great many exceptions. 
There is, however, one all important and fixed condi- 
tion which the retailer can not afford to overlook, that 
of providing proper service, whereby he secures the 
absolute confidence of every individual who enters 
the store. The Bullard & Gormley Company, 173-175 
North State Street, Chicago, claim to provide the re- 
tailer with that source of supply which absolutely as- 
sures the retailer of being able to accomplish those 
sales which do him credit and provide his customers 
with efficient service at all times. The Bullard & 
Gormley line includes wholesale hardware, sporting 
goods, fishing tackle, general and builders’ hardware, 
mechanics’ tools and cutlery, etc. The Bullard & 
Gormley Company, 173-175 North State Street, Chi- 
cago, Illinois, will be glad to forward copy of their 
latest catalog upon application. 


= 


OBVIATES LEAKING DIFFERENTIALS. 








The well known house of Joseph Dixon Crucible 
Company, Jersey City, New Jersey, has for some time 
been experimenting to ascertain the reason why there 
are frequent leakages of lubricants at the ends of 
axles and to find a way of preventing such leaks. Be- 
lieving that a flake graphite lubricant, properly pre- 
pared, would overcome this trouble, they have after 

many trials and severe tests pro- 

duced Dixon’s Number 680, which 

XO is put up in cans as illustrated 
herewith. This lubricant is said 
to. absolutely obviate this nuisance 
tbe and to be rapidly adapted for this 
wee purpose. It is to be used only 
gr when Dixon’s Number 677 or 675 

Lubricant for will not remain in the differen- 

Differentials. 
tials without leaking, and it is not to be used in trans- 
missions. The Joseph Dixon Crucible Company, Jer- 
sey City, New Jersey, will be pleased to forward full 
particulars upon application. 


> 
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SECURES PATENT FOR TRIGGER LOCKING 
DEVICE. 


x 














Dixon’s Graphite 








Frederick Smith, Worcester, Massachusetts, as- 
signor to Harrington and Richardson Arms Company, 
has secured United States pat- 
ent rights under number 1,119,- 
124 for a trigger locking device 
described as follows: In a 
magazine fire arm, in combin- 
ation, a frame having a recess 
therein, a trigger, a cartridge 
magazine removably fitted in 
the frame, and-a locking device for said trigger com- 
prising a plunger longitudinally movable in said re- 
cess, a spring to move the plunger into the path of 
trigger to lock it in inoperative position, and a releas- 





1,119.124. 


ing lever pivoted to the frame and having a hook 
shaped projection at one end overlying the end of the 
plunger, said lever when engaged by the magazine 
being efféctive to force the plunger into the recess 
thereby releasing the trigger. 


+> 





PLANS FOR CONVENTION OF ILLINOIS 
RETAIL HARDWARE ASSOCIATION 
BEING COMPLETED. 





The annual convention of the Illinois Retail Hard- 
ware Association, which is to be held January 12, 13, 
14 and 15, 1915, in the Coliseum, Chicago, bids fair 
to be the greatest in the history of this Association. 
The following letter from Leon D. Nish, Secretary of 
the Association, gives some of the special features of 
the program which is now being arranged: 

To AMERICAN ARTISAN: 

Definite plans for the Convention week of the IIli- 
nois Retail Hardware Association, January 12, 13, 14, 
15, 1915, are maturing. The Convention proper wilt 
be held on the second floor of the Annex of the Coli- 
seum on Wabash Avenue, at 15th Street. A very 
pleasing Convention hall is promised which will be 
convenient to the Hardware Exhibit, which will be 
held on the main floor of the Coliseum. 

A feature never before attempted by the Illinois 
Association will be the noon-day lunch at 12:30 each 
day, which will be furnished free to members of the 
Retail Hardware Association and to the guest Retail 
Hardware dealers of the surrounding states, provided 
they are properly vouched for as such. 

The convention proper will be held in the morning 
of each day. Committee meetings will be held in the 
afternoon by the various committees and the dele- 
gates will visit the Hardware Exhibit in the afternoon 
and evening, where will be displayed a fine hardware 
show of the various lines manufactured and for sale 
in hardware stores. 

The Hardware Club of Chicago, with commodious 
club rooms at 56 East Randolph Street, are co-oper- 
ating with the Illinois Retail Hardware Association 
in making this a successful convention week and will 
present to every Retail Hardware man who registers 
with the secretary at the convention headquarters a 
guest ticket that will entitle him to all of the privi- 
leges of the Hardware Club for the second week in 
January. 

As there are no other conventions on for the second 
week in January, there will be with us at that time 
representatives from the National Association in rela- 
tion to the Price and Service Bureau, and the Trade 
Relation Committee, who will go into details of “Who 
Is Passing the Buck” on the price situation. We 
are also very fortunate in having on the program 
two men who are artists along their line on the sub- 
ject which they will handle, Mr. A. George Pedersen, 
editor of AMERICAN ARTISAN, who will show us the 
novelties of pulling advertisements as they are built, 
and Mr. Roy F. Soule, editor of Hardware Age, who 
will give an illustrated talk on store equipment. 

Leon D. NisH, 
Secretary. 
Elgin, Illinois, December 10, 1914. 
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How to Properly Compensate Salespeople 
in Hardware Stores 


By Wituiam T. Gorm_ey, of Bullard and Gormley Company, Chicago, Illinois. 








The matter of adequately fixing the payment of em- 
ployes in retail hardware stores is rather difficult be- 
cause it involves consider- 
ation of many conditions 
which may be and no doubt 
are, different in the various 
localities. 

For instance, in one 
hardware store, the em- 
ployes may be sharply di- 
vided into sales people and 
mechanics, while in an- 
other there may be no at- 
tempt to make such a dis- 





tinction. 

Again, in very large stores which are thoroughly 
departmentized, sales people may be assigned to spe- 
cial positions to sell only certain lines. 

In hardware stores where the latter condition ob- 
tains and especially in the hardware sections of depart- 
ment stores, the combination of commission and sal- 
ary systems would seem to be capable of working out 
satisfactorily and in many places such a combination 
is in actual operation with more or less efficiency. 

But in the average general hardware store, where 
the employes perform the duties. of the salesman and 
in many cases also of a mechanic, it would seem that 
the commission arrangement based solely upon the 
amount of sales, cannot be worked out satisfactorily. 


While a straight commission basis is more equitable 
for traveling salesmen, there arise in the retail busi- 
ness so many different conditions that it does not seem 
possible to draw conclusions as to what might be done 
in a retail store from what has worked out satisfac- 
torily in sales departments of wholesale or manufac- 
turing houses. 

And yet, why should a retailer of hardware be 
forced to buy the services of an employe in his sales 
department almost like the proverbial pig in the poke? 
For this is virtually what he does when he engages a 
new salesman. He has nothing definite on which to 
base the sales ability of the new man. He may know 
from his own observation that this prospective em- 
ploye of his has nice manners and knows something 
about the business, is well liked, etc.—but so far as 
actual ability to sell goods or sales records are con- 
cerned, he has absolutely nothing definite to go on, 
while the salesmanager of a wholesale house usually 
has such records furnished him by the applicant and 
can secure information on such records if he so de- 
sires from the retailers with which the applicant has 
done business. 


Thus we have one of two conditions: either the re- 
tail hardware dealer will pay the salesman too much 
or he will not pay him enough, and in neither case is 
the arrangement satisfactory. 





If the retail hardware dealer could employ the new 
salesman on a strict commission basis, possibly the 
proposition might work out, but in the first place, he 
would have difficulty in securing such salesmen, and 
in the second place, it would be necessary for him to 
employ special help to do the manual labor in the 
store, for he surely could not expect a man working 
on commission and getting paid only for the sales that 
he made to spend his time with work that is not profit- 
able to him. 

A much more satisfactory arrangement would be 
something on this order: Say that, for instance, the 
general selling percentage is five percent. 

This would mean that the salaries paid to employes 
would be five percent of the total amount of their 
sales. In order to earn $500 in a year, a salesman 
would then have to sell $10,000 during the twelve 
months. 

Without any commission arrangement, a salesman 
might sell $12,000 and only get $500 a year. In this 
case, the employer would really make $100 to which 
he was not entitled. 

On the other hand, if the salesman should not run 
his sales up to more than- $9,000, he would be getting 
$50 more than he ought to have received. 

Now for the combination arrangement: 

In a number of stores, this arrangement is enforced 
and a small, straight salary is being paid of say $7.00 
a week or $365 a year. This would mean that in 
order to earn his $365, the salesman would have to 
sell $7,300. Then a bonus of five percent would be 
paid to him or all that sells over and above that $7,300. 

For instance, if at the end of the year, it is found 
that his total sales are $11,500, there would be a bonus 
of $275 due the salesman, and this amount, of course, 
could be paid from time to time according to such 
arrangements as might be made between the retailer 
and the salesman—whether every month or every three 
months. 

This bonus or commission arrangement results in 
cases like this one which I noticed sometime ago in one 
of the State Street department stores: A customer was 
on the third floor and asked the salesperson for a cer- 
tain article which proved not to be in stock. Under 

ordinary circumstances the statement would most like- 
ly have been made that “she was sorry, but they were 
just out of that article. Most likely they would have 
it in a couple of days,” and the sale would have been 
lost. But this salesperson was evidently on the alert 
for a “big book,” for she phoned the stock room and 
had a full package brought down within a few mo- 
ments, so that the customer went away well served. 

There is this point, however, to consider in this con- 
nection, that wherever the salary of the sales person 
is based entirely on his sales, the employer has no 
right to ask the salesman to do any of the manual 
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labor connected with the conduct of the business. For 
instance, such a salesman could not be required to put 
together or trim stove pipes or perform any of the 
multitudes of small jobs which are incidental to the 
operation of a general hardware store. 

There is another very important point in connection 
with the commission basis and that is that any sales- 
man who is paid on a commission basis is by law re- 
garded as a partner in the business and cannot be suc- 
cessfully prosecuted under the criminal law, for tak- 
ing money or stock away from the store. 

To make the combination salary and commission 
arrangement perfectly satisfactory to both sides, pro- 
vision should be made fof paying the salesman for the 
incidental work which he will have to perform, such 
as caring for the stock and other physical labor con- 
nected with the operation of the store. This would 
mean that a higher percentage must be figured in the 
provision for the salary portion of his payment. 

Let us say, for instance, that he is to receive $7.00 
a week and a commission of five percent over and 
above a certain amount. This $7.00 a week might be 
figured on a seven percent basis which would mean 
that each week his sales.must amount to $100 before 
he can begin to draw any commission. 

For instance, say that his sales in a certain week 
are $200. The payment which he would then receive 
would be $7.00 for salary and five percent on $100, 
making a total of $12. 

From the retailer’s standpoint, this would seem a 
very attractive arrangement because his selling ex- 
penses would be lower whenever his sales were low. 
To be sure, there would always be the fixed expense of 
$7.00 a week, but if the sales of the particular sales- 
man did not amount to $100 for that week, there would 
be no additional payment. On the other hand, when 
business is brisk and sales are heavy, selling expenses 
would also go up and at such time, the retailer would 
not begrudge the larger expenditure. 

I do not wish the impression to go out from this 
article that I consider the percentage or the salaries 
mentioned in the foregoing as averages or fair sal- 
aries. In some places they would be too high and in 
others, too low. The exact amount must, of course, 
be decided by the conditions obtaining in the particu- 
lar locality and the particular class of trade which is 
to be handled by the salesman. It is obvious that the 
store which caters to a class of trade requires a high 
degree of salesmanship. The services of the proper 
kind of salesman must, of course, be paid for in ac- 
cordance with his ability and the figures used by me 
in the foregoing were used for no other purpose than 
to furnish an example of how the system might be 


worked out. 
Hrs} 


Chicago, December 9, 1914. 
ST ee 
A book you rent or borrow is like a transient guest 
in your home, to be gone in the morning and forgot- 
ten. The book you own is your abiding guest, your 
friend forever, your daily occupation in hours of 
meditation and of pleasant recreation. 


MEETING VARIED CASTER NEEDS. 


In the Universal line of casters the manufacturers 
claim to provide a caster for every purpose. The 
line includes ball bearing grip neck, Philadelphia, ob- 
long plate, metallic bedstead, piano, truck and special 
steel casters. It is the aim of the Universal Caster 
& Foundry Company to combine in their products the 
very best in price, selling features, beauty and me- 
chanical perfection and to provide the trade with such 
goods as they feel can have no superior. One of the 
latest additions to 
their already wide 
line of casters is the 
No Tilt Ball Bearing 
Adjustable Grip Neck 
Caster, which is 
shown in the accom- 
panying illustration. 
This caster, it is 
claimed, will solve 
the problem which 
has long vexed furni- 
ture and caster manu- 
facturers, as it is said 
to be sensitive to the 
slightest touch and is 
noiseless as well as 
“scratchless.” One of 
the principal features 
in this new caster is 
that when furniture 
on which it is used is 
moved over a floor 
which is not level, the 
ball bearings in the 
caster move up or 
down automatically, thus preventing tilting or tipping 
It is also said to be dustproof, as the working parts 
and ball bearings are enclosed in a steel cap which 
keeps dust from entering and clogging the bearings. 

Their latest catalog, they claim, is the safest guide 
to caster selection ever offered. Dealers should write 
for a copy of this catalog, Number 105 R. H., to the 
Universal Caster & Foundry Company, Aeolian Build- 
ing, 29 West 42nd Street, New York City. 





Sectional View of No Tilt Caster. 





TEXAS HARDWARE DEALERS PUBLISH 
ASSOCIATION ORGAN. 





The Texas Hardware and Implement Dealers’ Asso- 
ciation are to be complimented on the appearance and 
contents of The Hardware Dealers’ Digest, the official 
organ of the Association. It is published from the 
office of Secretary Marti, and contains editorial con- 
tributions from many of the leading hardware dealers 
in Texas and other states in the Southwest, as well as 
reviews of articles that have appeared in hardware 
trade journals. Mr. Marti states in his “salutatory” 
that the Digest will be published about the fifteenth of 
every month, and that it will be sent, free of charge, 
to every hardware, implement and vehicle dealer in 
Texas, to tell about what the Association is doing. In 
no sense is it expected to fill the place of a regular 
trade journal. 
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Specialized Hardware Window Displays 
Bring Best Results 


By O. H. Gruse, Winner of Fourth Prize in AMERICAN ARTISAN Window Display Competition. 








The winner of the second prize in AMERICAN 
Artisan, Mr. C. H. Smith, has been connected with 
the J. H. Ashdown Hardware Company, Winnipeg, 
Manitoba, Canada, for a number of years, and many 
of his excellent window displays have been reproduced 
in AMERICAN ARTISAN, so that he is well known to 
hardware window trimmers in the United States. Mr. 
Smith has at the request of AMERICAN ARTISAN pre- 
pared the following article on “How to Secure Best 
Results from Hardware Window Displays,” and we 
are sure that his ideas will be read with interest and 
applied with benefit by many of our readers: 

To AMERICAN ARTISAN: 

The original object of the window in the store was 
probably for the admittance of light, but the day when 
that was the only object is long now past, and with 
the passing of years the window has developed into 
a very important part of the store. Try to rent a 
window from any up-to-date firm and you will get an 
idea of how high they value them. In many cases it 
would be impossible to rent them, because the live 
merchant of today knows that the window is one of 
his best assets in creating sales. Anyone who has 
given any attention to the subject is well aware of the 
value of the window as a sales creator, both directly 
and indirectly. 

It is frequently a difficult problem to gauge the 
amount of business arising out of a certain window 
display because direct returns cannot always be seen, 
and it is for this reason that some dealers aré inclined 
to doubt that the window is as valuable as sotme mer- 
chants claim. Then again there are window displays 
of a special nature from which direct results can be 
more easily kept tab of, demonstrating beyond doubt 
the value of the window as a salesman. One window 
which will clearly demonstrate its value is the “One 
Price Window.” 

Window displays should be changed often in order 
to get the best results, change often and have the 
goods and windows clean and bright. Some merchants 
even go so far as to allow displays to remain in so 
long that the goods become dusty and dirty and pre- 
sent a very unattractive appearance. Such displays 
will not only not sell goods, but actually prove bad 
publicity for the store, branding it as a listless and 
careless establishment. Change your windows at least 
once a week, and in some cases it will pay to change 
them more frequently. Plan your window displays 
ahead and keep them in accordance with the season 
and also with your advertising. Best results can be 
secured by working the windows and advertising to- 
gether. 

Display of one line at a time is also productive of 
better results than a display showing a big range of 
articles. Of course, very beautiful displays that will 
appeal to the eye can be made by showing a big range 


of various articles, but then it must be borne in mind 
that the object of the window display is to sell goods 
and not just to present a beautiful scene for the public 

It is advisable to pay considerable attention to you; 


background which is very important. Place and pre. § 


pare your backgrounds beforehand and have then 
ready so that no time will be lost in making your dis. 
play. 


The display of tools shown proved very effective 


and a glance at it will show that the background 
played a very important part in the window. 


The colors used were black and’ white throughout 


with small black and white price tickets on almost 
every article. There is no window display which ap- 
peals to more people than the tool display, as tools 
seem to have a fascination for young and old. 

Make a neat attractive display of tools with plenty 
of price tickets and then watch the results. 

C. H. Smiru. 
Winnipeg, Manitoba, Canada, November 27, 1914. 





WINNERS OF FIRST THREE PRIZES IN 
AMERICAN ARTISAN WINDOW DISPLAY 
COMPETITION ALSO WINNERS IN 
CANADIAN COMPETITION. 





In commenting upon the great success of AMERICAN 
ArtTisAN Hardware Window Display Competition 
which recently came to a close, Hardware and Metal, 
one of the excellent trade journals for hardware deal- 
ers published in Canada, calls attention that the three 
men who won the first three prizes also were declared 
winners of the top honors in a window display com- 
petition concluded sometime ago by Hardware and 
Metal. 


This shows that hardware men in the United States 
who took part in AMERICAN ARTISAN Window Dis 
play Competition had opposed to them the very flowe: 
of Canadian art in window decorating. 


ADDRESS OF JOHN BARRETT BEFORE 
CONVENTION OF AMERICAN HARDWARE 
MANUFACTURERS ISSUED IN 
PAMPHLET FORM. 








The very instructive and interesting address on 
“Latin American Opportunity for American Hard- 
ware Manufacturers,’ which was delivered by thc 
Honorable John Barrett, Director General of the Pan- 
American Union, before the annual convention of the 
American Hardware Manufacturers’ Association, has 
been issued in pamphlet form and copies may be se- 
cured by addressing F. D. Mitchell, Secretary of the 
Association, 1511 Woolworth Building, New York 
City. 
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Prize Winning Hardware Window Displays 
in AMERICAN ARTISAN Contest 











WINDOW DISPLAY OF TOOLS THAT WON 
SECOND PRIZE IN AMERICAN ARTISAN 
WINDOW DISPLAY COMPETITION. 





The illustration herewith/shows the window display 
which received second pfize in AMERICAN ARTISAN 
window display competition recently closed. It was 
trimmed by C. H. Smith for the J. H. Ashdown Hard- 
ware Company, Winnipeg, Manitoba, Canada. 

It is worthy of note that this window display con- 
tained price tickets on every article which is displayed 


psa 7 ms 


Window Display Which Received Second Prize in AMERICAN ARTISAN Window Display Competition. 
Trimmed by C. H. Smith, for J. H. Ashdown Hardware Company, Winnipeg, Manitoba, Canada. 


for sale on the floor of the window and on the raised 
portion in the center. This feature is highly com- 
mendable and went far towards securing the judges’ 
favorable decision. As will be at once noticed from 
the photograph, which by the way the window decora- 
tor was careful to see was particularly clear, showing 
up every article in detail, the window display was 
extremely attractive. This will prove to many hard- 
ware retailers that a range of tools can be made to 
constitute a bright looking window display, so much 
so as to warrant favorable decision over others show- 
ing possibly a more decorative line of goods. 

For this window display the background was cov- 
ered with white, against which was fastened a large 
circle covered with black, on which a display of saws 
was made. On each side of the circle were large pan- 
els covered with black, and a white diamond shape in 
che center. On these panels displays of many small 


tools were made, which were neatly arranged. At 
each end a pillar covered with black was placed, on 
On the 


which were shown several styles of braces. 


floor and on the raised platform a wide range of tools 
were shown. Show cards were placed at each end, 
on which were fastened tools, with prices below. The 
window altogether was eighteen feet long. 





o> 


DIRECTORS OF OHIO HARDWARE 
ASSOCIATION MET DECEMBER THIRD 
AT CINCINNATI. 

The directors of the Ohio Hardware Association 
met December Third at the Gibson Hotel, Cincinnati, 





with all members present except J. G. Getz of Kent, 
Qhio. the treasurer, who was unable to attend. Sec- 
retary Carson reported that so far arrangements for 
the coming state convention, to be held February 16 
to 19, 1915, at Cincinnati, were much ahead of what 
they were last year, and both he and the Exhibit Com- 
mittee were complimented for the splendid progress 
they had shown. 

The Committee from the Cincinnati Hardware Club 
which is in charge of the entertainment part of the pro- 
gram met with the directors in the evening and it is 
safe to say that every retail hardware dealer who at- 
tends the state convention will be more than usually 
well pleased with the fact that he did attend. Mem- 
bers of the hardware associations of Kentucky, Indi- 
ana and West Virginia are invited and will receive 
the same courtesies as members of the Ohio Hard- 
ware Association. 


—_ - a 


Success doesn’t “happen.” It is organized, pre- 
empted, captured by concentrated common sense. 
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HARDWARE CLUB 
OF CHICAGO AND ITS DOINGS 











GOOD ATTENDANCE AT TUESDAY LUNCHEON. 

The number of “the regulars” is growing from 
week to week. At first there were a dozen members of 
the Club who could always be depended upon to be 
present at the Tuesday Luncheons, but little by little 
new faces were added. A member would drop in be- 
cause he had no other place in mind and when he 
found that the crowd was congenial, that the luncheon 
was well cooked and served, and that the speaker of 
the day was entertaining, he concluded to come again, 
until now “the regulars” number about forty. These 
with the “occasionals” make up a good audience for 
the Tuesday Luncheons. 

President Martin in introducing the speaker on De- 
cember 8th congratulated the members on the steady 
growth of the Club and asked that each member con- 
sider himself a committee of one to look up those on 
the roll who are not regular attendants at the Tues- 
day Luncheons and to induce them to come and listen 
to the fine addresses that are being given. He then 
announced that A. George Pedersen, editor of 
AMERICAN ARTISAN, would address the club. 

SPEAKS ON SILK STOCKINGS AND MANURE SPREADERS. 

Mr. Pedersen pointed out that although these two 
articles of merchandise were quite different in their 
nature they had many features of similarity. 

“Both are useful, but neither one is a necessity,” said 
Mr. Pedersen. “Twenty-five years ago, no merchant in 
a country town would have thought of selling silk 
stockings, except in some very rare case, and then it 
would be a special order. He would not carry them in 
stock. Today they are a fairly common article of mer- 
chandise, much on the same order as kid gloves or 
bread mixers. 

“Twenty-five years ago, you would not have found a 
manure spreader on any farm. They were not known, 
except as an experiment. 

“What was it that changed these two articles from 
exceptional into common pieces of merchandise, for 
which today there is a steady and ever-increasing de- 
mand? 

“Tt was nothing more or less than the force which 
we have to come to know as advertising. Through 
advertising, the daughter of the farmer, the girl work- 
ing in the shop, the stenographer, the young lady who 
doesn’t work—every one who can afford, and many 
who cannot afford—have come to feel that they must 
have one or more pairs of silk stockings. 

“Through advertising, the farmer has been brought 
to see that he can accomplish his work of fertilizing 
his land in shorter time and with less physical labor if 
he uses a manure spreader than if he follows the old 
method of spreading it with a 4-tine fork. 

“Advertising has broadened the fields of practically 
every enterprise. It has created desires and demands 
for articles which were not thought of before—wheth- 





er in the light of luxury or necessity. It has changed 
former luxuries into necessities. It has given profitable 
employment to thousands, yes millions. 

“Of course, with the great progress in the field of 
advertising, abuses sprung up. So-called advertising 
experts induced manufacturers to believe that a de- 
mand could be so forcefully stimulated that retailers 
would be obliged to stock the article which was being 

advertised, with the result that millions of dollars have 
been literally thrown away. But we have happily 
passed the stage where any conscientious advertising 
counselor will now advise the starting of an advertis- 
ing campaign to the consumer without first having 
made arrangements to secure distribution—in other 
words, the wholesaler and the retailer are now being 
considered first instead of second and third and some- 
times not at all. 

“All this has had much to do with the progress we 
see all around us in the field of merchandizing. There 
is far more real co-operation today between the manu- 
facturer, wholesaler, traveling salesman and the retail- 
er than we have ever had, and incidentally there is far 
more co-operation nowdays between men in the same 
lines. We do not look upon each other simply as com- 
petitors but realize that we have many interests in com- 
mon, and we band ourselves together in organizations 
like this Hardware Club or the Chicago Association 
of Commerce, for the purpose of accomplishing what 
we know that we cannot otherwise accomplish. _We 
forget our differences for the time being and work 
with each other like men who are actuated by the com- 
mon purpose of doing good for all of us—and thus we 
are able to accomplish far greater results than if each 
one of us had been trying to ‘paddle his own canoe.’ ” 
MONDAY, DECEMBER I4TH, DATE OF ANNIVERSARY 

DINNER. 

President Martin again emphasized the fact that 
every member of the Hardware Club was expected to 
be present at the Anniversary Dinner, on Monday, 
December 14th, when the Club will celebrate the first 
anniversary of its occupancy of its fine quarters. Over 
two hundred tickets have already been reserved and 
the committee in charge is preparing for the greatest 
gathering of members and guests. A special program 
of very high order has been arranged, and every one 
who can possibly be present is urged to come and par- 
ticipate in the good time. It will be an opportunity to 
meet new acquaintances and to enjoy an evening of 
real pleasure. 

SPEAKERS FOR TUESDAY LUNCHEONS DURING DECEMBER. 

President Martin has appointed Messrs. Lockwood, 
Carpenter and Pedersen to secure speakers for the 
three remaining Tuesday Luncheons during December. 

In accordance with this arrangement, Mr. H. L. 
Fogelman, who it will be remembered delivered a fine 
address before the Club about a year ago, will speak 
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on Tuesday, December 15th, and Mr. Marcus Stow 
Hill, who for many years represented American man- 
ufacturers in South America, Australia and China and 
who is now connected with the Foreign Trade Bu- 
reau of the Chicago Association, will speak on “Hard- 
ware Opportunities Abroad,” on Tuesday, Decem- 
ber 22d. 

GUEST CARDS FOR RETAILERS DURING STATE HARDWARE 

CONVENTION. 

The Board of Governors has, passed a resolution, ac- 
cording to which guest cards will be issued to retail 
hardware dealers attending the convention of the IIli- 
nois Retail Hardware Association which is to be held 
during the week of January 12, 1915. Each member 
of the state association will receive a guest card when 
he registers at convention headquarters which will en- 
title him to all the privileges of the Hardware Club. 

CHILDREN’S CHRISTMAS PARTY, WEDNESDAY 
AFTERNOON, DECEMBER 30. 


The Ladies’ Committee, as previously announced 
has arranged to give a Christmas Party for the chil- 
dren of the members and guests. This is to take place 
Wednesday afternoon, December 30th, and will be a 
very enjoyable affair. Santa Claus will be present and 
will have gifts for all the children. Members are re- 
quested to forward the names of children less than 
ten years of age whom they expect to bring so that 
Santa Claus may be prepared for them. The festivities 
will last from 2 to 5 o’clock. The committee desires to 
have the names of the children not later than Decem- 
ber 15th. 

LARGEST ATTENDANCE AT LADIES’ WEDNESDAY 
AFTERNOON ENTERTAINMENT, DECEMBER 9. 


By far the largest number of ladies were present at 
the Wednesday Afternoon Entertainment on Wednes- 
day, December ninth, since the inception of these very 
enjoyable gatherings. Auction Bridge and Five Hun- 
dred were played, the honors going to the following: 
Auction Bridge, Mrs. T. J. Usher; Five Hundred, 
Miss Camilla Mihm; the booby prize was awarded 
to Mrs. William Evans, 

The next Wednesday Afternoon Entertainment will 
be on January 6, 1915, with Mrs. Carroll as hostess. 
COUNTY TREASURER HENRY STUCKART TO MAKE 

LUNCHEON HEADQUARTERS AT HARDWARE CLUB. 

Henry Stuckart, one of the Governors of the Club 
and now treasurer of Cook County, was present at the 
Tuesday Luncheon and reecived an ovation from his 
many friends. Mr. Stuckart expects to make the 
Hardware Club his luncheon headquarters as he will 
devote his entire time to the care of his important 
office and thus will be down town practically all day. 
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HARD TO BE SUCCESSFUL WITHOUT 
AMERICAN ARTISAN. 





To AMERICAN ARTISAN : 

Enclosed please find check for another set of 52 
AMERICAN ARTISANS. It is hard to be successful 
without them. 

Yours truly, 
S. E. McDow.E Lt. 


Pewaukee, Wisconsin, November 15, 1914. 
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QUICK SETTLEMENT OF COMPENSATION 
FOR FATAL ACCIDENT THROUGH 
WISCONSIN HARDWARE DEALERS 
LIABILITY INSURANCE 
ORGANIZATION. 





That the manner in which employers among the 
hardware trade of Wisconsin have worked out the 
problem of compensation liability is to the advantage 
of both employe and employer is shown by the quick- 
ness with which the case of John G. Stasek was set- 
tled. According to P. J. Jacobs, the progressive sec- 
retary of the Wisconsin Hardware Limited Mutual 
Liability Insurance Company and of the Wisconsin 
Retai! Hardware Association, this man, who was in 
the employ of Dopp & Watson, Ashland, Wisconsin, 
was killed while working on the roof of the high school 
building at Butternut on Friday, December fourth. 
The firm carried a compensation policy with the afore- 
mentioned company, and in accordance with same the 
widow and the child which the deceased left will re- 
ceive about $2,800, as provided in the compensation 
law of the state, which also deputizes the power of 
award to the Industrial Commission. The award 
amounts to four times the average annual wage re- 
ceived in the year previous to the accident and will 
be paid in installments, according to the law, as soon 
as the necessary papers have been executed. 
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A PRACTICAL CHRISTMAS TREE STAND. 





The Christmas season opens up many opportunities 
for increased sales and profits. One of these is the 
Christmas tree 
stand. Many 
serious acci- 
dents have oc- 
curred by the 
tree tipping 
over because it 
was not prop- 
erly mounted. 
With H. & B. 
Christmas 
Tree Stands 
one of which 
is shown in 
the accom- 
panying  illus- 
tration there is 
no danger of this. This stand, while it weighs only two 
pounds, is very substantially made and is guaranteed 
by the manufacturers to last a life time. The “spread” 
of the legs is 24 inches, which makes the stand “untip- 
able.” As will be noted, it is adjustable, so that it will 
fit any size tree without cutting down the trunk. An- 
other special feature is the fact that the trunk can be 
so fitted in the stand as to have it extend into a pan 
or low bucket which can be filled with water, which 
naturally tends to keep the needles from falling off 
Dealers may secure further information from George 
W. Diener Manufacturing Company, 400 Monticello 


Avenue, Chicago. 














Christmas Tree Stand. 
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TRADEMARK REGISTERED FOR BENCH 
DRILLS, TAP WRENCHES AND 
SIMILAR TOOLS. 


The United States Patent Office has granted copy- 

right to North Brothers Manufacturing Company, 

80.801 Philadelphia, for the trade- 

YA N K E E mark shown herewith. The 

copyright covers the follow- 

ing range of goods—breast drills, chain drills, bench 

drills, vises and tap wrenches, the serial number is 80o,- 
8o1, and the trademark was filed August 25, 1914. 





RETAIL HARDWARE CONVENTIONS. 


The dates for conventions of the state associations 
of retail hardware dealers, so far as they have been 
announced, are given below, in order of the dates. 
The secretary’s name and address follows the name of 
the association, after which come the dates, with the 
name of the convention city. 


Illinois Retail Hardware Association, L. D. Nish, Sec- 
retary, Elgin, January 12, 13, 14, 15, 1915. At Chicago. 

Missouri Retail Hardware Association, F. X. Becherer, 
Secretary, 5136 North Broadway, St. Louis. January 19, 20, 
21, 22, 1915. At St. Louis. 

Pacific Northwest Retail Hardware and Implement As- 
sociation, E. E. Lucas, Secretary, Hutton Building, Spokane, 
Washington, January 20; 21, 22, 1915. At Spokane, Wash- 
ington. 

Texas Retail Hardware Association, Henry Marti, Sec- 
retary, Dallas. January 26, 27, 28, 1915. At Waco. 

Indiana Retail Hardware Association, M. L. Corey, Sec- 
retary, Argos. January 26, 27, 28, 29, 1915. At Indianapolis. 

Oregon Retail Hardware and Implement Dealers’ Asso- 
ciation, H. J. Altnow, Secretary, Portland, January 26, 27, 
28, 29, 1915. At Portland. 

Wisconsin Retail Hardware Association, P. J. Jacobs, 
Secretary, Stevens Point. February 3, 4, 5, 1915. At Mil- 
waukee. 

Nebraska Retail Hardware Association, Nathan Roberts, 
Secretary, Lincoln. February 9, 10, 11, 12, 1915. At Omaha. 

Michigan Retail Hardware Association, A. J. Scott. 
Secretary, Marine City. February 9, 10, 11, 12, 1915. At 
Saginaw. 

Pennsylvania and Atlantic Seaboard Hardware Associa- 
tion, W. P. Lewis, Secretary, Huntingdon, Pennsylvania. 
February 9, 10, 11 and 12, 1915. At Newark, New Jersey. 

Connecticut Retail Hardware Association, Henry S. 
Hitchcock, Secretary, Woodbury, February 16, 17, 1915. At 
Meridan. Headquarters, Winthrop Hotel. 

New York Retail Hardware Association, John B. Foley, 
Secretary, 513 Kirk Building, Syracuse, New York. February 
16, 17, 18, 19, 1915. At Syracuse. 

North Dakota Retail Hardware Association, C. N. 
Barnes, Secretary, Grand Forks. February 17, 18, 19, 1915. 
At Fargo. 

Ohio Retail Hardware Association, James B. Carson, 
Secretary, Dayton. February 16, 17, 18, 19, 1915. At New 
Gibson Hotel, Cincinnati. 

Iowa Retail Hardware Association, A. R. Sale, Secretary, 
Mason City. February 16, 17, 18, 19, 1915. At Des Moines. 

New England Hardware Dealers’ Association, George A. 
Fiel, Secretary, 176 Federal Street, Boston. February 22, 23, 
24, 1915. At Boston. 

_ Kentucky Retail Hardware and Stove Dealers’ Asso- 
ciation, J. M. Stone, Secretary, Sturgis. February 23, 24, 25, 
1915. At Phoenix Hotel, Lexington. 

Minnesota Retail Hardware Association, H. O. Roberts, 
Secretary, Metropolitan Life Building, Minneapolis, February 
23, 24, 25, 26, 1915. At St. Paul. | 

South Dakota Retail Hardware Association, E. C. War- 
ren, Secretary, Pierre. March 2, 3, 4, 5, 1915. At Mitchell. 

Arkansas Retail Hardware Association, Grover T. Owens, 
Secretary, Little Rock. May 4, 5, 6, 1915. At Little Rock. 





Florida Retail Hardware Association, G. E. Noblit, Sec- 
onary Tarpon Springs. May 11, 12, 18, 1915. At St. Peters- 
ure, 

_ Hardware Association of the Carolinas, T. W. Dixon, 
Secretary, Charlotte, North Carolina. July 13, 14, 15, 16, 
1915. At Isle of Palms. 





ROMANCE IN HARDWARE. 


In the November 28th issue of The Saturday E: ¢- 
ning Post there appeared an article, entitled “Roma: c 
in Hardware,” written by John A. Dickson, which is 
full of good business sense and literally flows over 
with inspiration for the retail hardware dealer w'io 
is trying to render a really efficient service to the pco- 
ple in his community. 

In order that hardware dealers who do not read 7/ic 
Saturday Evening Post might have an opportunity 0{ 
reading this excellent article, AMERICAN ARTISAN i 
once wrote to the Curtis Publishing Company, own- 
ers of that publication, for permission to publish thc 
entire story which was courteously granted. 

Mr. Dickson’s “Romance in Hardware” follows: 


If I had written that title before I met Tom Connor | 
should have made it Imagination in Hardware—but Romance 
is Tom’s pet word. He uses it every time he talks or thinks 
about his business. I suggested to him that he meant imag- 
nation, but he contended that imagination is not sufficient) 
inclusive. He said that romance, as he means it, is a result of 
imagination plus activity and energy in applying it—making 
it work. There would not have been any story but for Tom; 
so I think his word ought to stand in the title. 

To get to the narrative, however: When we tried to 
market our line of high-grade family refrigerators through 
retail hardware stores we made the discouraging discover 
that the average hardware merchant is merely an order taker. 
He does not believe salesmanship is necessary in his business 
One of them told me, when I was trying to explain to him 
how I thought he could increase his sales, that I was “plum) 
nutty” if I thought I could talk a man into buying ten pounds 
of nails when he needed only five, or sell him a rake if he 
came into buy a currycomb. 

This situation was a facer for me, because I had supplied 
the imagination that induced our firm to make this expensive 
line of refrigerators. I got my inspiration from one of the 
early Potash & Perlmutter stories, in which the famous part- 
ners were paralyzed by the suggestion of an artistically in 
clined cutter that they put out a line of garments made of silk 
that cost five dollars a yard. They could not think in prices 
higher than two dollars a yard. Some one with an imagi- 
nation that could bridge the three-dollar gap saw the possi- 
bilities of the idea, however, and the line was a winner. 

That episode stuck in my memory. Then, one day, a 
doctor who conducts a department of health in one of the 
Chicago papers devoted a column to a discussion of famil\ 
refrigerators. He said he had had catalogues and letters from 
most of the manufacturers of refrigerators, and they told him 
of the beautiful finish of their products, but had nothing to 
say about how effective they were as heat insulators. H: 
emphasized the fact that the efficiency and safety of a refrig 
erator depend on how low a temperature can be maintained 
in the interior of it. 

That, of course, is a question of materials and workman- 
ship. The best of both can be had at a price. I believed w: 
could make a sufficient number of refrigerator users see th: 
advantages of paying this price to build up a profitable busines: 
in what would be the highest-grade refrigerator made. I wa: 
sure the price would not be an obstacle if we could show that 
the value was there. And we had a double value to offer- 
that of the materials and workmanship, and the more im 
portant and sentimental value as a safeguard of the fami) 
health. 

LEARNING FROM POTASH & PERLMUTTER. 


Then IT had to get the other members of our company t 
imagine the same things J did. It was the aforementioned 
Potash & Perlmutter situation over again, with the figures in 
about the same proportion. One of our directors owns : 
bank. I do not think he can imagine the refrigerator schem: 
even now, though we have been paying dividends on the idea 
for some time. 

When we got to selling the refrigerators we found ou: 
ideas were all sound, but the problem was to get the informa 
tion about our values to enough buyers. We had the goods 
without a doubt. On temperature comparisons with othe: 
makes under identical conditions we had the best of all oi 
them. The dryness in our boxes could easily be demonstrated ; 
also the saving in ice. You could see the air circulation b 
injecting into a refrigerator with glass doors a little smok« 
just below the ice. The smoke would drop to the bottom of 


the box, turn almost a square corner, drift to the opposite 


side, float to the top, then flow back across the top and down 
over the ice, thus showing the exact movement of the air in 
circulation: 
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Personally I could pick out ten users and sell to eight of 
hem every time, and there would not be a single objection to 

‘he price; but the average dealer could not sell our refrigera- 

‘ors. I do not believe any man can sell anything that he 

himself cannot appreciate; and to the average dealer there 

ust could not be “any such animal” as a refrigertaor at our 
price. Any box that would melt ice was a refrigerator to him 
and the lowest price made the easiest sales. It was a serious 
-ituation for me. I felt the responsibility all right. 

I made a trip through the Middle West to find out, if I 
could, how the dealer might be educated to a realization of 
the possibilities of our line. 

A few years ago I read “The Education of the Will,” by 
Jules Payot, a French psychologist, in which the author 
proved conclusively—to me—that omr wills are not influenced 
by our intellects but by our emotions. Also, that we cannot 
influence the wills of others much by an intellectual appeal. 
it must be done by an appeal to the emotions. If you doubt 
the correctness of this conclusion remember that Uncle Tom’s 
Cabin, a love story and an appeal to the emotions, brought 
home the truth about slavefy to thousands of people who 
never could have been influenced by the logic or arguments 
against it. If the Suffragettes could get their cause into a 
love story they would win the vote in a year. 

I tried to make the dealers on whom I called understand 
this angle of salesmanship. I tried to show them how to stir 
the emotion of thrift by playing up the ice and food saving 
features of our refrigerator; of concern for the family health 
by emphasizing its sanitary features, and the freedom from 
the dangers of spoiled foods on account of the low tempera- 
ture and the circulation of dry air; of pride by showing its 
quality and appearance. The response to my efforts was a 
joke. 

One dealer out in Terre Haute, Indiana, heard me through 
and then handed me this: 

“Young man, there’s a -whole lot you don’t know about 
the hardware business. There’s nothing about a hardware 
stock to stir the emotions. It’s as cold as nails. I’ve been in 
the business all my life and I never.saw but one sale made by 
jolting a customer’s emotions. That was during the panic of 
1907. Old Steve Rawlins was considerably down in the mouth 
on account of poor business and a crop failure on his farm, 
just out of town. He came in here one rainy day when Gus 
Sears, the town pessimist, was handing out a dose of blues to 
every one who would listen to him, giving a list of bank 
failures, telling how the country was going to the dogs, and 
predicting a winter of famine and pestilence. 

“Well, he roused old Steve’s emotions to such an extent 
that Steve bought thirty feet of rope from me, and we found 
out afterward that he had made up his mide to hang himself 
and end it all; but on the way home he passed an automobile 
that had skidded into the ditch, and the owner of the machine 
borrowed Steve’s rope to use in pulling the car out of the 
mud. Seeing the other fellow’s trouble cheered Steve up so 
much that he changed his mind and decided to stay with us a 
while longer. So he made a swing out of the rope for his 
little granddaughter, who lives next door to him. That’s the 
only sale I have ever heard of having been made from a 
hardware stock by working on a man’s emotions.” 

I came back from that trip without much enthusiasm; but 
I still believed there was some way to get at our particular 
market. 

Eventually an advertising man with an imagination found 
us, sensed our problem and solved it by playing on the 
emotions of the whole United States—or, at least, that part 
of it which could buy our refrigerators—by telling our story 
in advertisements in monthly and weekly magazines that are 
read all over the country. 

In passing I want to mention that he did not worry about 
educating the dealer to an appreciation of our product. He 
went straight to the user and depended on him to help edu- 
cate the dealer. 

We had been going at the thing wrong end first. It was 
mighty interesting to see how the advertising man’s plan 
worked out. In most cases when a customer went to a 
dealer the sale was already half made. The dealer simply 
repeated the arguments he got from our general advertising; 
and the customer, having already responded to the same 
arguments in print, quickly confirmed his previous resolution 
to buy, and the sale was completed. Or, if the dealer had not 
been influenced by our advertising, the custofmer passed on 
our arguments to the dealer, and the latter was very quick to 
learn from the man or woman who had the money to spend. 

However, I’ve drifted away from Tom Connor. Before 
this advertising man found us we were plugging along, doing 
fairly well through the high-class stores in the large cities, 
but unable to make headway with the dealers in small cities 
and towns. The best of such dealers would sell, we found, 
about one refrigerator a year to each thousand of population. 
Only a few did as well as that. We came to look on one sale 
to a thousand of population as the high mark—the goal to 
strive for. 

One day while looking over our records I noticed that 
Thomas Connor, out in Evansburg, was selling one box to 
every five hundred people in his town. I suspected some 
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peculiarity of the locality would account for such a showing. 

I got all the information obtainable; but the statistics did 

not show that Evansburg was different in a business way 

from any other town of twenty-five thousand population. 
THE MAN WHO RODE A HOBBY TO SUCCESS. 

I was still speculating about the possible causes of Con- 
nor’s big business in our refrigerators when, one evening at 
the club, I met Joe Sullivan, an old friend of mine who makes 
suction sweepers. We were discussing our sales troubles 
when Sullivan mentioned that, though their machines were 
generally handled by dry-goods or house-furnishing stores, 
the best dealer they had was a hardware man by the name of 
Thomas Connor,( in Evansburg. I decided right then to go 
out and see Mr. Connor, hoping he might have some miracle- 
working plan that we could pass on to dealers in a general 
way and move our average up to one sale to each five hundred 
of the population. 

Well, I found that Connor had a plan, sure enough; but, 
as usual, it was the man behind the plan that counted most. 

I arrived in Evansburg one morning and nosed round a 
little to size up the town and perhaps get some information 
about Connor from the outside or from some competitor. 

I dropped into the first hardware store I saw; and from 
the gray-haired proprietor I found there were but three 
hardware stores in Evansburg. Usually a town of twenty- 
five thousand people has six or more hardware stores. It 
developed that there had been six in Evansburg. Connor had 
bought out one before he had been in business a year and had 
been coaxed bv the owners to take over two more within 
another year. This old veteran of the nail keg with whom I 
talked said: 

“Along with all the other hardware men in town I thought 
Tom Connor would be a funny joke when he undertook to 
run the business he inherited from his father. It was a 
good business, but Tom didn’t like it and didn’t want it. 
When he quit college he went into business in Chicago, and 
came back here only when his father’s illness made it 
necessary. 

“Before the old man died Tom was always talking about 
romance in business. He often asked me whether there 
was any romance in a hardware stock. I told him I’d never 
known any. He said he was sure there must be some, but he 
didn’t have time to dig it out. He said he wanted to get into 
a business that had some life in it. He thought it would be 
good fun to sell women’s hats or corsets, because you could 
get twenty dollars for two dollars’ worth of goods and 
eighteen dollars’ worth of imagination. He said you could 
put some romance into a business of that kind. 

“Naturally it didn’t look as though the Connor hardware 
business would last long in the hands of a youngster like that 
He hoped his dad would get well and let him go back to 
Chicago; but the old man died and Tom had the hardware 
stock. When he saw he was in for it he started to find the 
romance—as he calls it—in the business. That was four 
years ago. He either found it or made it. Now he has the 
biggest business in town. I’m holding on just because I want 
a little something to do in my old age, and Tom has made me 
a standing offer to take over my hardware stock whenever I 
am ready to quit.” 

I made no further inquiries, but went straight for Con- 
nor’s store. The minute I opened the door I saw that this 
store was different from any I had visited. To begin with, 
the office was located just inside the door, on the rioht, and 
was separated from the rest of the store by brass railings— 
no partitions. 

I have seen but one other hardware store in which the 
arrangement of stock approached Connor’s, either in the 
attractiveness of display or at the get-at-able-ness of the 
goods. The openness of the office and its close combination 
with the store proper gave a very pleasing sense of importance 
to the store. The location of the office at the front kept the 
clerks near the entrance when they were not busy with cus- 
tomers. I have been in few hardware stores, even in larger 
cities, where it was not necessary to hunt up a clerk and coax 
him to wait on me. That never happens in Connor’s store. 
When I entered a man started from one of the desks in the 
office and met me before I had gone ten feet inside the door. 

“Can T be of anv service?” he inquired. 

“T’d like to see Mr. Connor,” T said. 

When he replied, “I’m Mr. Connor.” I was much sur- 
‘prised. He is barely of medium height—a commonplace- 
looking man, with the exception of his eyes. Thev are alive 
and alight every minute, and they have a peculiar twinkle that 
makes vou think Connor is a humorist. I gress he is. He 
certainly has a good sense of proportion. After telling him 
my name and business I said: 

OLD STOCK SOLD BY NEW METHODS. 

“I'd like to know how you sell proportionately twice as 
many of our refrigerators as anv other dealer we have. 
can understand partly just by glimpsing your store. Both 
your store and your sales show a good stock of imagination.” 
“- “Come un to my den,” he sgaid. “I’m just aching for a 
chance to talk my business to a man who can understand.” 

He took me up to a small private office on the second 
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floor where he evidently did his thinking and his real work. 
After some preliminary talk he told me his whole story; and 
here are some of the interesting things he said: 

“T didn’t want to be a hardware merchant. I wanted to 
get into some business that had a lot of what I call romance 
in it. Romance in business is a hobby with me. I think I 
originated the application of that word to business—at least 
in the sense in which [ use it. I couldn’t see that there was 
any such possibility in the hardware trade. It dealt only in 
commonplace utilities. But my father died and left me his 
business, and I had promised him to keep.it going. I guess I 
couldn’t have done otherwise, anyway. I had no other re- 
sources and [ couldn’t have afforded to sacrifice the business. 
I felt at the time that I was sacrificing myself. 

“Shortly after I inherited my father’s business I went to 
Chicago for a few days, and on the train I met a millionaire 
manufacturer from that city. In our smoking-room talk he 
told me he had started in business as a retail merchant in 
an Indiana town, and that if by any chance he should ever go 
broke he’d go back to some good lively town and start another 
fortune in the same way, because it would be so easy. 

“He said the possibilities were good and the competition 
nil, for the reason that nine out of every ten retailers ought 
not to be in business. They appreciated neither its possibilities 
nor its dignity. He said it was like taking candy from chil- 
dren to get all the best trade. He outlined some of his meth- 
ods. For instance, he suggested that if Mrs. Jones came in 
to order a rake in the spring I might hand her a folder illus- 
trating an ice-cream freezer, saying that warm weather would 
soon be here and that if she needed a freezer I was sure she 
would find this the best one to buy. He told me that he had 
often found that from forty to fifty per cent of such seed 
planting brought sales. 

“This sounded a good bit like romance to me, and I grew 
interested. I came home and analyzed my stock and became 
enthusiastic. There was plenty of romance in it, and I decided 
to give a lot of dignity to the retail hardware business in this 
town. And I’m mighty glad this business is one of utilities. 
I’d hate to be selling any goods that didn’t have real intrinsic 
and practical worth. I’d like to call this a utility store instead 
of a hardware store. Maybe I will. 

“The first thing I did was to arrange my store and office 
as you saw them. Each clerk has a small desk inside the 
railing. That makes him something more than a counter- 
jumper in his own estimation and in the minds of the custo- 
mers. Then it wasn’t so much of a job to train the clerks into 
the idea that we are selling service as well as hardware. 

“In rearranging the stock I found we had a big supply of 
a brilliant-black colored varnish. My father had loaded up 
with it; but at that time it had not been advertised and there 
was small demand for it. I wanted to turn it into money. It 
was a good article and I wondered why we didn’t sell more of 
it. It was intended to be used by the consumer in brightening 
up things round the house, such as fly screens, fixtures, and 
so on. I imagined that the obstacle to larger sales was the 
labor required to apply it. It’s easy to touch up a fixture or 
two, but the average man or woman finds it mighty tiresome 
to paint a dozen window screens. 

“So I worked out a plan, and advertised for boys who 
wanted to earn money during the spring vacation or after 
school hours. I had plenty of applicants. I picked out the 
brightest boy in each neighborhood and instructed him to. go 
to his neighbors and say to the housewife that he would paint 
her window screens for ten cents each; and that he and Tom 
Connor would guarantee that they would not rust or look 
shabby for two years. 

“It worked. Say a house had twenty screens. The boy 
bought forty cents’ worth of the colored varnish and a brush. 
From this investment and his work he got two dollars. I 
taught the boys how to care for their brushes so they could 
use them for many jobs. There were a lot of screens painted 
that year. They needed it; but the house-owners hadn’t 
noticed it until it was suggested to them. 

“Our stock of colored varnish was soon disposed of and 
more ordered. [I suggested to the boys that they might also 
paint or stain porch furniture. This sold more stain, paint 
and brushes, and had an unexpected effect: The newly painted 
screens and porch furniture made some of the houses look 
rather shabby. They needed painting. I heard of many of 
these cases through the boys and went after them. 

“Tt was easy to convince the house-owners of the supe- 
riority of the ready-mixed paints we carry, but most painters 
want to mix their own lead and oil. I got hold of a few bright 
young painters and showed them how I could keep them busy 
if they would use our paint. They saw the advantage of my 
plan. They had me and the paint manufacturers behind them. 
Today I think most of the orders for housepainting in Evans- 
burg come through my store. 

“T soon found possibilities in a hardware stock that I had 
never dreamed of. For instance, I wanted an automobile; but 
I wanted to buy it as an investment and make it pay for itself. 
One day I saw advertised a kerosene lamp that burned gas 
from kerosene through a mantle, just as city gas is burned. 
It made the gas from the kerosene as it burned. It was said 
to give an eighty-candle-power light at a very low cost. It 
looked like just the thing for farmers if it could be properly 
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demonstrated to them; but yon can’t effectually demonstrate , 
light in a store in the daytime and farmers are not in town 
much at night. The only way to demonstrate this lamp was 
in the farmer’s home at night. 

“This looked like my chance for an automobile. I got 
one of the lamps and found it worked well, was simple to 
operate, and offered a good profit. I secured an exclusive 
agency for it and bought my auto. Every few days that fal! 
I would load the tonneau with the lamps, which came packed 
in separate cartons. Then I’d get out into the country. At 
each farmhouse I’d set up one of-the lamps, fill it with oil, 
show the farmer’s wife how to light it, and ask her to use it 
instead of the old lamps until I called for it. I also gave her 
some statistics about defective eyesight in farmers’ homes 
due to poor lighting. 

“You can imagine that when night came the whole family 
was interested in lighting that lamp; and when they found the 
room flooded with a beautiful white light you couldn’t have 
taken that lamp away by force. I could cover thirty or forty 
miles of road a day easily, and within a radius of sixty miles 
of Evansburg I’ve sold lamps to nearly every farmer who 
hadn’t some better method of lighting. Many of them bought 
two; some, three. I paid for my car, all right, and made 
acquaintances and won customers that I should never have 
had otherwise. 

“This experience with lamps suggested the idea that 
there must be other articles that could be sold easier in th: 
home than in the store. 

“I decided to try fireless cookers. [ bought a small line of 
what I decided were the best cookers made, because I have 
more fun in selling quality stuff, and with my plan I needed a 
good margin of profit. Besides, a cheap fireless cooker, like 
a cheap refrigerator, is an unprofitable thing to sell under a 
money-back policy. 

“I tried my experiment on one of my customers whom | 
knew to be a very careful housekeeper and to have a strong 
influence in her neighborhood. I telephoned her, asking her to 
come to the store at two o’clock if she were coming down- 
town that day, as I had something interesting to show her 
I also asked her to do nothing about supplying herself with 
meat for dinner that evening. Whether she had intended to 
come down town or not, my invitation and her curiosity 
brought her to the store at two o'clock. I had ready a fine 
beef roast, a pan of biscuits, and the radiating stones prop- 
erly heated. 

“After explaining to Mrs. Brown the operation of the 
cooker and its advantages I put the radiators, roast and bis- 
cuits into the cooker, closed the lid and locked it with a small 
padlock, giving the key to Mrs. Brown. The lock was a 
little piece of stage business to assure her that the cooking 
was all done in the cooker, and it also prevented anyone but 
Mrs. Brown from opening the lid before the right time. Then 
I told her we would send the cooker to her house at once, 
and asked her to open it when she was just ready to serve 
dinner.” 


LETTING THE HOUSEWIFE SELL TO HERSELF. 


“T have an idea she didn’t think or talk much about any- 
thing but that cooker the rest of the afternoon; and she 
didn’t let any servant open it either. She bought the cooker 
next day, and told me they had never had such a delicious 
roast or such biscuits. The cost of the roast was included 
in the price of the cooker; but Mrs. Brown got value received. 
Of course I used care in selecting my prospects; but mighty 
few cookers have been returned, and I’ve sent out a lot of 
them.” 

“A friend of mine tells me you sell a good many of his 
suction sweepers,” I suggested. 

“T do,” he replied; “and that’s another article you have to 
let the housewife sell to herself in her own home. Most 
women would rather spend twenty-five dollars for a hat than 
for a sweeping machine. They have to see a lot of benefits 
coming to them before they'll invest that much in any utensil 
for housework. And they are more or less skeptical of any 
demonstration you make in your store. They don’t have to 
deal with cork, powder, and so on at home. 

“I picked out a machine that would really do the work, 
was durable, simple to operate, and could be trusted to per- 
form its duty in the hands of a novice. My plan is to ask 
the housewife to let me do her weekly cleaning. I send one 
of my men with the machine. He shows the housewife how 
to work it and allows her to handle it herself. Then he ex- 
hibits, when he empties the bag, the unseen dirt with which 
she has been living, and calls her attention to the short time 
it has required to clean all her rugs and carpets more thor- 
oughly than they have ever been cleaned. 

“He tells her how this method saves her carpets and 
rugs and guards the health of her family—we’ve sold a lot of 
sweepers in homes where there are babies because we have 
convinced the mothers that their babies ought not to creep 
on floors that are not thoroughly cleaned of dust by the suc- 
tion system. Then we leave the machine with the house- 
wife, so that she may use it herself the next week. She 
usually buys it. ; 

“Now I am coming to your refrigerator,” he said. 
“One of your salesmen convinced me that you had the 
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ods, though the price is high—higher than that of any 
ther refrigerator we have ever handled. I think that is one 
reason why I wanted to sell it. 

“Now the purchase of a refrigerator represents about 
the largest expenditure the average family makes for a house- 
hold utility, and the sale is correspondingly difficult—espe- 
ially because the average man or woman looks on any box 
that will hold ice as a refrigerator. I made up my mind that 
every possible buyer I could reach would have to be educated 
in the principles of ice refrigeration. But you can’t force this 
information on a customer. You have to make him want it. 

“The minute you approach a man or a woman with a 
suggestion to buy, the person approached is on guard against 
that particular suggestion and prepares to resist it. That’s 
human nature. So I evolved a plan to work up to the re- 
frigerator by way of some other merchandise, so as not to 
rouse the buyer’s antagonism to my refrigerator suggestion 
and then have to overcome that antagonism. 

“The efficiency idea in all sorts of work was just attract- 
ing public attention, and I thgught it might be applied to 
housework. So I started a Home-efficiency department and 
coached one of my men as an efficiency expert. My idea was 
to announce to the housewife that our efficiency expert would 
make a survey of her home and suggest ways and means for 
making the work of her household help more efficient, calling 
attention to the fact that her husband adopted in his office 
every device for economizing time and labor, while most 
housework is still done in a more or less primitive way. Our 
expert would, we planned, among other things, suggest the 
installation of a sanitary refrigerator wherever one was lack- 
ing. 

“I had, under various pretexts, visited several kitchens, 
and I had gone through our stock looking for devices that 
might be advantageously used in the average kitchen to ex- 
pedite and lighten the work. 

“You'd be surprised at the-specialties in a hardware stock 
that would increase the efficiency of the houseworker—de- 
vices about which the average housewife knows nothing. She 
doesn’t know about them because so few hardware specialties 
or staples are advertised, and fewer are properly advertised. 
Incidentally that’s one reason why there are so few good re- 
tail hardware salesmen. I’ve noticed that in lines which are 
well advertised the manufacturers, directly and through the 
consumer, educate the retailer and his clerks to an anprecia- 
tion of the advertised goods and of efficient ways to sell them. 
That develops a lot of good salesmanship in those lines. I 
hope more hardware manufacturers will take to advertising.” 

“Do you like to handle advertised articles?” I asked. 

_ “Do I! The minute I see an article in my line adver- 
tised I stock it. And I’ve taught this town that anything which 
is advertised can be bought here. 

“To get back to my plan, however—it looked like a win- 
ner. So we started to experiment in a small way, and we 
soon ran against the fact that the average woman doesn’t 
take up readily with innovations in household methods. She 
doesn’t need to be coaxed or educated to buy a seventy-five- 
dollar gown or a ten-dollar corset or a twenty-dollar hat. 
She buys those things in obedience to instinct apparently. 
Seventy-five dollars for a refrigerator or ten dollars for 
kitchen utensils is ‘something else again.’ 

“A man will take to the efficiency idea for the house- 
hold because he’s accustomed to it in his office or factory. I 
almost made the mistake of trying to work this plan through 
the husband. Of course the wife would have fought it to a 
finish; and it would have been a quick finish, because the 
home is her department. 

“Tt occurred to me that it was a question of style which 
made the corset or hat or gown sale so easy. So I thought: 
‘Let’s make home efficiency fashionable!’ That was the hinge 
of the whole scheme. We have a very active Woman’s Club 
here, and the members have been devoting their energies to 
what they call civic housecleaning—getting ordinances passed 
to regulate garbage and.refuse dumps, manure piles, the hours 
of labor of municipal employes, and so on. 

“T got myself invited to make a talk at one of their 
meetings. I praised all they had done for the city, but sug- 
gested that they might accomplish even bigger results for 
themselves individually, and for the city as a whole, by in- 
creasing the efficiency of their own home working force, 
over which they had absolute and intimate control. I ex- 
plained that the nature of my business had set me to think- 
ing along this line, and that I had even gone so far as to 
establish a household-efficiency department. 

“The idea caught them and they appointed a committee to 
formulate a campaign for the promulgation of it. House- 
hold efficiency became stylish! The committee asked me for 
assistance and I gave it. Also, J sent to every woman in 
town an announcement of our efficiency department. That 
department had to work overtime, and we educated another 
expert. 

“Here is our plan: We offer to send an expert to make 
a survey of the home. He then makes suggestions—in writing 
—as to how the efficiency of the working force of the home 
may be increased, and gives the prices at which the necessary 
utensils can be supplied. This entails no obligation whatever, 
and the housewife may adopt any or all or none of the sug- 
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gestions, as she pleases. We do not urge her in the least. The 
matter is left to her judgment. We make the report in writing 
for two reasons: It gives a more professional air to the 
transaction, and the housewife doesn’t feel that she may be 
embarrassed by turning down any of the suggestions in the 
presence of the expert. 

_ “As an example, we suggest in our report that the 
kitchen should be supplied with: 
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“We offer to supply all these items for six dollars—a 
slight reduction from the total cost. This list varies, of 
course, according to the needs of each family; but we never 
allow it to be very formidable nor to run into much money. 
Each item has some value as a labor or time saver. 

“We end up the report as follows: ‘The most important 
item for your considerable is a sanitary refrigerator. The 
above-mentioned utensils have to do only with the working 
efficiency of your servants. The refrigerator has to do with 
the efficiency and health of your husband, your children, 
yourself and your employes! It also has a bearing on your 
household economies, preventing unnecessary waste of ice, 
spoiled food, and so on. We have gone into the matter of 
household refrigeration very carefully, and shall be glad to 
give you the benefit of our information if you wish it.’ 

“Almost invariably these reports reach the husband 
through the wife, and sell him; so we get his influence in our 
favor without antagonizing the wife. 

SELLING HIGH-PRICED GOODS. 

“Where a refrigerator isn’t really needed we suggest a 
kitchen cabinet, suction sweeper, fireless cooker, or some 
other article of relatively high cost. You see, we make the 
cheaper items lead up to the larger expenditure without rous- 
ing in the mind of the buyer the antagonism that usually re- 
sults from a suggestion of any unusually large expenditure. 

“This scheme not only has sold a lot of refrigerators, and 
so on, but has established our reputation as a progressive 
store with a lot of families who didn’t know us before. 

“Now I’m educating these families to understand that 
when they can’t come to the store the store can, in a measure, 
go to them. I’m continually informing housewives that when 
any article not~too bulky is needed a telephone call will 
bring by bicycle delivery a selection of three or four of 
such articles, from which she may make a choice.” 

“That is localizing and improving the methods of the 
catalogue house,” I suggested. 

“Well,” he said, “the retailer can learn a lot from the 
mail-order houses. They do everything they can to make it 
easy and pleasant to buy from them. I’ve ordered goods from 
a number of them just to see how they do business. It is 
certainly satisfactory to deal with them. They make you 
feel that they want your trade. They are honest and their 
goods are worth their prices.” 

‘Do they get much trade that you think you ought to 
have?” I asked. 

“If they get any of my trade they are welcome to it,” he 
answered; “because it’s my fault if they do. I admit they 
offer some advantages that I can’t offer—as to prices, and so 
on; but I can give a service here in my territory, with which 
they can’t compete at a distance, that more than offsets the 
advantages they have over me. 

“T can easily show my farmer customers that they have 
to sacrifice some things in order to get these lower prices— 
things which are often of greater value than the difference 
in price. There’s the time it takes to get the goods, for in- 
stance; the possibility of delay; the uncertainty as to the ex- 
act quality and appearance of the goods; credit; and many 
other factors that enter into a sale and determine values. 

“It gives me a pain when I hear of retailers trying to 
fight the mail-order houses by forming organizations and 
passing resolutions,*or by sending for catalogues over fic- 
titious signatures or by other questionable methods. Is it any 
wonder the mail-order houses can get trade from such pin- 
headed merchants? No, sir! The mail-order house does an 
enormous business just because it renders a service the aver- 
age retailer doesn’t give. And the sad part of it is that the 
local dealer can, if he would only realize it, give a service in 
his locality that is impossible from the distant mail-order 
house. 

“Tt’s human nature to want the best or the most for the 
least expenditure, and that desire is stronger than civic pride 
or public spirit. It’s poor business to try to buck an instinct 
like that. What does Bill Jones care about the merchants 
in his home town if he can get more in goods or service else- 
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where? To my mind, there is only one reason why the peo- 
ple of this town should support my store—that’s because | 
can give better value in service or goods, or both, than some 
other merchant. 

COUPONS FOR GAS. 

“In these days of farmer telephones, rural free delivery 
and the parcel post I don’t think much of a dealer who wor- 
ries about mail-order competition.” 

I spent the biggest part of a profitable day listening to 
Tom Connor’s plan of the past and for the future. As we 
stood at the front door of his store that evening for the last 
few words I noticed a number of automobiles drive up to the 
curb and get a supply of gasoline from a pump. 

“You seem to sell quite a lot of gasoline,” I remarked. 

“Yes,” he said; “more than all the garages in town, I 
think. That is one of my latest schemes. The: garages charge 
twenty cents a gallon for gasoline. I installed that pump and 
sent a book containing fifty coupons, each coupon good for 
one gallon of gasoline, to each car owner in town, explain- 
ing that the book and coupons were numbered and the num- 
ber registered in our office. 

“I invited the car owner to use these coupons for the 
purchase of gasoline at our store, and told him that when 
the coupons were all turned in and canceled we would send 
him a bill for nine dollars—a discount of ten per cent for the 
usual price. This book can be kept by the chauffeur or in the 
machine, is as convenient as money, without any chance of 
loss, and gives the owner a correct check on the amount: of 
gasoline he gets. 

“We have the number of each owner’s car and honor the 
coupons only for that car. It isn’t necessary to drive into a 
garage or up a back street. We sell many dollars’ worth of 
supplies and hardware while the car ‘is being filled. 

“Don't you think,” asked Connor as we shook hands in 
parting, “that the hardware trade ought to satisfy any man’s 
craving for romance in business?” 

“Old man,” I answered, “I think you could inject ro- 
mance into your business if you were a junk dealer!” 

“Tf I couldn’t,” he said, “I’d quit the business.” 


RETAIL HARDWARE DOINGS. 





The Johnson-Avera Hardware Company’s store at New- 
port, Arkansas, has been destroyed by fire. 

The store of Huso and Osland Hardware Company, 
Joice, Iowa, has been destroyed by fire. 

Dan O’Kane, Sheldon, Iowa, has sold his hardware, 
plumbing and heating business to C. V. and D. C. Hull, of 
Charles City. 

W. A. Behrends, Germania, Iowa, has acquired the hard- 
ware business of Specht and Behrends. 

Tom Peterson and K. H. Arrowsmith of Ellendale, Min- 
nesota, have purchased the Walter Stearns stock at Stacy- 
ville, Iowa. 

Nice Brothers, Calipatria, California, have engaged in the 
hardware business. 

Albert E. Yaw, Alexander, Iowa, has disposed of his 
hardware business to George W. Clay. 


H. A. Ellis, Grand River, Iowa, has acquired the hard- _. 


ware business of H. Griffin. 

L. W. Graue, Griswold, Iowa, has engaged in the hard- 
ware and implement business. 

The Hass-Shuenk Gompany, Hinton, Iowa, has opened a 
hardware store. 

John L. Hamilton, Nevada, Iowa, has purchased the hard- 
ware business of the John Brothers Company. 

Ward and Santner, Minneapolis, Kansas, will be suc- 
ceeded by the Stauffer Hardware Company. 

W. H. Drinkern and J. P. Clanin, Beloit, Kansas have 
acquired the hardware stock and building of F. P. Fitch of 
Jamestown. 

The hardware store of Alexander Brothers, Oskaloosa, 
Kansas, has been destroyed by fire. 

Carl Heitman, Kismet, Kansas, has become owner of 
John Kirk’s hardware and lumber business. 

A. Cavers and Dave Hannah, Jr., Hannah, North Da- 
kota, have purchased the Thompson hardware store. 

Arthur Bruenig, Leigh, Nebraska, has purchased a hard- 
ware business. 

Mills and Venrich, Nebraska, have succeeded C. A. Fow- 
ler, Jr., in the hardware and furniture business. 

Thomas Southerland, Linneus, Missouri, has taken pos- 
session of the Harvey hardware store. 

Minium and Fort Rolla, Missouri, 
ware store. 


W. T. 


has opened a hard- 


Brasher, Orrick, Missouri, has purchased a half 
interest in the E. L. Hunt hardware business. 

A. Cormicle, Sarcoxie, Missouri, has sold his interest 
in the firm of Cormicle and Earnest to Charles C. Jordon, 
Parshley, Missouri. 

T. P. Kelly, Murdock, Minnesota, has purchased a hard- 
ware store. 

B. F. Christian, Pine River, Minnesota, has purchased the 
hardware business of Webber and Hill, 








W. R. Ross of Mankati, Minnesota, will engage in t! 
hardware business at Pipestone. 

The Daly hardware building, Elk River, Minnesota, h 
been destroyed by fire. 

The hardware firm of Hughes and Johnson, Park Rapiv .. 
Minnesota, has moved into its new building. 

William Petersdorf and Joe O'Reilly, Zumbrota, Minn: 
sota, have engaged in the hardware business at Kenyon. 

C. E. Hecox, Ontonagon, Michigan, has sold his stoc!. 
of hardware to his son Fred, and Walter Scott, of Detroi:, 
who will continue the business under the style of the Heco, 
Scott Hardware Company. 

The Detroit Hardware Specialty Company, Detroit, Mic! 
igan, has been incorporated with an authorized capital stoc' 
of S10, 000, of which $5,000 has been subscribed and paid i), 
cas 

John Byrne, Belleville, Kansas, who recently purchase: 
the hardware stock of Alderson and Hatfield, will ship hi. 
stock to Oklahoma. 

The store of the Burrton Hardware Company, Hutchin 
son; Kansas, has been destroyed by fire. 

W. O. Lenhart and Company, Iola, Kansas, have suc 
céeded A. D. Houck implemen: 
business. 

M. M. Rummell, Kinsley, Kansas, has purchased hi 
father’s hardware business. 

. Gorman and Son, Watertown, South Dakota, have 
sold their hardware stock to Lindstrom: and Johnson. 

Guy La_ Mont, Vienna, South Dakota, has recently pur- 
chased the Eggen hardware ‘store. . 

C. G. Welch, Butler, Oklahoma, has purchased the hard 
ware stock of Charles Mitchell. , 

' E. C; Flood, Walters, Oklahoma, has purchased the D 
Black bankrupt. stock of hardware and will continue the 
business. 

Wyley Melton, Afton, Oklahoma, has acquired the hard 
ware business of D. J. Adair, Adair. 

The store of the Aline Hardware Company, Aline, Okla- 
homa, has been destroyed by fire. 

The Kimblar Hardware Company, Hobart, Oklahoma. 
has been succeeded by John Lindstrom of Walters. 

John Affleck, Cuba, Kansas, has’ moved his hardware 
business to a new location. 

The Matthews Hardware and Implement Company, Clear- 
water, Kansas, is remodeling its store. bg 


>. 
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MOVIE SLIDE WILL ADVERTISE COASTERS 
FOR DEALERS. 


in the hardware and 





The Buffalo Sled Company, who’ are ‘welt Known to 
the hardware trade-as the. manufacturers of Auto 








Buffalo Auto-Wheel Coaster Wagon. 


Wheel Coaster Wagons, as shown in the illustration 
herewith, consider as far as they are able means 
whereby they can create sales for the hardware deal- 
ers who handle their line. At the present time they 
are supplying, free of charge, a very fine advertising 
“movie” slide, featuring their line of Auto Wheel 
Coaster Wagons. These Auto Wheel Coaster Wagons 
are said to be the very best which can possibly be 
produced at the moderate prices asked. The Buffalo 
Sled. Company, North Tonawanda, New York, will be 
pleased to give dealers further particulars upon appli- 
cation. 
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ADVERTISING CRITICISM AND 
COMMENT 


Helpful Hints for the Advertisement Writer 








The advertisement reproduced herewith occupied a 
three-inch double column space for the Greensboro 
Hardware Company in the Greensboro, North Caro- 
lina, Daily News. It is clearly seen from the illustra- 


Cole’s Hot Blast Heating 
Stoves at $12 and Up 


Solve the problem of heating the 
home at the lowest: cost.. Many of you 
spend twice for fuel what you should— 
buy « COLE’S HOT BLAST AND BE 
ASSURED OF plenty of heat as you 
want it. Let us tell you more about this 
wonder-stove so unlike any other on the 
market today. 


Greensboro Hardware Co. 

















tion that it is the desire of the advertisers to introduce 
stoves to the notice of the public, the two headlines, 
which are displayed in bold type, show that the adver- 
tisers sell Cole’s Hot Blast Heating Stoves from 
twelve dollars upwards. These two features, the illus- 
tration and the heaalines, serve a definite advertising 
purpose and serve it well. The reading matter which 
occupies the body of the advertisement, has a signifi- 
cant value, and broaches an important question to the 
housekeeper which will possibly induce that person to 
investigate Cole’s Hot-Blast Heating Stoves. It would 
possibly have given this advertisement more force if 
this space had detailed some of the specific purposes 
and advantages of the features of this brand of stoves. 
ok * * 


Occupying a five-inch double column space in the 
Roanoke, Virginia, World News for October 12th, the 
advertisement _re- 
produced herewith, 
features from sev- 
eral standpoints. 
First, the headline 
“Vacation Time” 





Vacation Time 





Woods and fiéids, sunshine and freshening breezes. the call always creates a 
of outdoors, the quickened step, 8 companion, a dog, a kit, AND 


pleasant int er- 
A Gun or Rifle est. Below this, the 

We have the best stock of Guns and Rifles we have eyer ° e ° 
showg, and invite you to mspect them, whether you buy or avi. reader S mind 1S 
eee eae vam to SD immediately car- 


Guns from $4 to $40 , 
Ammonition of every kind, Everything In Sporting Goods ried on to center 
on sport by the il- 


ROANOKE CYCLE Co. ; 
lustration of a gun, 


103 West Campbell Ave 

which is éxactly 
what the advertiser requires. This reference to sport 
is strengthened by the center line in bold type “A Gun 
or Rifle.” The most commenable feature about this 
advertisement is contained in two lines of heavy type, 
the “prices” at which guns and rifles may be pur- 
chased. This particular feature should, with very few 











exceptions, be contained in every advertisement of 
hardware stores or dealers in guns and sporting para- 
phernalia. Price is one of the most important fea- 
tures in making a sale, so tell it in the advertisement, 
and inform everyone. If the price is right it will create 
sales. The reference to woods and fields, etc., is nicely 
worded to induce enthusiasm, and the mention of the 
stock of guns and rifles invites the public to “look 
them over.” If the Roanoke World News has a circu- 
lation outside of Roanoke, which it probably has, it 
would have strengthened the advertisement to have 
added “Roanoke” after the street address. 
x * 
Occupying a 4-inch single column space in a Chi- 
cago local neghborhood paper, the advertisement of 
Chas. Hahn repro- 
Hoot Mon | duced herewith has 
§ several good points. 
ns horn tot ne Mex! not toot. In the first place 
the headline “Hoot 


CHAS. HAHN Mon” would be 


likely to arrest the 


Sheet Metal Works attention of anyone 
GARLAND FURNACES looking over the 
paper, while there is 


something quite rea- 


Steel Ceilings, Gutters, Smokestacks, 
Ranges Connected, Stove Repajrs, 
Water Fronts. 


Pipe Fitting, Steam and Hot Water Heating sonable in his as- 
5133 Dakin Street. sertion respecting 

Phone Irving 3627. “tooting one’s own 

This “patronize home industry” stuff horn’ which will 


is worked to death. Why should you . 
patrohize me simply because I live in bring many of the 


Zour anighbornced? Mate me Sher 10% readers at once in 
do my own work my prices are RIGHT. line with the adver- 
we are both losing money. tiser’s ideas. The 
several lines which 
Chas. Hahn handles and which are enumerated are 
just bald statements with no descriptive matter to em- 
phasize their special merits on the reader’s mind. It 
would have been better, had he added one or two 
features encouraging the use of a Garland Warm Air 
Heater, and enthused somewhat on the distinctive 
merits of his sheet metal work, etc. The street ad- 
dress, 5133 Dakin Street, might also have been given 
more prominence and placed after “sheet metal 
works.’ The bottom paragraph introduces the per- 
sonal element into the advertisement, which is always 
effective towards convincing the reader. Individual- 
ity is a potent feature in advertising. Had some ref- 
erence to prices been contained it would have strength- 
ened the general tone. 








re 

It is well for us to remember that we are either 
raising or lowering the standards of those with whom 
we associate. Every thought, every word, every act of 
ours, either adds to or subtracts from the strength of 
our companions.—Thomas Dreier. 
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HEATING AND VENTILATING 








HEATING AND VENTILATING ENGINEERS OF 
GREAT BRITAIN CONDUCT RESEARCH 
WORK AT LONDON UNIVERSITY. 





Readers of AMERICAN ARTISAN are familiar with 
the name of A. H. Barker, B. A., B. Sc., as a promi- 
nent heating and ventilating engineer and member of 
the British Institution of Heating and Ventilating En- 
gineers. Many articles from his pen have been pub- 
lished in AMERICAN ARTISAN. 


At a recent meeting of that organization, Mr. Barker 
made a report on the Research Work carried on under 
its auspices at the University College of London, Eng- 
land. This report is of interest to American heating 
and ventilating engineers, not only because it shows 
the high patriotism of the British, but also because it 
indicates how the British heating and ventilating en- 
gineers are working along practical lines to standard- 
ize the science. 

Mr. Barker’s report follows: 

When the war broke out a couple of months ago, 
both of our research scholars I am proud to say, 
joined the forces and are now undergoing training 
preparatory to going to. the Front. Although for 
patriotic reasons this was a matter for congratulation, 
it was by no means so from the point of view of the 
progress of our work, 

The question is desirable 
to make an interim appointment of a whole-time man 
to carry out the work. The other alternative would 
be to divide the scholarship up into, say, six evening 
scholarships, so that men who are engaged in business 
during the day could take a part in this very interest- 
ing research work, although I must say it ought not to 
be necessary to attract men to this extremely interest- 
ing work by offering them money payment. 

The research work has been vigorously carried on 
during the past year, and part of the work which has 
been done has been communicated to the Institution in 
the form of papers by myself, Mr. Eustace and Mr. 
Avery. A good deal of additional work has also been 
done, which we have not yet had the opportunity to 
report on, but we shall be giving four or five research 
papers during the present session dealing with the re- 
sults of that work. During the past twelve months 
also, I have designed and had made quite a large 
amount of plant and instruments for carrying out 
work which we have in view for this and future ses- 
It has seemed to me that that aspect of the 
heating profession which is of the greatest importance 
at the present time is the relation between the radiant 
heat and the air heat produced by different methods of 
heating and different proportions between radiated 
surface and exposure factor. This is a very wide sub- 
ject which has been hardly touched. So far as I am 


whether it will be 


sions. 





aware there is no information available on this matter 
at all, and it is practically virgin soil. 

We have erected an apparatus for standardizing air 
resistances and measuring those resistances on the lines 


of the electrical Wheatstone bridge. I think this in- 
vestigation promises well, but I shall be in a better 
position in six months’ time to say something about it. 
Donors have been very generous to us during this past 
year. Mr. Pearson has very kindly given us a boiler 
and a set of radiators with which I have erected an 
apparatus specially designed to exhibit the variations 
in the rate of flow of water in pipes and the bearing 
which this difficult problem has on the relative pres- 
sures throughout a hot water apparatus. We hope this 
plant will be most instructive and will enable rules for 
pipe-sizing to be established by experiment. The the- 
ory on which this is based is one of my own. It is 
set out in my book. There is no apparatus in exist- 
ence on which it can be verified except this so far as | 
know. 


We have erected also a beautiful plant for determin- 
ing the amount of heat emitted as radiation by radia- 
tors and by gas fires, electrical fires and coal fires. We 
have made an apparatus for determining the proportion 
of dust particles in a sample of air and for determining 
the velocity and movement of air in all parts of a room. 

We have also erected a plant for testing the effect 
of various quantities and conditions of air on human 
beings, also a plant for calibrating the micro-anemo- 
meters which I have designed and had made during 
the session. 

We have also designed and erected a plant for 
measuring with great accuracy the value of non-con- 
ducting compositions. 

Another instrument for determining the value of 
surface temperatures of walls, radiators, and so forth. 

We have erected a complete plant for the investiga- 
tion of friction of air in pipes. 

Mr. Yates has most kindly given us a beautiful cy- 
clone fan for this service and for testing the theory 
of fans. 

We have also had on loan several propeller fans by 
testing which we intend to improve if we can the exist- 
ing very unsatisfactory theory of these machines. 

Another most useful addition to our available plant, 
although it does not belong exclusively to the depart- 
ment, has been put into our hands by the fact that I 
have had the opportunity of centralizing the entire 
plant supplying these large University buildings. I 
have designed it with special regard to the possibility 
of making complete and comprehensive tests. Meters 
and thermometers and recording instruments are sup- 
plied to the whole plant. It.is one of the most useful 
plants for testing that I have ever. seen, 


This list does not by any means exhaust the list of 
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the activities of the department, but is only a brief 
resumé of what we have done during the year. 

We are chiefly suffering from the serious disability 
of being unable to get enough men to carry out these 
most interesting tests. If we could get half-a-dozen 
men who would be really keen in the work to come 
regularly in the evenings we could get along at a great 
rate. We have enough work ready to go on with to 
last us several years and it is a great pity that we 
should be so hampered by the want of assistance. 





* 
~-oe- 


MIDLAND CLUB WILL ELECT OFFICERS AT 
MEETING IN CHICAGO FRIDAY, 
DECEMBER 18. 





The Midland Club will hold its annual meeting on 
Friday, December 18th, 10 a. m., in La Salle Hotel, 
Chicago, at which time the election of officers for 
1915 will take place. Secretary Allen W. Williams 
also states in his notice of the meeting that a num- 
ber of important matters will be up for discussion— 
some of which should be brought to final decision. 
Every member is urged to be present. 


o@-+- 
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NATIONAL WARM AIR HEATING AND 
VENTILATING ASSOCIATION TO MEET 
FEBRUARY THIRD AT CLEVELAND. 





At a meeting of the executive committee of the Na- 
tional Warm Air Heating and Ventilating Associa- 
tion, held Monday, December seventh, at Cleveland, 
Ohio, it was decided to call a general meeting of the 
Association for Wednesday, February 3, 1915, to con- 
sider a large number of important matters which re- 
quire the action of the Association as a whole. 

Allen W. Williams,-the efficient secretary, reports 
that the various committees are progressing in good 
shape with their work and that the Association is 
making good headway. 





PATENTS AIR MOISTENING DEVICE FOR 
WARM AIR HEATERS. 





Gustavus H. Hermann, Minneapolis, Minnesota, has 
been granted United States patent rights under num- 

















1,119,598. 






ber 1,119,598 for an air moistening device for warm 
air heaters or the like, described as follows: The com- 
bination with a warm air heater, of a water pan, there- 
in, said warm air heater having an opening in its cas- 
ing, a strainer disposed within said opening, a pipe in 
which said strainer is mounted, an elbow provided 


upon one end of said pipe and depending within the 
water pan, a plug threaded in the elbow and adjust- 
able therein, said plug having an upwardly tapering 
valve seat therein, an arm secured to the pipe and ex- 
tending below the elbow, a second arm pivoted to the 
lower end of the first mentioned arm and disposed 
within the water pan, a float attached to the second 
mentioned arm, and a valve pivoted to the second men- 
tioned arm and having its upper end tapered and dis- 
posed loosely in the valve seat and controlling the flow 
of water from the pipe to the water pan. 





SANITARY RADIATOR ATTACHMENT FOR 
FIRE GRATES. 





All the unsatisfactory and unscientific results 
caused by the ordinary fire-place gas heater which is 
now in use, are said to be entirely removable, it is 
claimed, by equipping the ordinary fireplace gas 
heater with a Sanitary Gas-Save Radiator, which is 
shown in the accompanying illustration attached to 
the back of the gas 
@ grate. The Sanitary 
73 Gas-Save Radiator 
"| consists of a series 
M) of hollow pressed 
i steel sections, so 
connected that the 
} product of combus- 
ition mustpass 
| through them on its 
} way to the chimney. 
| This radiator occu- 
/ pies an_ enclosed 
space behind and 
Rear View of Gas Grate Equipped with above the regular 
fire-back and is not visible from the front. The only 
change which is seen from the front is the addition 
of a warm air opening, which is covered by a grating 
above the fire, and a small projecting shelf above this 
opening, to deflect the hot air away from the mantel. 
The heat from the radiator behind and above the fire- 
back is brought into the room by a constant stream of 
cold air passing from the room through the grating 
below the fire and up around the radiator sections, 
where it is heated, returning to the room through the 
grating above the fire. This circulation of air is said 
to produce an even temperature in all parts of the 
room. Further particulars of the Sanitary Gas-Save 
Radiator may be obtained by applying to the manufac- 
turer, L. T. Hagan, Winchester, Kentucky. 
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ROCK ISLAND REGISTER COMPANY TO 
ENTERTAIN MASTER SHEET METAL 
WORKERS OF TRI-CITIES 
DECEMBER 16. 





The master sheet metal workers of Rock Island and 
Moline, Illinois, and Davenport, Iowa, will be guests 
at a banquet and entertainment at the Harper Hotel, 
Rock Island, on Wednesday, December sixteenth, at 
seven o'clock. The affair, which is given by the Rock 
Island Register Company, is expected to be of very 
high character and will no doubt be well attended. 
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PRACTICAL HELPS FOR THE 
TINSMITH 








PATTERNS FOR ELBOW INTERSECTING A 
PIPE OF DIFFERENT DIAMETER. 





3y O. W. Korue. 


Where a T connection must be made to a main sec- 
tion pipe in close quarters, then an elbow is used as 
here shown in this problem. The principle is similar 
to a T intersecting a pipe on an incline, and so to 
continue with the development first draw the end view 
showing the large circle of main pipe and the half 
section “B” to represent the diameter of elbow. 
Divide a half of this half section in any number of 
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Development of Patterns for Elbow Intersecting Pipe of Differ- 
ent Diameter. 
equal spaces and from these points project lines to 
the large circle as in point 1’-2’-3'-4’.. Next draw a 
side elevation of the elbow with the desired number 
of pieces, which in this case we have a 4-piece elbow 
but only 3 pieces mitred to the pipe. So draw the 
half section “A” of the same size as “B” and divide 
in the same number of equal spaces. From these 
points extend lines to each mitre line so they are par- 
allel to outlines of elbow pieces. Continue in this 
way until lines are drawn through piece “E” in elbow, 
and then from all points as 1’-2’-3’, etc., in end view 
erect vertical lines thus cutting the lines in pieces of 
elbow “E” and “D” in points 1”-2’-3”-4”, etc. As 
no line intersects the mitre line in point X”, therefore 
a line must be extended into section as at X to estab- 
lish this point in stretch-out of pattern. 


To lay out the pattern “D” measure the stretch-out 
or half of it as 1-1 and divide into the same number 
of equal spaces as there are in “A.” Then draw your 
stretch-out lines and from all points in mitre lines of 
piece “D” project lines into stretch-out thus cutting 
lines of similar number and establishing points to 
draw the outline of mitre cut through. By adding 
the projection of heel and throat of piece “C” you at 
the same time have that pattern in connection with 
“D.” To lay out the pattern for “E” pick the stretch- 
out as X-4-3-2-1 and place it as in half pattern “E” 
and continue with the development in the usual way 
until finished. To lay out the pattern for opening 
“F” pick each distance separately as 1’-2’-3’-4’ from 
end view and step them off as in “F”’; then draw 
your stretch-out lines and from all points in mitre 
line extend over points to the proper stretch-out line, 
thus establishing your points to draw the outline for 
opening through. Laps for edges or riveting must be 
allowed on all pieces extra. 
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PATENTS MACHINE FOR FLANGING ENDS OF 
CAN BODIES. 





Lee C. Sharp, Plattsmouth, Nebraska, assignor to 
American Can Company, New York City, has ob- 
tained United-States patent rights under number 
1,118,590 for a machine for flanging the ends of can 
bodies and described as follows: A mechanism for 
flanging the ends of can bodies, comprising a rotating 
die conforming in shape to and adapted to fit within 
the end of the can body and simultaneously engage 














1,118 590, 











C 





the same at all points of its circumference and acting 
to turn a continuous flange on the can body around its 
entire circumference at the same time, an annular. 
flange surrounding said die and adapted to be engaged 
by the flange on the can body when formed, and auto- 
matically operated means for imparting to the die a 
back and forth motion longitudinally of the can body 
to spread outward and flange the end thereof, substan- 
tially as specified. 
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MILWAUKEE SHEET METAL CONTRACTORS 
WILL ELECT OFFICERS JANUARY 
6, 1915. 


At the December meeting of the Master Sheet 
Metal Contractors’ Association of Milwaukee, E. B. 
Tonneson and William Hammann were appointed by 
President L. Hoffmann to serve as a nominating com- 
mittee and to make up two slates and to present these 
in time to have them embodied in the call for the 
January meeting which will be held Wednesday, Jan- 
uary 6, IQI5. 

In accordance with a letter from E. L. Seabrook, 
secretary of the National~Association of Sheet Metal 
Contractors, it was decided to celebrate the tenth an- 
niversary of the National Association, on February 28. 
1915, by a special meeting to be followed by a ban- 
quet on that night, to take the place of the regular 
meeting on March third. The Entertainment Com- 
mittee, consisting. of R. Jeske, Frank J. Hollitz and 
John Bogenberger, was instructed to make the neces- 
sary arrangements, and Secretary Paul L. Biersach 
was authorized to extend invitations to sheet metal 
contractors who are not members of the Association. 


HOW TO SECURE PROPER CIRCULATION OF 
AIR IN ASSEMBLY ROOMS. 


— 


Ventilation is among the essentials from the point 
of view of hygiene, which require special considera- 
tion. Whereas, in many 
instances the occupants 
of a house or building 
will suffer from stuffy 
atmosphere, rather than 
be exposed to drafts 
from open windows and 
doors, and rightly so, 
there is, if a perfect sys- 
tem of ventilation is in- 
stalled, no reason for 
open windows and 
drafts, and no reason for 
tolerating stagnant air. The “Globe” Ventilator, il- 
lustrated herewith, is manufactured by the Globe 
Ventilator Company, Troy, New York, and is claimed 
to be a most efficient ventilator for practically all kinds 
of buildings, such as churches, halls, mills, factories, 
audience rooms, etc. It is also said to be a practical 
preventative for smoky chimneys. Pamphlet contain- 
ing full particulars of the Globe Ventilator will be 
forwarded on application to the Globe Ventilator 
Company, Troy, New York. 


COLONEL AL. BOURLIER CELEBRATES 
SEVENTY=-THIRD BIRTHDAY. 


November 24th was the seventy-third anniversary 
of the birth of Colonel Al. Bourlier, president of the 
Louisville Cornice and Roofing Company, Louisville, 
Kentucky. He is a charter member of the Louisville 
lodge of Elks and at its meeting on November 3oth 
was a guest of honor, being presented with a hand- 
some Morris chair. Hale and hearty, the colonel takes 
an active interest in his business as well as in the af- 
fairs of the Elks. 











3 Patented and 
Trede-Mark 
‘Reg. U.S. Pat.Off. 


Globe Ventilator. 
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PATENT EAVES TROUGH SAVES TIME AND 
MONEY. 





The illustration herewith shows a portion of an 
Eaves Trough, of the single bead lap 
the Wheeling Corrugating 
Virginia. 


“Angle Edge” 
joint style, as made by 
Company, Wheeling, West 


Angle Edge 
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Angle Edge Eaves Trough. 


Eaves Troughs are made in all regular sizes and 
gauges, and are so constructed that the Company’s 
mitres, end pieces, etc., fit exactly the same as on the 
plain edge trough. It is claimed that there is no extra 
cost for Angle Edge Eaves Troughs, and that they can 
be handled much more easily and with greater preci- 
sion, so that a saving in time and money is secured. 





RIGHT SOURCE FOR SUPPLIES. 





It is a generally acknowledged fact nowadays that 
to be really successful in any business one must have 
facilities whereby his customers or clients receive 
proper service at all times. To accommodate the 
consumer must be accepted as a fixed rule, and to do 
this it is necessary that a reliable and certain source 
must be known for supplies. The W. J. Burton Com- 
pany, Detroit, Michigan, maintain a reputation for 
giving their customers every possible facility in this 
direction. This company is well known as manufac- 
turers of steel ceilings and side walls, cornices, sky- 
lights, and fireproof windows, roofing, Eastlake metal 
shingles, prepared asphalt roofings, etc. The W. J. 
Burton line is fully described in their catalog, a copy 
of which will be forwarded upon request. 


o> 


FIRE POT CONSUMES LITTLE FUEL. 





The illustration herewith shows the Number Twen- 
ty-one Clayton & Lambert Coil Fire Pot for tinsmiths 
| and other metal workers. The Clay- 
ton & Lambert Manufacturing Com- 
pany have been producing fire pots 
and torches for more than twenty-five 
years, and claim to use only the very 
best material in their manufacture, 
and employ only workmen who are 
skilled in this line of work. The 
Number Twenty-one Coil Fire Pot is 
said to finish work quicker and bet- 
ter, and to use less fuel than any other 
make. The tank is made of seamless drawn steel with 
bottom and fittings welded in, making it extra strong 
and durable. It has large funnel and filler plug, heavy 
uprights and top plate. 
The Clayton & Lambert Manufacturing Company, 
Detroit, Michigan, will be pleased to forward further 
particulars and catalog upon application. 





Number 21 Coil 
Fire Pot. 
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ST. LOUIS SHEET METAL CONTRACTORS 
ELECT OFFICERS FOR 1915. 





At the December meeting of the Sheet Metal Con- 
tractors’ Association of St. Louis, Missouri, the elec- 
tion of officers to serve during 1915 took place and a 
spirited contest developed for some of the offices, in 
some cases necessitating a second ballot to secure a 
decision. The following were elected: 

President, R: E. Mackey—vice-president, E. B. 
Langenberg—secretary, Otto E. Cluss—treasurer, 
John Clemens—directors, John M. Powers, Charles 
Hopmann, Frank B. Higgins, Herman Eberle and A. 
P. Faessler—sergeant-at-arms, Julius Gerock. 

The new officers will be installed at the annual ban- 
quet which will be held January 9, 1915, at the 
Planters’ Hotel. 


FOURTEEN DISTRIBUTING CENTERS. “ 








Parker Supply Company, 511 West 45th Street, 
New York City, have distributing centers in fourteen 
cities scattered throughout the country. By reason 
of these, they are able to assure prompt and efficient 
service at all times, without shipments hav- 
ing to be made long distances. The com- 
pany manufacture Parker Sheet Metal 
Screws, as shown in illustration herewith, 
for connecting joints in ducts, cornices, etc. 
These screws are specially adapted for 
Parker stee: WOTk of this kind, being made of steel and 
Metal Screw. threaded all the way to the head. With 

their use two pieces of metal may be drawn 
up flush with their heads without fear of overturning 
or stripping their threads. The name and address of 
the nearest distributor where samples and prices may 
be obtained will be forwarded on application to the 
Parker Supply Company, 511 West 45th Street, New 
York City. 


ECONOMICAL PRODUCTION OF SHEET 
METAL. 











The advancement in the manufacture of material 
which enters into the modern building has become so 
well known as to no longer incite unusual comment. 
The art of the metal worker has been adapted to the 
new opportunities afforded by this advancement. 
Progress in the development of steel and iron prod- 
ucts covering a wide range of usefulness is unprece- 
dented and of the finished materials this is said to 
appropriately apply to flat sheets and the formed prod- 
ucts made from sheets. The latest catalog issued by 
the Berger Manufacturing Company, Canton, Ohio, 
illustrates and very fully describes products which, so 
this company claim, have become imperative to meet 
the needs in the varied types of building construction. 
The Berger Manufacturing Company state that the 
exceptional facilities afforded by the operation of their 
own steel plant, rolling mills, galvanizing plant and 
factories enable them to not only control the quality 
in every progressive stage “from the ore to the finished 
product, but to effect economy in the cost of produc- 
tion. Full particulars of the Berger Sheet Metal prod- 


ucts are contained in the catalog of the Berger Manu- 
facturing Company, which will be forwarded to a! 
dealers upon request. 





STEEL WINDOW SASH AND TRIMMINGS 70 
BE USED IN RECONSTRUCTION 
OF EDISON PLANT. 





' The great manufacturing plant of Thomas A. Eii- 
son, at West Orange, New Jersey, was partially de 
stroyed by fire Wednesdey, December oth, all tle 
frame buildings and the wood work in the concrete 
buildings being consumed. In discussing plans for 
the reconstruction, Mr. Edison made the following 
statement : 

“The big lesson of this fire has been the value of 
concrete construction. The interiors were burned out 
but there the buildings stand, ready for refitting. 

“One error revealed was in not using steel window 
sashes and trim and wired glass that withstands great 
heat. We shall certainly have to use that finish hence- 
forth.” 


GAINING REPUTATION FOR KNOWING 
IRON BUSINESS. 








The fact that a dealer handles one special line of 
sheet metal product does not signify that he knows all 
there is respecting its scientific and component fea- 
tures, but if he is careful in his buying, and provides 
his customers with thoroughly reliable products, he 
can earn a reputation for knowing the business. In 
the quality of Vismera Pure Iron Sheets the manufac- 
turers claim that the dealer who handles this line has 
sufficient recommendation for assuring his customers 
that he knows the iron business. Vismera Iron Sheets 
are manufactured by the Inland Steel Company, First 
National Bank Building, Chicago, who assert it has 
wonderful power in resisting rust and corrosion. They 
will be pleased to forward full particulars upon appli- 
cation. 


~~ we 


GEORGE C. CHARLS IS VICE-PRESIDENT OF 
AMERICAN ROLLING MILLS COMPANY. 








George C. Charls, who is well known as one of the 
most progressive men in the steel business and who 
during his 12 years’ connection with the American 
Rolling Mills Company, Middletown, Ohio, worked 
himself up through the various departments to the 
position of sales manager and assistant secretary, was 
elected vice-president and sales manager at the recent 
annual meeting of the company. 

METAL SHEETS WHICH WITHSTAND SALT 
AIR. 








The Stark Rolling Mill Company, Canton, Ohio, 
issue an “Evidence Book” which, according to their 
statement, contains convincing, satisfying and con- 
clusive proof and testimony regarding the quality and 
utility of Toncan Metal which is manufactured by 
the Stark Rolling Mill Company. Toncan Metal 
Sheets are claimed to be absolutely corrosion-resisting 
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and from the testimony of a user of Toncan Metal on 
the East Coast of Florida, it appears that it features 
strongly in withstanding the effects of salt air. The 
Stark Rolling Mill Company, Canton, Ohio, state that 
wholesalers everywhere sell Toncan Metal, and that 
they will be pleased to forward full particulars regard- 
ing same upon application. 


~ 
.-o-> 


NOTES AND QUERIES. 








“BULL-DOG” NAIL PULLERS. 

8From W. J. Vierck and Son, Rockford, Illinois. 

Kindly give us the name of the manufacturer of the 
“Bull-Dog” Nail Pullers. ; 

Ans.—L. F. Grammes and Sons, Allentown, Penn- 
sylvania. 

UNITED STATES CLINKER TONGS. 
From Excelsior Steel Furnace Company, 517 West Mon- 
roe Street, Chicago, Illinois. 

Please tell us who makes the United States Clinker 
Tongs. 

Ans.—United States Wire Mat Company, Decatur, 
Illinois. 

LEAD GAS STOVE CONNECTION. 

From The Foster Stove Company, Ironton, Ohio. 

Will you kindly give us the name of the manufac- 
turer of a lead gas stove connection ? 

Ans.—McRae and Roberts Company, Detroit, Mich- 
igan, 

SHEET ZINC. 


From Gohmann Brothers and Kahler Company, 
Albany, Indiana. 
Kindly inform us where we can buy sheet zinc. 
Ans.—Matthiesen & Hegeler Zinc Company, La 
Salle, Illinois, and Illinois Zinc Company, Peru, Illinois. 


New 


CLINKER TONGS. 
From Excelsior Steel Furnace Company, 517 West Mon- 
roe Street, Chicago, Illinois. 

Kindly tell us who besides the United States Wire 
Mat Company make: Clinker Tongs. 

Ans.—Otis Hower, care Akron Selle Gear Com- 
pany, Akron, Ohio. 

SHEET ALUMINUM. 
From Gohman Brothers and Kahler 
Albany, Indiana. 

Piease inform us where we can purchase sheet 
aiuminum, 

Ans.—Aluminum Company of America, 110 South 
Dearborn Street, Chicago, Illinois; United States 
Aluminum Company, Pittsburgh, Pennsylvania ; 
United Aluminum Ingot Company, New York City, 
and United States Reduction Company, East Chicago, 
Indiana. 


Company, New 


LANTERN. 
From William J. Ramugan, 413 East Gibson Avenue, 
Connellsville, Pennsylvania. 
Kindly let me have the name of the firm that makes 
a Jantern for farmers. 
Ans.—Warren Stamping Company, Warren, Ohio. 
FURNACE FOR MELTING CAST IRON. 
From Neuenfeldt Plumbing and Heating Company, En- 
derlin, North Dakota. 
Can you give me the name and address of some 
company that makes small furnaces for melting cast 
iron? 
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Ans.—The S. Obermayer Company, 2663 West 18th 
Street, Chicago, Illinois, and Whiting Foundry Equip- 
ment Company, 140 South Dearborn Street, Chicago, 
Illinois. 
MILLER RANGE. 
From George W. Healey and Son, 378 Main Street, Du- 
buque, Iowa. 

Will you kindly give us the address of firm making 
the Miller range? 

Ans.—William G. Miller Range and Furnace Com- 
pany, West Fifth Street, Cincinnati, Ohio. 


~~ 
o- 





The Rexlite Company, New York City, has been 
incorporated for $50,000 to mznufacture roofing, sky- 
lights and ventilators. The incorporators are A. B. 
Squire and A. B. and J. L. Mills, 103 West 55th 
Street, New York City. 


—_—$<--@-o—__——_ 


AN IDEAL STORE. 








The following article was published in AMERICAN 
ArTISAN November 1, 1913. So many favorable com- 
ments have been made on the “spirit” of this little 
article that it is deemed well to publish it again: 

I like to go into a warm store—not steam-heated 
particularly, but heart-heated; a store where the 
clerks act as if they were glad to see me. 

I like to go into a store where I feel welcome. In 
some stores I have felt like an intruder breaking into 
a private home. 

I like to enter a store, being invited in by attractive 
window display. I generally choose a store by the 
windows and very seldom find that they misrepresent 
the quality of the store. 

I like a store where the clerks know where to find 
what I want without unnecessary delay. 

I like to go into a store which makes use of all day- 
light that can be gotten in, by raised shades and awn- 
ings, where possible. 

I like a store where the shelves are clean and where 
they do not show dusty articles‘or dirty tickets. I al- 
ways patronize the cleanest store I can find. 

I like to go into a store where the clerks are anxious 
to wait on me, where they are desirous of showing 
me goods, even though I may not be a purchaser. 


oo 


DOESN’T WANT TO MISS AN ISSUE OF 
AMERICAN ARTISAN. 


To AMERICAN ARTISAN: 

AMERICAN ARTISAN-is one of the best trade jour- 
nals and I look for it sure every Monday morning. I 
will not wait till my subscription expires but send 
check now for next year to make sure that I won't 
miss an issue. 





Yours truly, 
Joun P. ScHMipt. 
2443 Center Street, Milwaukee, December I, 1914. 
sagan 
E. C. Simmons, chairman of the Simmons Hard- 
ware Company, Saint Louis, in a recent letter to the 
salesmen of his company said: “Don’t worry. War or 
no war, freight-rates or no freight-rates, tariff or no 
tariff, baseball or no baseball, grape-juice or cham- 
pagne, the farmer is still on the job.” 
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WEEKLY REPORT 
OF TRADE AND THE MARKETS 








RAILROADS COMMENCE BUYING MOVEMENT 
WHICH INCREASES ACTIVITY IN 
ALL BRANCHES. 





One of the most important occurrences in the iron 
and steel trade was the placing of a two million dollar 
contract for steel rails for Spring delivery by the 
Atchison, Topeka and Santa Fe railroad. At the time 
this order was placed, Vice-president W. E. Hodges 
of the railroad also announced that about three mil- 
lion dollars a month would be spent during the next 
month for supplies and equipment thus increasing the 
purchases of this railroad for this purpose by at least 
one million dollars a month over the average amount 
spent by them during the past eight months. This is 
regarded by close students as the forerunner of heavy 
orders from other railroads, and thus is inaugurated 
the trade movement for which everybody has been 
looking during the past couple of months. Authorities 
agreed that so long as the railroads held off on their 
purchases, there would not be any considerable in- 
crease in the activity of the iron and steel market, and 
now that buying has begun, the last obstacle in the 
way of real prosperity is said to have been removed. 

3radstreet’s Review says: 

“Financial recuperation and resumptions make for 
important basic conditions for the future, but irregu- 
larity still is the distinguishing feature in trade and 
industry, and a very plainly marked line of divergence 
is visible between export and purely domestic trade 
movements. The resumption of bond dealings at New 
York and in stocks and bonds at outside markets, the 
reopening of the call money market, the growing ease 
of money reflected in that market and in the market 
for commercial paper, are all evidences of progress, 
and point to a possible early restoration of complete 
financial and credit machinery. In export trade orders 
and grain exports furnish sources of marked activity.” 

The report of unfilled tonnage of the United States 
Steel Corporation, which was published Wednesday, 
December ninth, shows a falling off of 136,505 tons 
from the October report, and. with only a few excep- 
tions is the smallest exhibit since July, 1910, when 
the reports were first published. The total unfilled 
orders for November are 3,224,592 tons as compared 
with 4,396,347 tons for November 1913. 





STEEL. 

The steel market as a whole has made more progress 
during this week than any previous week since the 
beginning of the buying movement which started 
about: November first. Users of steel bars in the West 
are taking larger tonnages and agricultural implement 
makers are commencing to specify on their contracts. 
In Chicago, bars are obtainable at 1.24 cents, although 
for immediate delivery, some offers have been report- 


ed at 1.19 cents. Buffalo mills report an increase in 
the volume of orders for bars, plates and shapes and 
there seems to be a disposition on the part of the sell- 
ers to limit buying to first quarter delivery for 191s. 
Where second quarter delivery has been insisted on, 
an advance of $1.00 a ton has been demanded over 
the present prevailing price of 1.10 cents. Manufac- 
turers of hot rolled products in the Pittsburgh district 
have received numerous inquiries for first quarter 1915 
delivery but comparatively little business is being done, 
the general opinion being that few actual orders will 
be placed until after the inventory period. 





COPPER. 


The copper market which for the past couple of 
weeks had been very active has fallen off, due to lower 
offers on the part of second sellers. There is however, 
no change in producers’ prices which remain at 13 
cents New York delivery for Electrolytic. Buyers are 
inclined to be rather shy, but the general opinion is 
that quite a considerable amount for January require- 
ments still remains to be bought by consumers. At the 
present time, it is not possible to state within any de- 
gree of accuracy how much copper is being exported 
because the federal government is withholding infor- 
mation regarding shipments to Europe, but if the 
shipments for the first week in November which were 
over fifteen million pounds can be taken as a criterion 
for the shipments during the month, a decided hole 
must have been made in the stocks on hand. The New 
York quotation for spot, December and January are 
as follows: Prime Lake, $12.871%4 to $13.00; Elec- 
trolytic, $12.70 to $12.80; Casting, $12.65 to $12.75. 
There has been no change on the Chicago quotations 
on sheet copper which remains at 18 cents base. 





TIN. 

The pig tin market for immediate deliver is very 
dull and the price is declining, but for future delivery, 
there has been quite a heavy demand. The latest re- 
port from New York quotes Spot delivery at 33.25 
cents for wholesale lots and 33.50 cents for ton lots, 
with January delivery at 32.8714 cents and February 
and March at 32.62% cents. Arrivals so far this 
month have totaled less than 200 tons with about 1900 
tons afloat. No changes are made by Chicago dealers, 
prices remaining as follows: pig tin, 37 cents; bar 
tin, 38 cents. Solder prices are: XXX Guaranteed, 
Y & Y4, 21 cents; Commercial, % & %, 20 cents; No. 
1 plumbers, 18% cents. 


SHEETS. 
Prices on steel sheets have gone down during the 
week and number 28 gauge black sheets are now 
quoted on a basis of 2.04 cents with 28 gauge galvan- 
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ized, 2.99 cents, Chicago mill. Although some tonnage 
is being taken at $1.00 per ton higher for delivery 
during the first quarter of 1915, makers are unwilling 
to make quotations beyond April first, 1915. Pitts- 
burgh prices are quoted as follows: 28 gauge black 
sheets, $1.85 to $1.90 and $2.85 for 28 gauge galvan- 
ized. The demand is only moderate but the general 
opinion is that a heavy buying movement to replenish 
stock will soon be started and that when it starts, the 
market will immediately stiffen. 


LEAD. 

The lead market shows practically no change from 
the conditions which prevailed during the previous 
week. Most of the independent producers continue to 
refuse to offer any lead at the present quotations and 
as the demand is limited anyway, the market is nat- 
urally dull. A number of inquiries for export have 
come in to New York, but so far none of them have 
materialized into actual business. The New York 
Metal Exchange quotes the following prices: $3.75 to 
$3.85 for Spot and December, with $3.65 to $3.75 for 
St. Louis delivery. 


SPELTER. 

The past week has witnessed quite a buying move- 
ment in the spelter market for domestic consumption, 
although the galvanized iron trade has not as yet de- 
veloped very strongly so far as orders and operations 
are concerned. The most important feature of the 
spelter market is the export demand which continues 
fairly strong. Prime Western brands are firm at 5.50 
cents to 5.55 cents at St. Louis, with 5.65 cents to 5.70 
cents for New York delivery. In sympathy with this 
advance, the Chicago quotation has been raised to six 
cents. The leading manufacturer of sheet zinc has 
advanced the base price to $8.50 f. o. b. smelter, which 
is a quarter of a cent a pound higher than the hitherto 
prevailing price. 


TIN PLATE. 

New prices have been made on tin plate on the 
basis of $3.20 for 100 pound coke plates, 14x20, which 
is a drop of 20 cents from the 1913 contract price. The 
terne plate basis is $6.60 for 20x28, so that the rela- 
tion between tin plate and terne plate is not exactly the 
same as formerly. The new prices range as follows: 
coke tin plate, 14x20, 100 pounds, $3.20; I. C. 107 
pounds, $3.35; terne plates, 20x28, 200 pounds, $6.30; 
I. C., 214 pounds, $6.60; I. X. 270 pounds, $8.40. The 
figuring basis is to add 90 cents for each cross to the 
price for I. C., 20x28. 


PIG IRON. 


The pig iron market has continued very active dur- 
ing the week in the leading centers, although there has 
been some decrease in certain places where buying was 
particularly heavy in the preceding two weeks. In the 
Chicago district, the sales of pig iron are estimated at 
about 200,000 tons and there is still considerable buy- 
ing being done. Sales in the Pittsburgh district dur- 
ing the week amounted to about 50,000 tons, with an- 
other 50,000 tons in the Philadelphia district. The 
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price basis is $13.00 to $13.50 for No. 2 Northern 
Foundry. In the Birmingham district, there has not 
been much doing except for one or two comparatively 
large inquiries. Small sales of pig iron are being 
made, however, in fairly good numbers on the basis 
of $10.00 a ton for Southern No. 2 Foundry, but large 
orders are being sold at $9.75 and there are those who 
say that on very large quantities this would be shaded 
by an additional 25 cents. 


Rogers, Brown & Company’s market report, Cin- 


cinnati, Ohio, December 12, 1914: 


Good sales, and spreading optimism, increased inquiries, 
and buying throughout enlarged territory have featured the 
week. A steady front and strong stand for price mainte- 
nance in some districts—advances in prices due to heavy 
buying in others—refusal to trade except on furnace terms, 
are part of the general scheme of improvement. All dis- 
position towards concession on the part of sellers to make 
business is now a thing of the past, left behind around the 
last corner up the alley. 

Steel making irons have been popular, and advances 
have been scofed, mainly due to recent heavy buying in the 
Pittsburgh district, all this accomplished following the large 
sales in the Buffalo territory. In general, recent buying ap- 
pears to have been at established figures, even the good size 
of the different sales seems to have been ineffectual in making 
bargain prices, in spite of the long period of discouragement 
through which the market has gone. As practically all sales 
are for delivery next year, they will have little effect on im- 
mediate production of pig iron, which last month reached a 
total of 1,512,000 tons, a loss of a quarter of a million tons 
over October, and is the smallest production in any month 
in over six years—since September, 1908. 

Local increased sales have reflected conditions elsewhere, 
buying has been of that general character in respect to 
grades, which indicates the satisfactory state of mind which 
precedes a period of better things. 

No one wants a boom at once, the general desire is for 
the more advantageous, steady and continuous improve- 
ments and advance along prosperous lines. General condi- 
tions favor this, but one big thing is hurting and hurting 
cruelly—the uncertain position of the railroads as to what 
and how they will be permitted to do by decree of those in 
power. This greatest single consumer is suffering from in- 
adequate revenue, and industries everywhere are suffering in 
greater or less degree on account of our railroads being un- 
able to buy in even normal volume—physical condition of 
some would make about normal volume of supply now in- 
adequate. It is undoubtedly true, as stated, that the steel 
trade is doing for all customers less in volume than it does 
in normal times for the railroads alone. Prosperity cannot 
be made by the turn of a hand, or the stating or a fact, but 
a proper advance in rates would do more to hasten adequate 
fundamentals of prosperity than any other single thing. 


Matthew Addy & Company’s market report, Cincin- 


nati, Ohio, December 12, 1914: 

It is a much more agreeable task writing a review of 
the iron market this week than has lately been the case. 
Good news is pleasant to record, and all the news of the 
week is good. There has been heavy buying, and pur- 
chasing is continuing in large volume. The furnace order 
books which were lean and hungry have begun to fill out. 
In this particular market all kinds of iron have been 
bought. There seems nothing reckless or speculative 
about the orders which are being placed, for apparently 
in spite of the very low prices, no one is buying beyond 
actual needs. A study of the statistics shows that the 
last six months are the poorest that the iron trade has 
known in many years. For example: Less than half the 
iron was bought that was purchased in the similar period 
preceding. The figures of one large furnace company are 
in the proportion of 19 to 8, and these probably represent 
about the general average. So it is high time that the 
iron trade shouid begin to make a start to recover the 
ground it has lost. Prices are showing a stiffening ten- 
dency. tet 
The buying is so general that it is difficult to put your 
finger on any one spot and say that this is the place, but 
undoubtedly the present movement started as a result of 
the heavy buying abroad; yet the home markets are ex- 
panding for finished materials, and even the shops making 
railroad supplies made heavy purchases. The steel mills 
are doing more and more. 

It is to be noted that this sudden activity has come 
at an unusual time in the year, for ordinarily December 


is extremely dull. 
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Current Hardware and Metal Prices. 
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publication containing Western Hardware and Metal prices corrected weekly. 
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GALVANIZED. Caps, Percussion——per 1,000. Broad. —s 40 100 
aoe per 100 Ibs. 82 2 F. FL. Waterproof, 1-10s........ Be Plumbs, , West, Pat jie oe ae he Each:......$1 90 2 “40 3 3s 473 
je BOW LU.. we eee POF FUVU IDS. 2 FD] GG. Die cece eres weenenns Ae TN ae Ste 
3 4 Musket a eres 68c “ Firemen’s (handled). 2 BEVELS, TEE 
3 20 Plumbs, Miners’ (handhed)* 9 00 Stanley's, rosewood handle, new 
3 65, Shells. eases tits Dead nines 40% Stanley's iron handle... .......!!Nete 
vied with Sections Powe, ‘i = enon ae 
medium grades.......... 40 lood’s ree 
with Sr Smokeless Powder, | Blood’s Dull Finished... ..... 10 50 BINDING, OILCLOTH 
~h. * SRnte per 100 lbs. $4 55 a me bas Nass 40 & 10 & 10% nou Pics snkasaaesee Be. ESE Pe arcs ee 70% 
~ aaa ee ete lei Perfect Premier, Forest Clipper 10 00| Bram, plated :2222220002002002238 
2 Ses . — 
ee ers per 100 lbs. 4 85 
Smokeless Repeater Grade. .40 & 5 ‘ i : BITS. 
Smokeless Leader Grade 408 10810% Single Bitted (without handles). Auger. 
s Black Powder............+..+- 40% Blood’s Champion........... $9 50} Extra Double Spur......... 708&10' 
MOOTH STEEL. Biood’s Dull Finish.......... 9 00 Ford's Car and Machine... .40&1 
RR A? PaaS , Sa eee ey os Fh ae 
Wood's Smooth, N eer oe on | att Wads—per 1,000. es! Abe si alpcnad doped 50 

ee Winchester Gun Wads......... 15% , See eeeerees 30&10 

a Dosdle Bttet (oithout hentiei. Stecr's Smal ist! $22'00795 

“ _ Suite. Bach,| Blood's Champion, 34 to 4} tbe, | Large" $26 007.25 

4 , DuPont's Sporting, kegs PRE $6 25 Flint “m3 ° * ili Sa, 1S “ 9 75 | sree WML... one seers eeeee 

sw PBA. 8 40) Perfect Premier. * todo? Feeds Sib” Au pair 
PATENT PLANISHED SHEET DuPont's Canisters, a. os a easton. ate 
IRON. P Center 15% 
i Smokeless dra. 23 sie 34 to 4 me. advence ae. TROP eee eee eee eee eee eee 
S. vance ° 
Poon ibe Sa ee $9 ie 11 88 4 to 54 Ibs. advance 75c. Countersinh. 
6 08 ie. = Wheeler's. . .per doz. $1 60 
2 = toca am 4 86 2 40 
PATENT PLANISHED SHEET > oe BAGS, PAPER NAIL. American Snaihea . 8 
STEEL. Pounds..... 16 20 “| Fiat...... nes 1 06 
Dickey Planished Sheet Steel......88] c4. Per 1,006. "$2'50 375 480 S00] Mahew’s ve EE ieee 
Drop shot, sizes eaetnn than 
SOLDER. mtd ‘Band ham ata BALANCES, SPRING. Dowell. ; 
XXX Guaranteed 4 & 3. -perlb gs 2e-tb. bag “ew aa PD o's «os ns vec uabunes ban 40% ” GORGE: «0s we00- sssoraale 
Commercial 4 & §......... Buck noe’ 25 Re te. per bag 1 95 POUND sss Sakeecnngadeneiuy eel 20% | Gimlet. 
No. 1 Plumbers. Scvcceccces ” sale Chilled shot, 25- tb. bags, 1 95 UJ Standard Double Cut. eee 40% 
German Pattern..... per doz. $0 60 
SPELTER ANCHORS. te ae es “— eg hetpc hese et ~ 
PIII, 5 ce au piheethid eel Expansion Screw Anchors........ cue sd ahecpapers! omibeteee)! chnes MT EPR RUIN rf 15% 
. sant tit 6% |, a Ee sSekece sre “ 1 30 
SHEET ZINC ANVILS. cide BASKETS. Reamer. 
Se eee $9 00 Trenton, 70 to 80 Ibs......9%c per Ib enning’s Square..... 2 58 
Less than Cask lots... ..$9 25 to 9 7§ Trenton, 83 te 150 Ibs...... Seperin.| See Wiew..-.....0e foe 7 ae Piandard Suave eto 
ae ee ieee 50 
. Screw Driver. 
COPPER. ASBESTOS. Galvanised Iron. bu. 1 bu. 1} bu Ap ne BR re - 
Copper sheet, base. ............. 18c Board and Paper.......... $300 Cwt Per doz........ $3 50 500 675 No.iTriumph...... 1 25 
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AMERICAN ARTISAN AND HARDWARE RECORD 





LAC STOVE. (See Polish). BROILERS. 
LADES, SAW. 

Butchers’. No. ( Crown, Self-basting, "$6 doe. $2 

Standard, $.& 1}-in..... Ty, 
lock Spring. ...--++s++e+eee 3 BUCKETS. 
Star... .ssevesntaeeeue Side'a Ba 

Back Pave 
ar. Ce > sat bsee ees oO. 75 
Dieston’s Weer pure nate Cooper. 2222 ber gr * 475 
Flexible.......-+-++eseseeeens MGS. Sc ccc" “ 7 50 
Star... cee eee eweeneceteens 20&5 0 Zister Si “ 9 25 

EE Oi kee 624.0 bed = 5 00 

Wood. PN pers nianereews a ax 6 

Pa, ee per doz. $2 40 75 

Dien’ ’s—No. 6, patentee ; 4 , d, Ots ~ mm 
+ idmineetee bm eeee . vd, 14 
Triamph Wee ess cs $2 90 325° 3 40 
en, top ear, plain, per doz. 4 00 

Snatch BLOCKS. m swivel, “* 5 10 
veass tees (assapeew sone BUCKS, SAW. 

eee eee eeeresrereeeeeeeeee (+) 5 

ail Py ee per doz. $2 40 

‘ackle. 

Iron Strapped ech gaara 70&1 BURRS, RIVETING. 

Com. Steel.......cccceceseces 20% [Copper Burrs only oe susan na 

BOARDS. inners’ Iron Burrs only....... 65&5% 

Stove. ‘ BUTTS. 

Wabash Crystal......... Net Prices s 

Wabash Oriental......... ad est Irom. so... 5.k.- Bees a0 4 60&5 

Wabash Mosaic.........+ oe Wrought Brass (New List). . . .50&10 

Wabash Delft Enameled.. ty Wrought Steel, Bright............. lo 

Wabash Art Inlay....... = Wrought Steel, Japanned.......... Net 

Wash. CALIPERS. 

No. 760, Banner Globe, om pe) 5 50 Double. Getdan 33h 
9.) Eo! Se eae nside and Outside.............. 35 
No. ea ai (ingle) G GOL Gs oo sige avceveseessccccces 30% 
peer it Hela 3 75 : CALKS 
No. 800, Brass King... “3 30) L08ger’s Boot. 
No. 172, Our Best, ‘Goap seven 3 28l7 _Cafkin R. Co.'s), per M..... $3 75 
No. 964, Royal Blue, (enamel) "Shoenberver eRe) Oe trlb. 5c 
3 desis «tne r doz. 3 25] Bessemer.. Pet tte 
American ™ 7c 
BOBS, PLUMB ry 0 RE ere “s 83c 
Carpenters’. ‘ CANS. 
No. 2, 40Ri.i css sey per doz. $0 60) Milk. 
Noo OQ. xcife dws ous oS 1 20) Holstein 
Me. Gy... sosasaees 2 25 Ga... .. 8 10 
No. . 3 3, lead..:.....5 e 4 Per doz. ‘$18 50 2450 27 50 
GE Vind pe 
No. 113, brass plated. 110] Gem Pattern 
No. N30, nickel plat’d 1 50 als..... 5 8 10 
Per do: 19 25 23 75 25 00 
BOLTS. arses : 
Carriage, Machine, etc. — ene g 10 
Carriage, §x6 and sizes smaller Per dozen........ $2575 2900 
and shorter. ...1.sces.e 75&10% 
Carriage, sizes larger and long- Jengey Pattern. 
ey kee ae 70&10% Gals............. 8 10 
Machine, #x4 and sizes omelet» ‘ ahion Per G08... 655055 $25 00 28 00 
and Ghortet, .».< 20.020. ‘ 
Machine, sizes larger and ase ” CAN OPENERS. 
er than §x}x4........... — See Openers. 
Stove. 2002000200001, CAPS, GUN. 
dh pe'k alee enaws tase et 75% See Ammunition. 
Wools eee rire 0 CARPET STRETCHERS. 
Mortis, Door. os See Stretchers. 
Gam: WR an rs 60s candawe 
Gem, bronze plated..........-- Son Hoy CARRIERS. 

Barrel. nin Regular...... each, $3 85 
meee We ee ee eg 7 Diamond, Sling........ 7 00 
, Ow See 75&10' Myers’ Imperial Sse bi 3 85 
Wrought, bronzed..,....... 50&1 Myers’ Clover Leaf..... ~ 4 00 

Plush. 

a Se en 408&10% CARTRIDGES. 

Spring. See Ammunition. 

, er Ser 75&10 
Wrought, heavy........... 70&10% CASTERS. 

Square. Standard—Ball Bearing... . . . .50&10% 
CME ah cD itd es Capen es Bed 60% 
WOW cick chicdwe tccveceteres | gee ie Sis ee OS Pee ° 

Common Plate 
BORERS. reese oe 60% 
Angular. ” - a porcelian wheels, new 
ee eee EE Rae ere Pee 60 
be peal dg igh NaN tal fom $13 2 Philadélphia Plate, new list. 60% 

B ; gets RR Ge eee, 60% 
ung. ve ee RR nee ree 75&10% 
Enterprise Mfg. Co.'s No. 3. .15&5% 

No. 2.. 15&5% CATCHERS, GRASS. 
Carroll’s, No. C........ per doz. $4 25 
BOXES Wildermuth’s, 

| ee 1 2 os en | OR Re ee 2 
Per doz........ $3 50 5 00 15 00} Per doz...... $5 60 a eee 

Miter Per doz... $6 75 950 1000 
New Langdon.............. 15&5% 
seers Biscterk c cew ede ots 30% CHAIN AND CHAINS. 

1 SFE Pee each, an in 
BRACES. Geese’... canvas doz. pairs, $5 75 

PF it overt Snaps: “ 5 00 
ee en 66 tor a6 22509] With Slide. ....... ee 
© No. 0108........55251222°$3 $0] Without Slide...-.  “ 2 85 
e : | RE ak xs hos owed 3 00) _ aA. 

Tn TG oh Save cus 3 30| Bright Ox Chains. 
BRACKETS. 2-in., $7 25; j-in., $5 45 per 100 Ibs. 

Hay-Rack. Cable Coil Chains. 

Wenzelmann’s No. 1.per doz. $9 50] Inch..... v's z v's i 
- ye 2... .° 10 00] Per 100tbs. $10 80 8 00 7 00 6 20 

=. Pa 100 tbs. 6 00 5 90 ss 5 65 
Clover Wrought Steel.......... 75 pg aneiy tt 1 
Clover Folding.......... “IELTS Per 100ibs. 2.2... 555 555 5 65 








Cable Log Chain- Saw Filers. 

Advance 25c per 100fb. on Cable] Disston’s list, $30.00........... 30% 
- eines No. 0 $3:56;, _ “ 
. a 50; o. 3, 

Coil Chains, German Pat. Wentworth’s, No. 1, $6.25; No.3, 
NENEL stains oe oo 6a ew bene 70% $8.75. 
ee en 663% 

RES. ag Raa eee 65% CLAWS, TACK. 
t. Cast, wood hdle....... t doz.45@60c 

eo “* a Forged steel, wood hdie" "$9 80 

[0 00 0... . ese eee sees ee ees 663% Solid steel............ - 1 00 
ORs sca k cunieas wad 65% | Giant ‘ = 
Ppa. ccisscitseseecs. ss gan lead 

German Machine Chain. Drain CLEANERS. 
WOMB h so 2400002000 50%} Iwan's Adjustable............. 55% 

Picture Chains. Iwan’s Stationary........... 40&5% 
Light Brass, 3 ft..... ieee doz. $0 50 | Pot. 

Heavy Brass, 3 ft.. us Se, ee Re per doz. $0 7 

Pump Chain. Side-Walk 
Galvanized, per 100 Ibs...... Be a ape per doz. $3 25 

i MIRE: Baw ho canines: 65&5% 

Safety Chain. 

ERE Pee ereee ere 65% CLEAVERS. 
. : Family. 
Sash Chain. (Morton's) - Beatty's, Inch 7 8 9 
Steel, per 100 ft. Per doz...... $875 975 1075 
red et res PY is awdisis ale OO oe ae | Ser per doz. $2 25 
Mabe nck ce SS9 od Be bhbG4 50 ce8 1 60| Butchers’. 
1 ee ee ee ry 40 Plumbs “ee er eh. See 25% 
Copper. 
PT RE Dilek «ak yh deine 5 05> 2 00 CLEVISES 
DMCA al Cee bd fetees os 2, SUING Soins oc ooo es as'ewe sas fb 
DPE Tistasseveseesheseccecs 3 35 

Champion Metal. Bet CLIPPERS. 

ampion Mei a re .....$1 90@4 7. 
he ae 3 00 st 
oe RS ere ere 4 50 CLIPS 

Cable Sash Chains. | ES SS eevee ree 65&5% 
SS Errore 
RE As eye 25% | Standard............... De, doz 70c 

-. . ¢ VE ee : 38c 

Special Steel Loading Chain. 
lo ; * ts Us Clk. wre walsees so 4ce oe 
Per 100lbs.$16 00 1350 12 50 

-¥ roe CLOTH 

Stretcher Chains. Emery. 

Ye-in., $8 50; 2-in.,$7 75 per 100lbs; star dd 50% 

Tie-Out Chains. Oe OSS se eee 50% 
RR EF a aera 70&5% | Hardware Wire—full rolls (100 ft.) 

Trace Chains. 2 to 3, incl., Galv.—in full roll. . dhe 4 
Western Standard. “¢ tenons 
<A CC eee per pair, 30c | EE Rae rr i 3 30 
‘ on Lt cawmddvesdas & a — 7and8........ ba: .. 400 

OS” Se eee c 77 
DDE. kos + nenesas .: ae ee 
Add 2c per pair for Hooks. n 12 mesh, painted, per 100sq.ft. 1 20 
or Twist Link. 

Wagon Stay Chains. COCKS AND FAUCETS. 
a ; is # | Compression Plain Bibbs......... 65% 
Per 100 lbs....$6 50 600 5 50|Lever Bibb Cocks............... 65% 

: 5 Compression Hose Bibbs. ..50, 10&5% 
CHALK, CARPENTERS". Telegraph Faucets (new list). . .508&5% 

BI 80c Racking Cocks (new list)......... 60% 

Red. sage crersrcececeess per gro., 70c Compression Lock C’ks (new list) . 60% 

Rp palehet eeedeae o 60c pyre s Brass Faucets.......... 70% 

C ite.... White Sch sl le Plug Faucets, per doz.... $0 85 

oo ae 00 Mi k Can Faucets, per doz.2 60—4 20 

BEFO. «6 een ce vee 11¢ | Petroleum Faucets.............. 70% 
CH ‘ 
— COLLARS, STOVE PIPE. 
0 Se eee per bag, 95c 
2 Inches.... 5 6 7 
CHECKS, DOOR. Plain Tin, per gro$1 90 240 3 50 
Circ csaceedeadcbedsssedes 30% | Japanned Tin “ 300 350 425 
Na. dis J sae hawrne wewins es 30% Lacquered Tin“ 360 420 480 
CHIMNEY TOPS. COMBS, CURRY. 
PPPOE PTET CCE TORS 50% Nos. Pex dion: a en 
000 .. 37 299... .$1 05 
Box. CHISELS. | oe 60 ee 85 
> ea ae... 18 
RRS 10 12 14 39 0 532 
Round, per ew 00 3.50 3 80 89 pe 532.... 1 = 
Flat 400 500 550 ! 620. . y 
108 80 1400. . 1 40 
Cold. 
Good quality, § in. and COMPASSES. 
larger..........-....- per Ib., 13¢| Carpenters’... <<... 000.2002 ees 60% 
Smaller size, per doz............ Pencil—Faber’s........ per,doz. $1 00 
Socket, Framing and Firmer. 
NS cs onan 75&10% COPPER-—See Metals. 
Tanged, Firmer. COPPERS. 
POPU... oin 6.00 Bicep eee 20% or te 8 
ea eae . per fb. 32c 
Choppers, See Cutters, Meat. tt th. 29c:21b.. “ 28c 
o > 
CHUCKS, DRILL. 3 tb and larger ppweias.cee 26c 
Goodell’s, for Goodell’s Screw / CORD. 
a ris i Pees per doz. $6 25| Picture. ; 3 
Yankee, for Yankee Screw White Wire (new list)......... 85% 
ans 644% wend aee 00 Sash. 
. Regal Brand...........per fb. 35c 
CHURNS. Puritan Brand.......... ” He 

Anti-Bent Wood, 

o's 10 CORKSCREWS. 
Pe $390 4 60 . 485 Walker's 334% 

SP ar 65&74% | Williamson's Regular - 40& 10% 

Common Dash, . F Williamson's Forged Worm... ....50% 
Per doz...... $9. 00 10 00 10 80 COTTERS, SPRING. 

Union, Gal...... 7 10 ‘ : 

le ‘$3 75 435 5 40] All sizes (new list)....... ....90% 

CLAMPS. COUPLINGS, HOSE. 

Adjustable. 

SS en, -~-+ +++ ~- SOE $ = 
Carpenters’. . ? 

| Seer ee COVERS, WAGON—See Tents. 
Hose. CRADLES, GRAIN. 

Sherman's, brass, }-in., pet doz .42¢ : 

Double, brass, }-in., 90c | Morgan’s Grapevine... .per doz. $22 25 

































AMERICAN ARTISAN AND HARDWARE RECORD 





CRAYONS—See Chalk. 






CROW BARS. EMERY, TURKISH. 
Pinch or Wedge Point...... per fb. 3c 5-tb. 
DG ss cvastssceene pkgs. $ kegs kegs, 
CUTTERS. No.60to150,perStb. 6c 4c 4c 
Glass. Se ee - = 3c 
Red +¥" Nis ciara sel a doz. eon 
Smith & Hemenway Co........ NAMEL, IRON. 
Weededed......s2sc000cc00eh 40% {(ENAM 
A-B Iron Enamel, 3 doz. case, 
nace Nos. 5,10,12,22, Ip oqo ..per gro., 15 00 
n erpirse, S72 
ee oe ‘ss 25% Se es ee 1 25 
2, 
— 202, list, $1.50 ea...... 4% EXTRACTORS, PIG. 
Saunders’, No. $ 1 , i. P ‘. See Forceps, Pig. 
OT AR 07 
Slaw and Kraut. EYES. - 
3-knife Kraut........ er doz. 11 50] Bright Wire Screw—See Goods, B. W. 
1-knife ow. babe cike Pers witli eee 60, 10&5% 
2-knife Slaw......... * 2 50 “~ and— 85&10% 
Weasher....--+-++++++. - 2 3 - ~Rieaa acetals 90% 
DAMPERS, STOVE PIPE 
REE ps 50&10% FASTENERS, STORM SASH. 
POR Rs 6 odin ccnscpncssubapen 50% Schroeder’s............ per doz. $0 "= 
es ce itt aca aed aie = 1 1 
DIES AND STOCKS. senate 
DE. oss ovicnividcicceunee 40% FAUCETS—See Cocks. 
mn FILES AND RASPS. 
dite. cena ie per doz. $9 25 rere eer rte 70% 
IR PL monega x A us 9 00} Nicholson’s— 
Eureka. .........-+. eee fe 75&10% 
Hercules. ........... 4 ae RRR RSEE Erte 75& 10% 
Iwan’s Split Handle.. 7 50! Black Diamond............ 70& 10 
Iwan's Perfection....  ** A RP > hein ices B¥8- 75&10 
Iwan's Hercules pattern © 19 00] Great Western. .... 0.000005 75&10% 
Ryan’s.............. 17 00] Kearney & Foot........... 75&10% 
See also Augers—Post Hole. —— sean was wets > dua 75810% 
+s 7 57S ere oe 
Dividers, Wind.............. 65&10% J. Barton eh aha te 75&10% 
DOOR CHECKS—See Checks. X-F Swiss Pattern......... 40&10% 
NI 6 cn aals + aap Asie canoe 70% 
DOORS, SCREEN. SEDs Sch atcrswenadesake 75&10% 
f-in. 4-panel, painted...... PR as inc cncisceessvarseeaan 70% 
= 4-panel, painted...... . 
ets, « | BLUE STOPPERS—See Stoppers. 
DOOR HANGERS—See Hangers. FORCEPS, PIG. 
were rrr. tr. per doz. $4 75 
DRILLS. Wien sson’s Imp......... = 5 25 
Be Stedk... ... eesescescecseoes 65% 
Biackomiths’ Telal... 2.000 26008 60% FORKS 
Breast. Barley. 
Pray’e No. G. ....6...0006 each.$ 175] Steel, new list............. 60&10% 
Millers Falls No. 12..... “ 2 0@| Wood, 4-tines........ per doz. $5 00 
Hand. & Hay 
Goodell’s Automatic, ES en oc peeee oa wel 50&10 
Nos. 03 S| 2@ bE te 50&10 
permen: Gy 75 18° S0" 22 OP eee Bens sk ieawsc oes edcadas cal 60 
Goodell’s Single Gear, per, doz. 15 75 EE SR Sale 65&5 
Millers Falls “ Soy [Rina gia ear 30% 
** Double“ = 15 25 Heed 
Reciprocating. sepa 
Goodell’s..........+. per doz. 16 50 ie slater: 
Bit Stock. ‘. 
Btandard List... .....scs0sss0% 65 —— 
mesa % DS iv oni ecw awabas el 60% 
DRIVERS, SCREW 
Cn Re a TE 65&10% GAUGES. 
Lock Ferrule os eeece ° 60% Butt and Rabbet. 
IOs x'sa's vo0ss 50% , 
Champion Pattern..... ..70% | Cream Pail. 
os Interchangeable. . 30% Fairmount....,. ,..per doz. $3 75 
eo es wails s ws sean : . . 
Reed's Lightning............. 45&5% Marking, Mortise, etc........... Nets 
Goodell’s Spiral i ea 50, 10, 5&24% Co eeeeecerecseeseeeseeesseese 
ED PAMNNS. 5 ons sovanassaee 50% Saw 
9 “ Spiral........50&10 % 
Smith & Heminway Co........ 40&5% | Wire 
a 1S, AR, eee 
EAVES TROUGH, GALVANIZED.| ~~~ rhe 
Terms, 2% for cash. Factory ship- GIMLETS 
ments generally delivered. Te tery: 35@40% 
See also conductor pipe and elbows. GLASS, WINDOW 
EGG BEATERS—See Beaters. err 90&20 
SPRUNG. sso os She tek wane 90&25% 
ELBOWS—Stove Pipe. 
- GLASSES, LEVEL. 
Adjustable Stove. . a 
Se EE Ee re | per doz. $0 70 
Inches. . 6 ee =" 5g - 55 
Smooth, per doz $0 80 090 1 25 , 
Plan'd 200 225 298 GLUE. 
Corrugated Stove. Bulk. 
Inches........ 5 6 7 Es chigt bene e per Ib. 18c 
Smooth, per doz:$0 75 090 1 30 ea ae ~ 
Pol'd, 640 265-2 SB] BR Aobeet, 600006855, “  164c 
Plan’d, - > i 2 ee we | Liquid 
Four-Piece Stove. pw &N 
Si. 2. 5 6 5 py “A. Navy (hs Jase ewaudhewe 40% 
Smooth, per doz:$0 60 065 O95] List “A”...............c0c. 374% 
Peambes “ 175 «6195 253) Di WB......-ccccccsccoccs 334% 
ELBOWS—Conductor Pipe. Se ar ks pascuruacakenate es 25 % 
Galvanized Steel, Tin and Terne, : = GOODS 
. Round Corrugated. s i eded on SEO ENT CIT 90% 
ize. Oz 
SE SS Sere ree a $ 3 60 GREASE, AXLE. 
am i a bo oat Dieta 4 32| Wood Boxes. 
G-Inch. ......cececccesevcece 7 20 (See ee per gro. $5 50 
SANCh. «0. eee eee cece eeees La fe Oo ees 9 50 
ekwbisensesdoun steeeees 18 00} Hub BO 5. os ckndc cts 5 25 
Subject to discount. PRN. » snanstsdctedoness OS Fe 


EMERY CLOTH—See Cloth. 








Wood Pails. 
Frazer's, 15 tb, 80c; 25 tb, $1.30 each. 


Hub Lightning, 15 tb, 55c; 25 fb, 
70c each. 
Tin Cans. 
Chamellene Graphite, 
3 OP eer ys me $9 50 
Fs Me WD 3 on ko van 0 bs ac 25 09 
CU ME. 6b bio vatbaose 37 00 
GRIDDLES. 
SND. és oe waa sirohvaeanaie 334% 
GRINDSTONES. 
Family. 
Inches....... 6 8 10 
Per doz...... $775 975 12 50 
Loose. 
ee or ey $22 00@$23 00 
Mounted. 
Ball Bearing... 1 2 3 
See $375 360 3 35 
Common Bear’g 1 2 3 
Sere 315 300 
GUN WADS. 
(See Ammunition). 
HAFTS, AWL. 
Brad. 
SIDR S oss scouctite 4 per doz. $0 19 
Peg. 
IR a hin winks aw} 22 
Patent, aon top.. oa 50 
Patent, leather top.. - 60 
Sewing. 
EO «@ 22 
PRA Las bao euses’ os 52 
HALTERS. 
i Ns, icc ko Nkore Ke per doz. $i 10 
ING Sooo ans bea x “ 1 85 
PRES? ie ee» 2 00 
Leather, rope tie....... = 8 50 
Leather, leather tie..... = 11 50 


HAMMERS, HANDLED. 


Blacksmiths, Hand. 

CRAG tied Sys bon hadiahawieae 50&10% 
Engineers 

Me Lib dihecnsstedbakeene 50&10% 
Farriers 

Sinn dda bs ae eee bannbee 40&10% 
Machinists 

Nes Us Ewa bs oeuyesedenen 60&5% 
Nail 

1 ee eS 40&74% 

petee CP 6mcuccay per doz. $3 85 

SRE ie Fes 

PE: 3 .ienson ewes vou 30&5% 
Riveting @ 

Si > sake sta tible wawd se beeee 40 
Shoe. " 

Sie wd xGw eevee ee per doz. $1 25 
Tack 

NG it ns cn dee iad doz. $0 35 

Pol’d Iron, a ie 50 

Mall. Iron, Inlaid. 1 55 

Magnetic..... 2 3 

Per G0s.....: #0 70 080 100 

Magazine........... per doz. 4 75 


HAMMERS, HEAVY. 
Heavy Hammers and Sledges. 





NE area. 
pf eee 1S&10% 
Masons’. 
Single and Double Face. . . .70&10% 
HANDLES. 
Auger. 
Common Assorted... .per doz. $0 55 
Pratt’s Adjustable, Nos. 1 & 2, 
ar rer es 475 
Ives Adjustable bbtudas per set, 1 35 
Rs sain 5S thud inken tis le bis woe 35% 
Chisel. 
Hickory, Tanged, Firmer, Assorted, 
33c; Large, 38c per doz. 
Hickory, Socket Firmer, Assorted, 
27c; Large size, 30c per doz. 
Applewood, Tanged, Firmer, As- 
sorted, 34c; Large, 42c per doz. 
Applewood, "Socket, Firmer, As- 
SEs ® a hod oa bs ou per doz. $0 30 
UND 7's ub éscs cdbBaex saeeeme 40% 
SE 2 OUO Ss BAO 5 0:6 0p 0 ccnwnean 40% 
File, assorted, 13c; Large, 16c per doz 
Hammer. 
Adze Eye........ per. doz., 36 to 75c 
Blacksmiths’..... 40c@75c 
Machinists’....... ‘i 45c@80c 
a eee 7 40 
Hay and Manure Fork........... 35% 
FT perry oer 35% 
inet kn eto aal per doz. $0 75 
eS eee 
Screw Driver 
re me 37 
dk oeaide linn 6 > wi te 
Shovel and Spade....... eee 








Conductor P. 
Iwan's Perfection............. 50% 
Eave Trough. 
Te ES 
mperial Se abashexaae Meera . 
esc: OR PRB ee 331 
Parlor Door. 
I da Se 6 gas & t, 7 
Ives’ Improved. . =v " os 
Lane’s Standard... “A 3 50 
Lane’s New Model ve 310 
Le Roy Noiseless. sa 4 
iiecianses sees -40&10% 
HASPS. 
Hinge, Wrought....... soeeeeeee40% 
With Staples—See Staples. 
HATCHETS. 
eyo SPRL Le eee Pe er bre oe 
eres d lo 
Cast Shingli na a =. id” & 
a, EF POE AGS 30% 
HAY KNIVES. 
See Knives. 


HAY RACK BRACKETS, 


Wenzleman’s No. 1.. d . $9 
Dulles es’ i 38 “4 oo 
HINGES. 

Blind. 
Clark’s Gravity . per doz. sets, $1 05 
ANSE E Ip ae eet aes 65% 
Sh ren Noiseless, for Wood 
bad os Sb iwk ae per doz. $1 05 
Gate. 
SN ss 6 3 
Hgs & Ltch, doz. $2, 50 3.25 * 42s 
Hi oy 260.350 ...... 
La only. 90 90 a 
Knuckle........ per doz. prs. $6 00 
a SOPPITRE “ sets, 6 75 
Superior........ “gee 9S SO 
Screen Door 
ee aa ee eeEe 
EE peal eh Ae ii % 3 
Spring. 
— ASvictemnde bub Wik we Cte 50% 
POS ies See 25&5% 
Colnttia Dbl. Acting. . 4081085 7%, 
Seok Pohicitis "gos as 
mag rm oy pee ee — #168 
OW 2008... .5..00% 7 20 
Oxford........2211 prteceglt Sn 
Wrought Iron. 
ped _— Finca" "7" gag taee 
ight Strap Hinges......... 65&10 
Heavy Strap Hinges........... 10% 
Light T ees I pee ore 60% 
Heavy T Hinges........... 40&10%, 
Extra Heavy T Hinges....... 661% 
Serew Hook and Strap. 
3” See er 100 tbs. 25 
14 to 20in....... Pe i as 
22 to 36in....... a os 3 75 
Screw Hook and Eye 
eer ape per 100 Ibs. $6 75 
yao, < cumin s ose 2 py 7 75 
Gera wibswSsncla ae - 9 75 
HOES 
Sk Schd 5s eAw MESS 70% 
Grub. 
CE Dak cs 0s wks da naie in % 
OO a ee per doz. $5 00 
Ladies’ and Boys’............. 70% 
ET Ee ee ee 75% 
| Saran or Maren 60%, 
Seem D Sess ss haaxee chee 70% 


HOLLOW WARE—See Ware. 


HOOKS. 
And Eyes. 
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a 
Box. 
Standard 
« 608 1007 Inch... 2008 7 10 > 
a 0 Per doz. . NOB. ..400- 
«80410 ) ok ‘$1° 90 210 2 25 2 és | epee aags $0 60 1-08 Bricks eens 
ae o i; Wilcox, ee ee 
- 708 10% cu on Axe Handle, per doz. $7 00 sacl tees 2 3 -+ -per crate, 42c | See we PULLERS. 
eeeee 259 ach.....$0 85 
, Inch... _ 385 120 290 MACHINES 
Pr 100 $7 rte | 10 ots he ; KRYT Boring. wi See Sets. NAIL SETS. 
++ 50% Clothes Lin 12 60/5 LES. ithout With 
++ .50% eS. Cauldro Oe Mee ri ee eas 1 Angular. . per, doz. $300 Auger NETTING " 
Japanned........-- per doz.22-@24 res as LA ANCE Chale end 4 “ae Upright... 00 440 |g } > POULTRY. 
is E Galvanized........ “ 40c Mee = PRY La vekaretenxe per Ib 34 Leather Riveting nt ee Galvan before weaving... .80&20 
, SS Bes: Ce ° > ze » - Sec 
2a 20%) _ = Hat. etre store cnees*st® b 2o¢ | Chicago, Pomeroy. F a ee e 
13318 Cast Tron... ++. ‘ities. 720@$1 a 50% —. beet deass “Pers oz. $9 0. oe 55 re 65&5% 
‘ coin be atropine. SSIES pete 
+ $37 alleable.......- Cl . Pomeroy...... “ pa tubb’ 
2 60 es aoet so 25% Clyde, in. Scimiter Blade, dz. $3. 85 Washing. 7 ° 7 20 - ae Sern, mama” 
3 50 on ee a... 3 40 Majestic 1G Pa palna te 465 675 
3 Op Common, riveted, painted  — [C pers HOOP... eres een eve $40) Typhoon. ssccccicccelierii! § 00] Pardon = ag 
temi07, i pererenaaeees per dos. $2 25 Clipper... , ae — mee $450. $F 
Gote. coves 3 25 pee ily Rea : : ‘ cont OZ. $1 a serene 12 00 Sleited’s 
oun Goods, Bright Wire. a a rears "I : 2 See Boxes. MAIL BOXES. V.& - patsy eeres 40&10 
+++ -40% ass EE greene FRI sea 55&5% 
ay on aes 3 1 Rinatabi “bas (New List)...50% |-meemers MALLETS. Hose. NOSELES. 
er doz.... jus : eee ‘ 
German. -- $150 160 170 Barton's Car st eeeseeeeenenes 15 Fibre Head, Small. — Gem........ per d 
a ge I oe per doz. 1 75 Foldi ONE 05 o'v-. <0 eee 15 .per doz. $5 00 ere doz. $3 90 
P yp v- Cie age ee “ 2 solg, olding Handle........ 25&5 “oo Medium: “ 5 75 sas cs x 3 60 
emimoch. a a Sey re aoe ees eowes “ 
sea en raha Sickle Ed Round Hickory. . : “ : - NUTS, HOT PR oa 
Se as oo 8 e 5 in “ 
: om. e With screw.......... per doz. = Contes. Sickle Of ss -dos. a 3 Square Saag ie 4 00 Senare Blank. BOSED. 
’o Lembrequin, or Deapety, ni ane aa OE ea “ g r= ‘ Lignumvite... “ 2 50 + fw 4 
no OTTERS 8 385 6 sosioe i. a ae Edge.... “ oo Tinners’. 4 75 . 94e Be 6h SY 4 § 
pe and Manure........ * 664s Lightn’g, } wd Serrated a 10 00| Applewood Seuore Tapped. oe en 
crew. -++-669%| Lightning Patt a 6 50| Hickory............. "3 :70]/ b. Se ee 
Rent ae puna én a Madsworth's Spi Point ‘a ; oe Hickory, Sheet Iron. . i ag = a ote 8c He éte al. i 
rs. S = Goods, Bright Wire.) oo 0 | above prices. oxes, add jc per fb. to 
‘ eat Spring....+.2+-- per Ib.54 Saenge Reeraks per doz. $6 00 | Door MATS 
a eee 54C = «ila ee -—" ‘ ; OILERS 
9 — 3 75 Nati we Chase Pattern. b» 
60 HOOPS, TUB. — we Rigid. We coher 50&10&5% Brass and Copper 
Elastic... one Casemon, Boate ca : a ‘an eel Flexible......... 334% i Pe 70% 
pie case of 3 doz. $2 25 Pron wank + RE aie S No. 2 Sphlaed ag noon aeeiarel 7 Vicky 70% 
+= “ aaey.- “ NOs Leveeeeceseceees ann a 
$1 05 HOSE, GARDEN. Paty 6-blade..... “ 4 No. ; Bo ccs Hace per gro. $3 $ 28 Tin. — mae ee: 35% 
. 65 Coupled. “ wire - renee ~' Toasters, or Machine. oz. $2 00@$2 25 
5 % P Common.. with ted Stove Mats Common 
. $10 Belipas 3 ply-2” guar. press . Pc es pon = netted Fas #0 60@1 00} No.2 pee fits ss per dos. 110] {08 er Plated Steel. per doz. $0 $8 
P Diamond “ ae i oe Scraping. oe “et ring... : _ Sonsters, wie Malleable — 7 
@ 3 nt eco meee o| tome Handle er ver dos, 60| Japanned...... 0.22... 0. ae 
ois, = “ ~ eoeeee S py geal » (re Ee ic 
iit crn, “sis gage lmeabamiae 5 25@6 00| piimb MATTOCKS Sen OPENERS. 
a. mbs.... ° ‘ 
ee COTTON COV. RUBBER HOSE. |?%"S: KNOBS. Ss a cintbcate cited eed 70m | URcbete----- noi 12 14 
6 00 High Grade-}’”-guar. press.400 Ibs ° tee = 60% owed aa -_, doz. $5 50 6 00 
_ 75 ; Special “* ape es .114e] Porcelain..........-- per doz. $ 80 MAUL Can. 350 3 80 
50 Leader * a. ada 300 “* Oke a 90 | Tron, Ib Ss. i kaeiten 
100 “ 4 Cccvccccccccoe o 90 aa oe .* Ph 13 16 18 Never Slip. epee per doz. $1 30 
$6 50 LADDERS Wood Face, | Ce 6. ee. 65 
675 — HUSKERS. Cannes pre . weet doe. Ihe. : “429, é :! al ee i 3 “ 5 75 
Nos. B writ.... hoppers’. : 00 ou 
* -— Ss ano 8 8 ~ : S T 
50% Per doz. .$2 00 om 4 200. | Ratension -- Se@ite Lake Super’r & Oregon Pat, 75&5% Combinati FITS, COBBLING. 
5&5% Per aro. $5 ge scerns rem... . 7585% | Beonomy...- 0.20.2. per doz. 11 00 
ce lCUdr Nos. 318840 tm 6100 10 30/H 14e ceeatiaalias | ef 
i 10 Meet ae saa ag Pe 24 50 Scone, poh: Sheif’ add 100." 74c | Galvanized, d 4 pk. 1 pk. } bu PADLOCKS. . 
$7 20 Per doz. $2 15 Re as 85 68 Keystone..... add 10c. Japanned, oz....$2 25 3 00 3 85 Eureka.... 
20% Brinkerhoff’s. 1 45| Triumph, per ft....... 2.000000. 15¢ 175 245 315 WA oe os canucc cos, 40& 10&5%, 
od ee eT $ ii : Cages 6085 7% 
Mi is es soy Re Bull's Eye Police. _ Ent MILLS, COFFEE. Cream. PAILS. 
£10%; TRON ye ; > papetee eee 14-qt., without 
70% Se Reet 21-in Plash Light. .. .per doz. $9 00 Parker. ...s.2.eeeee pei sezit| Font gauge, per doz. $3 20 
60% e Metals.—First column. ng ie Er Oke * 50 Ge kcndecuecdsedat 40-1 338230 oo with gauge.. i : 4 
>be os : 00 
10% Tuteler 10-at., 
Diet ’ - q Galva 
Curling. IRONS. lots &@ Hams’........-. Net prices} See Boxes MITRE BOXES. 12-at. nized, a. - $20 00 
: Cece LEADE P _ . 23 50 
M 28 Coss sevseeeeseeeres per drs. $0.40) Nos RS, CATTLE. aoe” IC Tin. se eee 23:95 
33 Ok ei ae oe ea BIN aaa. 210cis0'ss 070 2°78| ste nit me et SHS 
‘ rincess.. et Mt ee ge 8§ 070 2SilitesdiedCan. per doz. $3 Stock. aaa ... 17 00 
- Thelma ° 70 Handled Cott $3 15 
4 Bi gecapeanenea Sl cgy. LEATHER. LACE. ~ nega Gaivid. ats. 4 161820 
CPP inking.......++++44. + Mb sees ee eeeee ee eees 1 oz... .$3 
j He ; Weed on - ERO TS 333% Per dozen. $2" 00 2 35 ads 3 25 bor Sees 
. Quality.... alvani ; 
Pe Ee eee . .20&5% th Y.......per sq. ft. $0 27 ienereinn ¢. Per — eae 12. 14 
ATHERS, PUM ee x" , LAWN. —“— 165 1 85 
p emcenn BN eleh is per doz. $11 Valve and Plunger P. Gladiator—B. B. Cable, 2-Hoo 
10% . N mon, polished, per 100 tbs. 3 RO rt te ae 10%| Inches Cable, Sean Ghote per doz. $1 90 
J 2 dl ~ Lag amet $130 net, | Stove Cover LIFTERS. Bach 222201118650 7'25 80 on 3-Hoop..... . a 
10% : Comtnon, nickel plated... . oe we Coppered eee per gro.1 75@3 6 King Universal—B. B. 1 last Citi 9 roe ey a Hoe, we S ? 00 
io Se « al.. ‘ “ vo oe “ yd 
5 00 $ Laundry, ae re OR Alaska, Coppered “* 3 $0 meerares=* toe $5 25 575 6 00 iN 2 25 
So + rem iat ae 5 75| Alaska, Nickeled =“ 4 00| Big Giant... ...... Pa 1g | Dripping PANS. 
0 : No. $0 » eat het is $ O8| Like Giont...0021 250 2 fo isle 65% 
0%, < No of. nterprise, per set, 93 PN 06 66s vanes eer 80%, 55 275 ae - 
= apes coe o fee se eeeeereees 5&10% 
: ‘ Ne 307 T, 4 ~ 1 po Chal LINES. —— NAILS. rennet ccccces PROPOR Fc 60% 
ailors’ Sad. . 96} T ut Steel...... 
gee eel ade -per Ib. 5 er in 20-ft. hen. ; i ee erscr test <tr rates, $2 0s oe . 
uyere. a ro.$1 50 2 %0 ex © - Per doz. 3 3 4 
Single Duck Twisted in So-ft. “2 2s 250 300} Small L ee 75 575 650 7 50 
s- Doub! c Nest. . «per doz $5 Nos = c cede ce ee a Ss 00 450 550 6 
0 i Sutt e Duck Nest.. . - oa 3 4 SoS is er ie er $ avory, No. 200.. 00 
m ie Duck Hest... $5] Benided in 2 ae ie 3 nent Conted.......<se.e« — i 2. per doz. $8 40 
0% Bette se a veach... $ > Braided in 20-ft. h Oo ——. 175 
ns 3 Nos. $8 —_ orse Shoe. : 4 Buildi PAPER 
ly Sse eet | ee 2 A ilding. 5 
= JACKS. er doz. . ‘ete a : 
a ; mat pommel a a , in 100-ft. 2503 yp OE ssc oar a ee —s Toned enlace per 100 Ibs. $1 50 
‘agon. secdecccceseedOg@ es. — ee ae Tarred Felt... ... . 1 60 
5% | ae ey om Lasaeev ees per doz. §0 95 as aa ga Rea 2085% No 20, Bed Rosin. . er rol 7. 
Oilver, se eeeeene a 50% 60-ft ‘sal Na anh “ 11 eo aaa Ra 30&5% o. 30, Red Rosin. 7 fe 1, 35 
AEA eiiis's owt eet Sittleg se ces: sf 4g[Pictwre, perib., net, 10fe] Sagd and Emery. € 
ee BAe ae ; 
soft. B Braided Cotton. ma ' is Poa Heads............---++- 25% B.&A..... Sitios low list, S0% 
- EA deeapbgpaneeeenenees as% Wraphin. ete 30% 
cecscece lo ie eee er n=. $3 75 
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PARERS. 
Apple. 
SNE 950050 s 000 per doz. 13 
0 SP 7 
White Mountain..... 5 
eee 7 


Potato. 


Goodsell’s Saratoga, 10} in., dz.6 50 
Goodsell’s Saratoga, 5 in., dz.5 50 


PICKS. 
Adze Eye Ore : Sao ok 
Drifting and Poll Picks. =3..2cn08 70 
ge Pere 75% 
Sate ee 70% 
PINCERS. 
Carpenters’, cast steel. 


Inches.... 6 8 10 
Per doz...$1 80 240 295 3 
DRIES ..ccnabakabecsedasas 45 
| es reer: 40% 
PINS. 
Clothes. 
Common... .per| box of 5 gro. $0 pd 
Hoyt’s...... 
Gi Seistes sf - 70 
Picket 
Fluted, 15-in........ per doz. $1 01 
Fluted, 2l-in........ “ 1 60 
ee, ee ™ 1 90 
PIPE. 
Conductor. 


Standard Gauge Conductor Pipe, 
plain or corrugated. 
Loose. 
RR PO ish10e 
L. C. L. to Dealers:— 
Terms 60 days: 2% Cash 10 days. 
Factory shipments ‘generally deli vered 


Lead. 
PM CONS... scssesoscune per tb. 74c 
SPUR CB ovaeowssvvaxbnine * Tic 
Stove. 
Acme—Inches. . 5 6 7 


Smooth, per it. 8 c 8ic 
Planished, ..30¢ 31 
Peerless—Smooth. 77¢ 8c 9c 


10}c 
38c 





Tinners® PUNCHES. 
ee ee ccceces Conductors’. 
SS eee -each, Ho Si i we el per doz. $2 50 
POE la 6 sos cacenad tb. 
PLUMBS AND LEVELS. = | 10 7 ne 
i. nt), o's ne SRECA SS Re Nets 
a Common......... tr doz. 60c@70c 
RE ene er” per ¢ 
eer Wee... . << scécs.. +aseeleauee Good............ 1200 
Davis’ Inclinometer........--... 15% PUTTY 
In Bladders. 
; POINTS. iis Strictly pure.....per 100 tbs. $3 00 
i SR 75 
Drive Well Points % RAIL. 
Barn Door. 
POKERS, STOVE. Matchless, I-in..... 3c 
Wr't Steel, str’t or bent, per : doz. $0 55| Matchless, 1}-in.... nea NY 34c 
Wr't Steel, wood hand’ls SUS bess o oe kuaneobeie c 
Nickel Plated, coilhand'ls “* 65 Sliding Door. 
Painted steel............ per ft. 44c 
POKES, ANIMAL. Bronzed wrought iron. .. . per ft. 8 
«+ Jack, wr’t steel, per doz. 50 
weaitits " e RAKES. 
POLISH. Coal or Wood.......... per doz $5 20 
Mew Garden 
black Silk, No. 50, 4-gallon, ne, BE PoE 66 
A! per doz. $7 00/ Steel, bow.................0. eG 
Black Silk, No. 60, firm ne 10 Malleable Iron, heavy......... 60% 
Black Silk, No. 70, 1-pt. cans, Hay 
per doz. 2 25 Be $2 20@$2 40 
Black Silk, No. 80, Pe 7 Lawn—Wood 
per doz 
Black Silk, No. 90, 1-gallon <s) we ceccescces per doz $3 25 
por dos. 1268) Thon Ques... 1295 
M. “eee per doz .36c@50c Jumbo, 36 teeth..... wes 6 00 
TM §e@ti RASPS—See Files. 
Imperial........ per gro....... 
y, | Black E le, 1-Ib $15 00 | Bo-ras-ic ‘ “7 50 
. 1-Ib. cans, pr. gr..$15 00 | Bo-ras-ic..................0000. 
Silk ihe’ UE EIU. son bsieetxperaveee 50 
— <= GR Etats sean oh2 ran Pare: 30 
Paste, 5-oz. cans. or, doz. gg Ser aes pe ee 60% 
Paste, }-Ib. cans. 00 
— }-pt. cans. . 1 00 RAZOR STROPS. 
Liquid, 6-oz. cans. " 75 |Star (Honing)................ 
4- 5 as t. Air ‘Drying Iron = (Honing) a 
beens eee REGIST ; 
Black Jack, ti. cans. 9 25 saps BRS 
Dixon's Cash. « of Iron. “ 5 75 ( izes). 
Nickel Plate. . = ee 4 50 ergs Bronzed & Plated. eee 
hite Porcelain Enameled....... 


POPPERS, CORN. 
Round or Square, I-qt. -per doz. $1 00 


Polished. ...... 144c 15}c 18 c| Square, 2-qt........... ri 60 
Planished...... 28 c 31 c 35}c] 4-At..-..------ eee eeee 3 00 
Made-up—Inches. 5 a: ¢ 
Smooth........ 7ic 8c 9c POTS, FIRE. 
7 to 6 in. Smooth Tapers, pr. jt. .11c | Clayton & Lambert's, each yh | 00 
6 in. Smooth T’s........ 27c | Gate Gs so keene takewen 6 25 
7 to 6 in. Planished Tapers... .. Sb: Ss soba soba neee each.$6 7 s@s 50 
Yale Patent Lock Pipe—Stove. 
5” 6” 7" 7”"-~6" POWDER. 
———Cents See Ammunition. 
Battle oie Blue. . 7 “2 Of 103 
=> S - 74 8} 10 11 | pepgses, PRUIT AND JELLY 
«75 8 10 1 , J ; 
= “* --10 11 13°: 14 | Enterprise Manufacturing Co... ..25% 
Zar, oa ST. - su @ oe 
ex, nished 29 31 37 38 
vano,Gal.....15 16 17° 18 PRIMERS. 
If wanted made up, add per joint See Ammunition. . 


for grooved, Ic; rivete? l4c. Crating 


e-up pipe extra. PRUNERS. 
Wrought Iron Gas Pipe. omen’ Pole. . * bees waa Box 
f-in., black.........discount, 60 tn meee 
Lin. bleck......... 80 1odse Water’s Improved...... 80% 
.to 6-in., black. . oa 70 
in. to 12-in., black. si 623 PULLERS. 
jokin. galvanised él 42% | Cork. 
-in., galvanized. ... = 50 aoe 
.to 6-in.,galvan'd. 574 te... po veeedcha exe Ke each, $8 ss 
7-in. to 12-in., galvan’d. “* 45% Quick ona Easy Arta “ 270 
Nail. 
PLANES. ce MOTE per doz. 10 80 
Giant Pattern....... ; 9 00 
Sargent Iron Bench............. 60% ee a 7 9 00 
Stanley Iron Bench............. Nets Tork Glens. . “ 40 
PLATES, TIN. PULLEYS. 
See Metals in Column 1. Awning—Jap'd................. 60% 
Piethet Bitten. cece 50&10% 
. Hay Fork. 
PLIERS. Iren. Wneei, S-in..... per doz. $1 75 
Giant, Button’s—80% off list. Wood Wheel, 6-iv.... 1 80 
‘ Wood Wheel, 6-ii?., pass knot, 
he ee eer able ee MIRRORS a iesc per doz. 2 55 
Berman's... os bs sven ctecs 30% | Hot Honse— ea Os oss. aa 50&10% 
SS Saree oer 50% ee ee My , 
Side—. aS Tre err rrr $0& 10 
Upper End and Diagonal Cutting Sash. dep . 
Swedish Side................. 70% | Common............ t doz. $0 18 
Utica Drop Forge & Tool Co.. ‘Net Common-Sense, 2-in.. fe ” 20 
4 Empire Pattern, 2-in.: “ 20 
Fencing. Es hn 5553p Gane aes xt 20 
Black Bull......... per doz. $8 25} Steel............... j 2s 
Farmers’ Choice. .... ~ 8 00 
SDs cx pans Fie’ gs 8 25 PUMPS. 
Flat and Round Nose "pe Soert. 1 2 3 4 
ED. «oss aexas.ocesnne Se Each..... $100 115 130 170 
erman.. . 
UAT. ee ee eee ewes Spray. 
EE. 20s ins cnecnsscceaeee 50 Bliczard 
As adlnk Oa per doz. 14 50 
SD 60 d40sstacb05k6Shka OE 50% Cyclone, tin......... o 3 40 
Ges—Inches 7) 8 10 12 | Ree Se 
Per doz...$3 00 350 450 5 50 Little Giant....... . each 2 25 








Solid Brass and Bronze Metal. i6at0 0 
Single Valve (Baseboard and Side- 
Ds Hubb oe secounes oe 70&10% 


REGISTER FACES. 
Japanned, Bronzed and Plated, 


4x6 to 14x14............ 708&10% 

34n14 to BOnE2. .  cccccceee 75&10% 
Heavy Round Gratings.......... 75% 
White Porcelain Enameled....... 
Solid Brass or Bronze Metal. 408108 

RINGS. 

Bull. 

SN a Gkicks 5S ans e 2}-in. 3-in. 

NM iE cin ne Kiet $1 60 $2 00 


Rea’s Improved Self- 
Piercing copper, doz. 2 00 


Steel, per doz......... 90 100 
Nickel plated......... 1. OB Ales 
and Ringers—Hog. 
Blair’s Rings. .......per dcz. $0 58 
Blair’s Ringers....... ‘3 75 
Brown’s Rings....... = 50 
Brown's Ringers... .. = 80 
Somes Ringers... “ 1 60 
Hill’s Ringers........ a 70 
Hill’s Ring, boxes.... “ 55 
Major Rings......... - 60 
Perfect Ringers... ... 1 20, 
Wolverine Rings: .... Be 1 40 
Wolverine Ringers. . . x 80 
Fruit Jar. 
isteises have nen per Ib.....30c 
i? 
plit, round......... per doz. $0 17 
Split, square......... % 32 
Ball, round.......... 3 40 
RIVETS. 
and Burrs. 
ee | ne be 40&10% 
Coppered Iron.......... 60& 10&5%, 
au pies ve vekets ktetae 70% 
SS Age as Ea per tb. $0 10 
Sued Seer per gts 40c@45c 
Tubular. 
Nos. 1 and 2 assorted sizes, doz. 45¢ 
RIVET SETS. 
See Sets. 
ROPE. 
Cotton. 
3, 5-16 in. Com. on reels. per Ib. agie 
4, 5-16 in, Com. in coils. . 
4, 5-16 in. Imp’lin coils... “ iH : 
Sisal. 
ee | eee lle 


Hardware Grade, rates, per Ib... 


Pure Manila. 


Ist —, RS 7 tee per tb. 144c 


Hardware Grade, rates... “ 12$c 
. RULES 
I si cacn sos eek ibeeeaun Nets 
Se ccc hee hese abeeee ...-Nets 
® 


SASH “ZEIGHTS. 





See Weights. 


SA 
ws. 
od EE praebe pepronee “5 


Jackson's. ........0.eeseeeee 356, 
Butchers’. 


Atkins’................44- 40& 10°, 
SCTE Se SOE OP Y 
Circular. y 
SEE iets vss 0 x40 Sea a eR 50% 
i , Seay ricer. = 50%, 
PUG Ss P ba io vse cue ee 50&107, 
NS ERE ae PR : 
ompass. . 
MN a «sn bodies mba 
Common. .... per doz. $1 G31 ps} 
ENO Bs. aa bie ve vec w de seeds 25% 
—s 
eS ois anced acca wanauin 35 
ELIS IEE OPA LI ees rH 
ED S5sis nabs sdewuwkenesc Wf 
once 
CRS 5 ks a hater’ doz. 75 
ERAGE Peres S 
wre 
ee LETT Eee Oe ee te 50 
ack. % 
BR Paper oe 30% 
ERT Ts RE 25 
RS Ta rer S04 
MAES oi ide Sanson ehendtcnees 25% 
Hand and Ris. 
ARMM nk 23 005 5.5% 00 05 et bees Oe 
ey SS 
Disston'’s Nos. 4 D8, 12, 76, 112, 
Pr a. and 120 (new list) Sean 25 
En a aS doz. 00 
Our Saw, hand....... — 1 00 
Our Saw, rip......:. © 4 50 
ee iveeersnoteeus 25% 
ER re renee 35% 
Narrow Band. 
CER Serene fe. 
WE Bak 05% 4 os sv ecccceete 30 
ee pow EE EEE Bee 
A EDERAL ES obs 00 0 od STREN 40% 
Panel. 
At Faehe Meno ch Gas ben ee cae 35 
Disston’s No. 7.............+. 30% 
Pruning. 
MNES 66 oa n0 9 shh abana eseee 30% 
SD cn natin« <to¥an badtas rH 
Rift. 
ELA EOS eae eee 50 
TS a ee pane F 45% 
‘ood. dos. $4 
PTT OZ. 50 
Clover leaf.......... Peres 


SAW BUCKS—See Bucks. 
SAW SETS—See Sets. 
SAW TOOLS—See Tools. 
SAW FRAMES 
Common, plain. .....per doz. 
Common, painted 4 
SCALES. 


WIGNER, «'<n'n Ga nevcccesces MORIO®% 


$1 25 
170 


seen ee 


in. 
4-bu. “Hercules”... ..per doz. 13 70 
l-bu. “Hercules”... .. = 15 00 
SCRAPERS. 


Cabinet. 
Cast Steel........ per doz. 60c@/75c 


Road. 
Cubic ft...... 7 5 3 
Without run’s, ea.$4 00 375 3 50 
With runners,ea. 4 25 400 3 75 


SCREEN DOOR HINGES. 


Bench. 
Iron, inches.... 1 1} 1} 
$3 674.420 5 25 
Wood, white maple...per doz. 3 674 
Hand—Wood........... 65% — 


PO Sor elas llee eres, savas ben 
Lag or: Coach — all sizes, gimlet 
pointe 75&10% 


A 9 4 .-§: 6 


ood. 
H. Bright........... 874858&25% 
Bled... 0.002. 8585&25% 


--774&5825% 
77 4&5&25% 


. Brass 
. Nickel Plated. . 


SCYTHES. 


Be Ve Be, grass.. . per doz. 
Clipper, grass.......... 
Clover Leaf pos g SOENER 

Honest Dutchman 
Be Ve Bewseiee oso e ceee 


SHAVING SETS. ~ 


us 10% 
SSsve 


oooum 








Smith & Hemenway...........- -60% 







fh AEA ln Sa Sal 


pas 


RIK 


ae 


state 


snipe 


pape 








25 
70 


70 
7o 


7o 
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Nail ; 

Round, common TAPE 

Square, common. .... per doz. $0 33 ("aad for bluing, $2.50 : S, MEASURING. 

pebet we 42 wn Mart bluing, $2.50 bead Ba, enue hoa att. WARE, 

No Wcquare...-.... = 3317 : Eee rean beats sanpae 050% peee kacti.. aS eae 40% | Stove Hollow Ware 

pie Point nuried.< “73 759 ng se Nets | Las Stee coseseoneee «| 5 eats 5 
Parmers’.......+++3- per doz. $1 20 : db Miler... ee. ufkin'’s Metallic. - >.>. aterets 3 Ground Ware........2....2..-48 
Tinners ote tage eG 4 Win oe SEES h 4 -per doz. $6 00 ee 30% Scotch Sn. mag Roce 334 
Aiken's Pattern... titania ee o E BEVELS—See Bevels. Country Hoilow Ware, oer 100 ibs oy ~ 

ay nme SE ” 1 20 EEZERS, LEMON. T White Enamel. ; 
Disston's Monarch. . “ Common Wood HERMOMETERS. Mas! ed Ware. 
Disston’ : , A ae “ is 4 Porcelain Lined, Wood.. -per doz. $0 70 | Tin Case. pea eg Otay Fee 60& 10% 
Dp. avseseseses “ 1 50 poss, pnalleable i iron. “ ; 4 baa Beak ro 1 25 Bottom oe ee Round ¥ 
D'S. e+ sseeeeees “ me, pore “1 20/Glass....... a8 eae 60&5 
ash’s Hand........ * 3 i. iron Frame, or “ 1 90 see 12 00 | Covered Ware. % 
Nash's pe Se “ 420 Little Giant, tin’diron.. “* 2 35 Tin’d and Turn’d 
ag s Lever. ...... » | 35, | Drum, japanned. - om 4 00) Bate. TIES. eee 35&1 
Lan... * 2a," eeer plated... “ $0] Single Loop en. 45&107% 
SHARPENERS, ‘SKATE. All other kinds...--...--+s. 8085 Tinned. ..... 
bassnambacnews per doz. $1 60 | Blind STAPLES. Cow—See “ meas sestesose-Pee eae ee 
Smith & ye ee oe cae % Barbed...... per Ib. 93698 tani E namele Agim. 2. 
SHAVES, SPO Mees ab... ...-..+.. = ° LS, SAW. herry Blossom 

§r0n....« + 0's ope per 7 tas ‘ os Senee~-tams “aegis “hom 8 @8jc | Disston’s Universal... adie rm Chrysolite.50% 

er tas tos “ 2 4 75 Nee a per 100 Ibs. $2 00 i emia 40% DS—See Boards. 

eS ieee haber ia Ne alvanized acaeaae ° * "2 30 emenway......++++- 25% WASHERS. 
—<. Je, aaa 15% |” Galvani TRAPS ne O. G. cast iron... .per tb. 236 
: ARS. anized....... per 100 tbs. ght iron 
ree eed ‘ eh oy eee as ae ar a 
Buckeye, oa Diact ata $5 75 neice, Haspe and and 0 as a «bog ati 75%, | Wrought re esi ® be de 44c sho 
ifornia Pat., 9-in * 4 we H ncn aca ol 7083% ind boxes, per Ib.: 
California Pat., 10-in au : ro we cols and ec, pcmcia tl 70&10% ¥ 6c 5 u i 
Draw Cut, No. 3..... rr 13 75 Extra heavy. Betensed O& 10% Reddick’s. . $c Se 5c ate 
Draw Cut, No. 4..... WN 75&1 Mouse ond Rat. per doz. $6 00 WEDGES 
Berd sPatO Oi 14 012 STEEL i As; 
lenry’s Pag, oi, M4, 912, } YARD. Eeetom Soate....---0----- $2 25 |Galling...... sesees ner doz. $0 30 
Shed —Nio. BBA. eeeees per doz. $4 00 Discount 257%. cod ot eagle ae ne eee Me 3 
aeeeeses 67 STONES. CU ' 
Kew. ee wn nel, Or de Siceciipahe. 
on . Grip., doz. 1100 1125 12 25 ore G “9 peoteveeocs per tb. 53@7 c TROWELS Fuller’s, per doz 
Tinners'—See ca aa aii 60% | _ Washita..... 2.0.0... rt ' Tyler's Safety, et do -$2 00 to $2 50 
SHEAVES a ee aa 60% @60& oan Leaf. . 3 + ear S, per doz... 3 00 to 3 378 
ee eeeeeeeseees 5 rade’s..... ee aa a ceed oosier, 

Comme q SLIDING DOOR. Oil—Mounted. 0 % Disston a angel alg, i5&5 Shaw a, per doz eeece 3 Ss = 2 60 
Inches........++ 3 Ark Berd... + per doz. $23 09 pane han ella Te ae 00 to 3 75 
Por set... ans: $0 60 075 1 Hindosta Soft.. “ 15 50 x. 20% WEIGHTS 

datfield’s. 10 jostan.......+.-- | per tb. 64:@63 Clover Leaf...... Hitching. 

Par 00 ....:.00<2 $090 1 Oil—Unmounted. ele el te etal 40% Sesh o.b. Chicago. per Ib. 240 
: 30 220| Arkansas Hard ence Tens=Snnecet races 25% ‘WH hicago....per ton, 23 00 
SHELLS—See Ammunition Arkansas Soft....... te ___—_—_= pa | NR —F apg te = 
vies, SIBLLBRS: CORN - 2 Sihle : 40 TRUCKS Heavy Railroad... Per oe OD 
Be ocicive eee as re e na Stee ee. 
panes si’ per doz. $6 75 a ae SE iE $2 75 Klondike Steel Tray... “ 39 00 
_ eee ” arehouse....... 28 © 
_ mae he os tng hse 08107 | -, WHEELS 
Expansion t Shi Gee St ee 3 ‘orund: 4 
reer eee 60% Black Diamond........ per gro. $8 00 ier: 00 385 5 50 aes 7" * Ee AS 70& 10&5 
aa SHOES. G ants ae eae ms 425 med...... "345 450 6 45| Well. . wie “ek teens 7 
UCLOF.. we eeee onoegedtdad 60&10% | Green Mountain oe pi TUBS, WASH ws rape it ln s 40 1S 00 
SHOT—See Ammunition. Gri jaan 8 Rainier. “ : 3 Sesderd, W Wood. é : - WIRE 
SHOVELS AND winnebog..........  “ 2 x. | Barbed. . 
; SPADES. tT “ $ os Per doz. .65 “00 600 7 00 ry amate, per 100 PM ro Ss 
Dowell. than car “ 
as STOPS, BENCH. Per doz... 5 35 635 7 00 Brass. a leas 
A oe per doz. $3 50 | Cedar. 9 50 = a Pesenne 20 
Stee eS = n Cees eee eeeee 
o . oo| Perdoz... 6 10 710 7 90 10 80 Peat spools, new list........ 30% 
ee SI Com TOPPERS, FLUE Indurated | wal vege .60& 10& 10& 10% 
oe aa % rh 

Drai ts ooo agen tedabee cei per doz. $0 40 Per doz... 8 55 9 45 10 80 13 50|Copper price as Barbed Wire. _ 
ne. dines _—— flat, painted.. sores = a In coils 

= Ce ee 2 ln 
ilroad, et. spore sage nel 50% |Kiachs ess 70| Per dos......... oS ey 1-M. spools, new list......... 5081 
Crecente snes... eens oe weet, 1 es 8 70 550 6 25 TN eo 9, An‘ea 
: ceystone De aB is sine 8 75 in 80 TWINE. Nos. 6 to 9, Galea 100 tbs. e 8@ 
vane, ee 5 40 STOVE PIPE—See pipe. 3-ply Cotton Wra: lag Per th, | 74ir—New List.......... tg 
nena es k* n> ee STOVE BOARDS—See Boards. |4 Be sae pping........00 ns 60% 

P ee , new list... .. Discount, 198% STOVE POLISH—See Polish. Rots Bey Yee oe -.--27¢ Bright fell bales Rapa 75&5 

ict Pee $1 65@$9 00 ae exe Whingles on vein -28¢| Coppered, full bles. <1... 40 
D-Handle........ : pe “ ng CONES». « .25C Tinned. , broken bdles.. . . .65&10 

..-per doz. $3 50 Scoop : 2 , full bdles. 
ng Handle........ “ | SEEDS ed aaah a *-- India Hemp, }-4b. balls.......1: --25e] Tinned, broken bdies...-- 6510 
Cast I SINKS a = Sp sa i eo eeeeee gees 216 | picture—In coils.......80%@ 10 
——— Carpet. STRETCHERS. 2-ply ute, EB. wo ft doz. 7Se In S-Ib. spools...... somgeunses 
Karenos og Chae 50&1 —_ ply Jute, Be sete MG] eENCHES 
4 White eager ee Bullard end ute te SS na 15c W , 
— _. a pi Excelsior... ated ep 5 ps Jute Wool, 1- baits =~ neo! ofc Acme seine er 
» NOW USt......-- eable bis “ , i asain aneiaealindas ew Oe otc cecocce 
SLEDGES—See 1085%| Perfection.......... 70 | Ss Alligator No. 1.............  90e net 
Hammers. i ae " : 30} NoS.....+-+.+20-- ee 28 ricultur Ready.......... 0% 
SNAPS, HARNESS Wire ” per fb: "322 310 30e| Elis Adj Aiea 7s&s 
German Patteee..............3 33} N. S. Elwood’s 4 e ¥ Be 34e Me Malleable. , eererearess per th 08¢ 
jac ss Th ome eg % ro Stagiag 4-Ib. ball, size 21...... she = ny SO RRO *" 08e 
seatine eeccece o Safety. . ~ ™ ; niet _ F 7s . “ “ “ oo = eeoces 2040 Bemis & Call’s: ee ee 75&10% 

Doub ; tar ee “ uo hie sicas justable S, 

Double Bim Bow. :..pet fre. $7 2° en ee cg a HS a8 in hanks. 22.22.2222. 23e| Pipe, 4085S; Adjustable 8 

Patent Loop, Grass..... a 7 50 Warner’s... “ 9 50 at, aie ig Hae REE 40%; Combi ‘ or 

t Loop, Grass. Pr est a 6 25 # “ «an aU ene eeee i 4 appl right. . 
3. . 3 Ae res c fiandie Nut........... 
SNIPS, TINNERS’. SWIVELS. Silver Finsh, in hanks... .37¢ Combination Black..... sos 

Clover Leaf...... ae Malleable Iron. Fodder or Lath. Double E “i Ads ike 8 iene are 50&5 

pom Ergon pepe 10% | Wrought Steel... ...... perth. $010] 130s ..and....... nd Adj.S......... 4085 

S Mie ious Rt aaa ase ry 40&10 ee per gro. 4 50 200 strand a ate aera amt: 6ic e 

Soy call tiga ieee: Pai 50% TACKS tee eeeeeeeererese eee WRINGERS. 
SOLDER—See Metals. American Cut... VISES No. 350° me —. per doz. 33 00 
Per SPRINGS, DOOR. Sg Wire.. soebuah raat Phoonix......00-se0e- 30 No. 300, Novelty . no Sig “29 00 
OR; cease < Blued Carp ve vy ao ij. % Ne oo Keystone Boda +4 4 
Per roe > : 4 4 | Tinned Carp meen seas saeco Inches...._ 24 No. 3808 Rival ........ 3 = 

ES (rile 35c 40c S4e| Gimp... arpet. sees eeeeees Each.....$1 25 1 50 Rd 44 | No. ag Scant lo 3400 

er doz. . light, $1 15; heavy, $2 Upholsters’ Pe oe ose Parker's Parallel v3 2 751No.770, ode... a ee 38 00 
ay + ’ 50| Upholsters’ Wire........ : Dasieaw’s Victor....... «0.0 .20% | No. 110, Guara ie... . = 34 00 

er doz. . light, 90c; heav Double Pointed. Parker's Swivel B er Terre Te 20 No. 110, Dom ntee.... ‘ 33 00 
W y's es cecccceses per d ro He Co nae Petal Parker’s Re-inf SS ee 20 No. 110; Bashton. tees ri 29 00 
E arner’s No. ....... 11 1 Conves giaer sn)" choked fo et 6. ope dtalata 20% |No. 740, Bicycle.......  “ 25 00 

er doz....... $0 Gg). ~~~ ie 70% | Parker's Comsbination.....-....., oe Coeeaeee 34 00 

. $0 75 1 35| Hungarian Nai aieinntee 40&10% | Solid Solid Ban, ... wuevvecs No. 22. come a clout ~ 33 00 
pk me 408 10% | Willlecad iC: 2 po i cen... - ae 

eeces eee No. 2 Superb erece a 25 =g 

keeene e wi 22 38 
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American Bell & Fdy. 
American Furnace Co 


Canton Art Metal Co. 


Milwaukee Corrugating 





ADVERTISERS’ INDEX- 


ALPHABETICAL LIST 
OO. 0sud. 490te Q 


Carnahan Tin Plate & Sheet Co...... 57 


Cope, Geo. W., Stove Pattern Works. 15 


Dangler Stove CO... ...--eeeeseeeee 3 
Danville Stove & Mig. Co........... 8 
Delta File Works.........0..-e0005 66 
Dieckmann Co., F.......--.+e+eee- 54 
Diener Mig. Co., Geo. W........... 61 
Dixon, Jos., Crucible Co............ 53 
Dreis & Krump Mfg. Co........... 59 
Eagle Woodenware Mig. Co......... 63 
Enterprise Mfg. Co. of Pa........... 60 
Foster Stove Co. ....- 1c cececcsuceees 4 
Friedley & Voshardt Co............ 58 
Palen, Oils Boeic cess cscedcccccccces 59 
Furnace Supply & Mfg. Co......... 13 
CUEREE ROD. 6.00. cove cccssssevens 64 
Gerock Bros. Mig. Co...........-.. 58 
Globe Ventilator Co............... 58 
Bia Bin ndepcesccsccecsscnvs 13 
Hanson & Van Winkle Co........... 7 


Harrington & King Perforating Co .. 57 


SHaynes-Langenberg Mig.Co........ 2 
Hemp & Co...... pbbiaicnn dunn cua 15 
Henry Furnace Co., T.E........... 10 
Hussey & Co., C. G.... cece cceccee 58 
Illinois Retail Hdw. Assn........... 16 
Inland Steel Co,.......-- cee eeeeees 57 
Kelsey Heating Co..............45. 2 
Kimball Bros. Co..........-..+5-0+ 53 
Kirk-Latty Mig. Co.............+-. 14 
RIE 6 4.0.00 000509000 cnpeder 59 
RPE ON, CS. cio éocng scscqoooeds 61 
Rate Beaks O0...2002sccccccecsvecce 65 
Meyers Mig. Co., Fred Jd..........-. 66 


Michigan Safety Furnace Pipe Co.... 12 


Moeschli-Edwards Corrugating Co.... 67 


Monroe Fdy. & Furnace Co......... 10 
Morris Fdy. Co., John B..........-. 15 
DEN Obs We TE. 2. ccccwcvccccscs 56 

anesnaeeeean 15 


National Schoo! of Pattern Drafting.. 53 


Niagara Machine & Too} Works...... 59 
Nickel PlateStove Polish Co......... 14 
North Bros. Mig, Co............... 64 
Parker Supply Co................0. 58 
ee ee ae, 52 
Peck, Stow & Wiicox Co............ 66 


IRS «0.06 ctsnntebecena 5-59 
Rochester Radiator Co............. 13 
Scheible & Moncrief Heater Co...... 9 
Schroeter Bros. Hdw. Co............ 65 
Sehwab. R. J., & Sons Co........... 10 
DT cen ktasdaccosasscmbhe 15 
I Cion00s 60nseadatex 14 
Smith & Hemenway Co............. 65 
Standard Ventilator Co,............ 58 
Stanley Rule & Level Co............ 62 
REI, DOOMED. sp cccccctcnrces 14 
ae Be 6. n.5000b0008s600<000% 53 
Sullivan-Geiger Co................. 56 
See ree 56 
Symonds Register Co............ oe 
Taylor & Boggis Fdy. Co............ 64 
Toledo Electric Welder Co.......... f 
XXth Century Heating & Vent.Co.. 6 
Van Range Co., John............... 5 
Vedder Pattern Works............. 15 


Walworth Run Foundry Co......... ll 
TID. «6cccbacenedds ene +. 63 
is Miss saan beh ubeedbacnd 59 
in CRs cchedecenaanan 15 
Wheeling Corrugating Co........... 56 
Wise Furnace Co.................. 9 
Wooden Ventilator Co.............. 13 


American Sheet and Tin Plate Co.... 55 Barb Wire. 

American Steel & Wire Co.........- 62| American Steel & Wire Co., 
American Wringer Co...........+++ 63 tL 
Berger Bros. CO.....--+seeeeeeeees 58 

Berger Mig. Co.....-.esseseeeee> 55-58 

Bertaeh & O0.....cccccccccvcvcess 59 Boiler Graphite. 

Black Silk Stove Polish Works....... 14] Joseph Dixon Crucible Co., 

Boynton Furnace Co...........+++ 9 Jersey City, N. J. 
Brauer, A. G., Supply Co........... 15 

CO 

Bullard & Gormley Co..........+++ 68 Beilers—Steam. 

Burglar Proof Lock Co...........+++ 64] Boynton Furnace Co., Chicago, Ill. 


Champion Stove Co........-.++e0. 6 ioe. @ 
Clark, Smith Hardware Co.......... 56 
Clayton & Lambert Mig. Co........ 59 
cocese 1 
Cleveland Castings Pattern ~ ; : Boiler ce 
reece tcelages sion oom Berger Bros. Co., Philadelphia, Pa. 


CO. wc rcceeee 1-67 


CLASSIFIED INDEX 





Automobile Accessories, 
Weiland, Chas., 


Schwab & Sons Co., RB. J., 
Milwaukee, Wis. 


XXth Century Heating & Vent. Co., 


Brass and Copper. 
Hussey & Co., C. G., Pittsburgh, Pa. 


Carpenter’s Tools, 
North Bros. Mfg. Co., 
Philadelphia, Pa. 
Smith & Hemenway Co., 

New York, 
Stanley Rule & Level Co., 

New Britain, 


a. Y. 


Conn. 


Ceilings. 
Berger Mfg. Co., Canton, O. 
Canton Art Metal Co., Canton, O. 
Friedley-Voshardt Co., Chicago, Ill. 


Milwaukee Cee Co., 
Milwaukee, Wis. 


Wheeling Cunugatins Co., 
Wheeling, W. Va. 


Chimney Caps. 
Berger Mfg. Co., 


Standard Ventilator Co., 
Lewisburg, Pa. 


Canton, O. 


Choppers—Meat and Food. 


Enterprise Mfg. Co. of Pa. 
Philadelphia, Pa. 


. 


Coasters—Auto Wheel. 


Buffalo Sled Co., 
North Tonawanda, N. Y. 


Conductor Pipe. 

Berger Bros. Co., Philadelphia, Pa. 
Canton Art Metal Co., Canton, O. 
Clark, Smith Hdw. Co., Peoria, Ill. 
Dieckmann Co., F., Cincinnati, O. 
Friedley-Voshardt Co., Chicago, Ill. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Wheeling Corrugating Co., 
Wheeling, W. Va. 


Cornices, 


Berger Mfg. Co., Canton, 0. 
Canton Art Metal Co., Canton, O. 
Friedley-Voshardt Co., Canton, 0. 


Cornice Brakes, 
Bertsch & Oo., Cambridge City, Ind. 
Dreis & Krump Mfg. Co., 
Chicago, Il. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Crayons—Lumber. 


Joseph Dixon Crucible Co 
Jersey oO Suty, N. J. 


Crimping Machines, 

Bertsch & Oo., Cambridge City, Ind. 

Niagara Machine & Tool Works 
Buffalo, N. Y. 

Peck, Stow & Wilcox Co., 

Southington, Conn. 


New York, N. Y. 


Cutlery. 
Smith & Hemenway Co., 


Out-offe—Rain Water. 
Berger Mfg. Co., 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Sullivan-Geiger Co., a 
Indianapolis, Ind, 


Dampers, 
Parker Supply Co., 


Taylor & Boggis Fdy. Co., 
Cleveland, O. 


Disinfectant. 
Gardner & Co., 


Door Hangers, 
Richards-Wilcox Mfg. Co., 


Door Knobs. 
Taylor & Boggis Fdy. Co 


Doweling Jigs, 
Stanley Rule & Level Co. 


Drills. 
Smith & Hemenway Co., 
New York, N. Y. 


Eaves Trough. 
Berger Bros. Co., Philadelphia, Pa. 
Canton Art Metal Co., Canton, O. 
Dieckmann Co., F., Cincinnati, O. 


Milwaukee Corrugating Oo 
Milwaukee, Wis. 


Wheeling Corrugating Co., 
Wheeling, W. Va. 


Elbows—Conductor Pipe. 
Berger Mfg. Co., Canton, O. 
Dieckmann Co., F., Cincinnati, O. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Electro-Plating Outfits. 


Hanson & Van Winkle Co., 
Newark, N. J. 


Elevators. 
Kimball Bros, Co., Council Bluffs, Ia. 


Fencing—Wire. 
American Steel & Wire Co., 
Chicago, Il. 


Files. 
Delta File Works, Philadelphia, Pa. 


Furnaces—Hot 9g 
American Bell & Fay. 
Martasiiio, Mich. 
American Furnace Co., 
. Louis, Mo. 
Boynton Furnace Co., Chicago, Ill. 
Danville Stove & Mfg. Co., 
Danville, Pa. 
Haynes-Langenberg Mfg.: Co., 
St. Louis, Mo. 
Henry Furnace Co., T. E., 
Cleveland, 0. 
Kelsey Heating Co., Syracuse, N. Y. 
Monroe Fdy. & Furn. Co., 
Monroe, Mich 
Moncrief Heater Co., 
Cleveland, O 
Schwab, R. J., & Son Co., 
Milwaukee, Wis 
Smith, Chas., Chicago, IIL 
Smith Oo., Chas., Chicago, TL 
XXth Century Heating & Vent. Oo.. 


Scheible, 


Akron, 0. 

Wise Furnace Co., Akron, 0. 
Wrought Iron Range Co., 

St. Louis, Mo. 


Furnace Pipe and Fittings, 


New York, N. Y. 


Canton, O. 


New York, N. Y. 


Joliet, Ill. 


Aurora, Ill. 


Cleveland, 0. 


New Britain, Conn. 


Furnace Rings, 
Furnace Supply & Mfg. Pe 


Walworth Run Foundry Oo., 
0. 


Fu a. = dering 
Clayton & Lambert Mt. A} 
Diener Mfg. Co., Geo. W. 
Chicago, m. 


St. Louis, Me. 





Ringen Stove Co., 


Furnace Repairs. 


B Su Co., A. Ps 
rauer Supply Me. 


Morris Fdy. Co., John “% 
Cincinnati, 0. 


Gal 


vanizing—Oold. 
Hanson & Van Winkle Oo., 
Newark, N. J. 


Grindstones. 


Richards-Wilcox Mfg. Co., 
Aurora, Ill. 


Hardware Jobbers, 
Bullard & Gormley Co., Chicago, IL 
Clark, Smith Hdw. Co., Peoria, IL 


Hardware Specialties, 


Burglar Proof Lock Co., 
New York, N. Y. 


Geo. W. 

Chicago, Ul. 
of Pa. 

Biron oy Hay Pa. 

Lafkin Rule Co., Saginaw, Mich 


North Bros, Co., 
he Philadelphia, Pa. 


Richards-Wilcox Mfg. Co., 
Aurora, Iil. 
Schroeter Bros. Hdw. Co., 
St. Louis Mo. 
Smith & Hemenway Co., 
New York, N. Y. 
Stanley Rule & Level Co., 
New Britain, Conn. 
Peoria, Lil. 


Diener Mfg. Oo., 
Enterprise Mfg. Co. 


Stuber & Kuck, 


Taylor & Boggis Fdy. Co., 
. - 3 Cleveland, 0. 


Weiland, Chas., New York, N. Y. 


Heaters— Water. 
Smith Co., Chas., Chicago, IL 
Stolz Oo., Frank D., Chicage, Dl. 


Ice Oream Freezers. 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Iron Enamel. 


Black Silk Stove Polish Works, 
Sterling, 11. 


Nickel Plate Stove Polish Co., 
Chicago, IL. 


Kitchen Utensils. 
Meyers, Fred J., Mfg. Ce., 


Hamilton, O. 
Stuber & Kuck, Peoria, TL 


Linemen’s Tools, 


Smith & Hemenway Pa 
New York, N. Y. 


Locks—Burglar Proof. 


Burglar Proof Lock Co., 
New York, N. Y. 


Tuhri + an hit 


Joseph Dixon Crucible Co., 
Jersey City, N. J. 





Machines—Electric Welding. 


Toledo Electric Welder Co., 
Cincinnati, Ohio 


Machines—Tinsmiths’, 
Peck, Stow & Wilcox Co., 





Michigan Safety Furnace Pipe Co., 
Detroit, Mich 








Southington, Conn. 
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Machinery—Buffing and Polishing. 


Winkle Co., 
Hanson & Van Newark, N. J. 


Metal—Perforated. 


Harrington & King Futastns ies OS. 


Metal Polish. 


k Stove Polish Worke, 
Black Silk St Sterling, Tl. 


Plate Stove Polish Co., 
— Chicago, Ti. 


Metal Shingles. 


Berger Mfg. Co.. Canton, O. 
Canten Art Metal Co., Canton, 0. 


kee Corrugating Co. 
— ser Milwaukee, Wis. 


Theeling Corrugating Co., 
—— . Wheeling, W. Va. 


Mica. 


Supply Co., A. @., 
aerial o St. Louis, Mo. 


Munsell Co., Eugene 
New York and Chicago. 


Miters. 


Berger Mfg. Co., , Canton, 0. 
Friedley-Voshardt Co., Chicago, Ill. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Ornaments—Sheet Metal. 


Berger Mfg. Co., Canton, O. 
Canton Art Metal Co., Canton, O 
Friedley-Voshardt Co., Chicago, Ill. 


Gerock Bros. Mfg. Co., 
St. Louis, Mo. 


Paint—Silica—Graphite. 


Dixon Crucible ~ a 
resey City, N. J. 


Polish, 


Black Silk Stove Polish Wks., 
Sterling, Il. 


Polishing Materials. 


Hanson & Van Winkle OCo., 
Newark, N. J. 


Potato Grinders. 


Schroeter Bros. Hdw. Co., 
St. "Louis, Mo. 


Pumps—Vacuum. 
Leiman Bros., New York, N. Y. 


Punches. 


Bertsch & Co., Cambridge City, Ind. 
Niagara Machine & Tool Works, 


Buffalo, N. Y./ , nerican Sheet & Tin Plate Oo., 


Peck, Stow & Wilcox Co., 
Southington, Conn. 
Weiss & Co., H., New York, N. Y. 


Radiators. 


Rechester Radiator Co., 
Rochester, N. Y. 


Radiators—Gas Saving. 
Hagan, L. T., Winchester, Ky. 


Rasps. : 
Delta File Works, Philadelphia, Pa. 


Smith & a aactaeen oe 
w York, N. ¥. 


Registers. Diener Mfg. Co., Geo. We, in 
Furnace Su & Mf; itd 
ony © coritané, 0. 
Symonds Register Co., sift Flour. 


St. Louis, Mo. 


Wooden Ventilator Co., 
East Palestine, Ohio. 


Bertsch & Co., Cambridge City, Ind. 
Fuller, Otis L., 
Niagara Machine & Tool Works, 


Weiss, H., & Co., New York, N. Y. 


Carnahan Tin Plate & Sheet Co., 


Inland Steel Co., 
Milwaukee Corrugating 


Sykes Company, The, 
Wheeling Corugeting Co.. 


Sykes Company, The, 


Inland Steel Co., 


Meyers Mfg. Co., Fred J., 





Roasters. 


Wheeling Corrugating Co., 
” Wheeling, Ww. Va. 


Rolls—Forming. 


Bertsch & Co., Cambridge City, Ind. 


Niagara Machine & Tool Works, 
Buffalo, N. Y. 


Roofing—Iron and Steel. 
American Sheet & 7, Plate Co., 


Pittsburgh, Pa. 
Berger Mfg. Co., Canton, 0. 
Canton Art Metal Co., Canton, O. 


Carnahan Tin Plate & Sheet Co., 
Canton, Ohio. 


Friedley-Voshardt Co., Chicago, Il. 
Inland Steel Co., 


Chicago, Il. 
Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Sykes Company, The, Chicago, Ill. 
Wheeling Coens = 
Wheel 


: SF. 
Rope—Wire, 
American Steel & Wire Co., 
Chicago, Ill. 
Rules. 


Lufkin Rule Co., Saginaw, Mich. 


Sausage Stuffers. 


Enterprise Mfg. Co. of Pa., 
Philadelphia, Pa. 


Saws. 


Smith & Hemenway Co., 
New York, N. Y. 


Schools—Sheet Metal Pattern 
Drafting. 


National School of Sheet Metal Pat- 
tern Drafting, St. Lovis, Mo. 


Screens—Perforated Metal. 


Harrington & King Perforating Co., 
Chicago, Ill. 


Screw Drivers. 


North Bros. Mfg. Co., 
Philadelphia, Pa. 


Screws—Sheet Metal, 
Parker Supply Co., New York, N. Y. 


Bheet Metal Tools. 


Goshen, Ind. 
Buffalo, N. =. 


Peck, Stow & Wilcox Co., 
Southington, Conn. 


Sheets—Black and Galvanized. 


Pittsburgb, Pa. 


Canton, Ohio. 
Chicago, Ill. 


Co., 
Milwaukee, Wis. 
Chicago, IIl. 


eeling, W. Va. 


Sheets—Planished. 
Chicago, Ill. 


Sheets—Vismera, 
Chicago, Ill. 


Sifters—Ash. 


Skylight Gearing. 
Weiss & Co., H., 


Slating Nails. 
Hussey & Co., C. G 


Sleds. 
Buffalo Sled Co., 


Snips—Tinners, 
Niagara Machine & Tool Works, 


Peck, Stow & Wilcox Co., 


Statuary. 
Friedley-Voshardt Co., 
Gerock Bros. Mfg. Co., St. Louis, Mo. 


Stoves and Ranges. 
Champion Stove Co., Cleveland, 0. 
Dangler Stove Co., 


Danville Stove & Mfg. Co., 
Danville, Pa. 


Foster Stove Co., 


Quality Stove & Range Co. 
Belleville, Ill. 


Ringen Stove Co., St. Louis, Mo. 
Van Range Co., John, Cincinnati. O. 


Wrought Iron Range Co., 
St. Louis, Mo. 


Stove Bolts, Rods and Rivets. 
Kirk-Latty Mfg. Co., Cleveland, 0. 


Stove Patterns. 
Cleveland Castings Pattern Co. 
Cleveland, O. 


Cope Pattern Works, Geo. W., 
Detroit, * Mich. 


Quincy Pattern Works, Quincy, Ili. 


Vedder Pattern Works, Troy, N. Y. 
Weller Pattern Co., Quincy, Ill. 
Stove Pipe and Fittings. 
Hemp & Co., St. Louis, Mo. 
Stove Polish. 

Black Silk Stove Polish Works, 
oo Il. 
Brauer Supply Ce., A. 
se “Louis, Mo. 


Dixon Crucible Co., Jos. 

Jersey ‘City, N. J. 
Nickel Plate Stove meee Co., 
Ubicago, In 


Stove Repairs. 
Brauer Supply Co., A. G., 
St. Louis, Me 
Morris Fdy. Oo., John B 
Cincinnati, o 
Tapes. 


Lufkin Rule Co., Saginaw, Mich 


Thermometers—Oven. 


Cooper Oven Thermometer Co., 
Pequabuck, Conn 


Tin—Perforated. 


Harrington & King rate Co., 
Chicage, 111. 


Tinsmith’s Tools. 


Bertsch & Co., Cambridge City, ind 
Dreis & Krump Mfg. Co., 
Chicago, Il) 
Fuller, Otis L., Goshen, Ind 


Niagara Machine & Tool Works, 
Buffalo, N. ¥ 


Peck, Stow & Wilcox Co., 
Southington, Conn. 





Hamilton, Ohio. 








Skylights. 
Berger Mfg. Co.. Canton, 0. 
Canton Art Metal Co., Canton, O. 


New York, N. Y. 


” Pittsburgh, Pa. 


North’ Tonawanda, N. Y. 


Buffalo, N. Y. 


Southington, Conn: 


Chicago, Ill. 


Cleveland, O. 


Ironton, O. 





Weiss & Co., H., New York, N. Y 





Tinplate. 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 
Carnahan Tin Plate & Sheet Co., 
Canton, Ohio. 
Milwaukee Comagntins Co., 
Milwaukee, Wis. 
Wheeling Corrugating Ce., 
Wheeling, Ww. Va. 


Torches. 
Clayton & Lambert Mfg. Co., 
Detroit, Mieh. 
Diener Mfg. Co., Geo. W., 
Chicago, Ill. 


Ventilators. 
Berger Bros, Co., Philadelphia, Pa. 
Berger Mfg. Co., Cantona, 0. 
Globe Ventilator Co., Troy, N. %. 


Milwaukee Corruga Co., 
, Wh. 


Standard Ventilator Co., 
Lewisburg, Pa. 


Wire. 


American Steel & Wire Co., 
Chicago, Mi. 


Wringers. 
American Wringer Co., 
New York, N. ¥. 


Lovell Mfg. Co., Erie, Pa. 





q ADVERTISING is 
to-day the mightiest 
factor in the business 
world. It is an evolu- 
tion of modern indus- 
trial competition. It is 
a business builder, with 
a potency that goes be- 
yond human desire. It 
is something more than 
a “‘drummer”’ knocking 
at the door of the 
consumer —.something 
more than mere sales- 
manship-on-paper. It is 
a positive, creative 
force in business. It 
builds factories, sky- 
scrapers and railroads. 
It makes two blades of 
grass grow in the. busi- 
ness world where only 
one grew before. It 
multiplies human wants 
and intensifies human 
desires. It furnishes ex- 
cuse to timorous and 
hesitating ones for 
possessing the things 
which under former 
conditions they could 
easily get along without. 


@ Better begin to ad- 
vertise at once. Every 
day of waiting is a day 
wasted. 
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Wants and Sales 


For paid yearly subscribers 
AMERICAN ARTISAN AND 
HARDWARE RECORD will insert 
under this head advertisements of 
six lines WITHOUT CHARGE. For 
employers wishing to secure em- 
ployes, parties desiring to purchase 
business, business for sale, partner 
wanted, to exchange, etc., not exceed- 
ing fifty words the price to non-sub- 
scribers is one dollar per insertion, 
payable in advance. To clerks and 
tinsmiths looking for situations, the 
price to non-subscribers is fifty cents 
per insertion. Those who respond to 
these announcements please mention 
that they ‘““READ THE ADVERTISE- 
MENT IN AMERICAN ARTISAN 
AND HARDWARE RECORD.” 





—_ 











PATENTS U. S. and Foreign Patents 
istered. Patent Validity aod Infineon “ arks Reg- 


Consulting Expert HERBERT E. PECK Patent Attorney 
Established 1895 WASHINGTON, D.C. Barrister Bidg 


BUSINESS CHANCES. 


— aaa 
——— 














For Sale at a Bargain—Controlling in- 
terest in an up-to-date incorporated hard- 
ware firm in southern Wisconsin. Clean 
stock invoices about $8,000. Sales $20,000 
to $25,000 yearly. Can be increased 50% 
easily. Other interests my reason for 
selling. Address P. C. Westphal, Secre- 
tary, Cambridge, Wisconsin. 24-3t 





For Sale—A small hardware with tin- 
ning, heating and plumbing business in 
rich farming district in Illinois. Will in- 
voice about $1,500. Good business; good 
reasons for selling. A money maker for 
the right man. If you do not mean busi- 
ness do not answer. Address A-2, care 
of AMERICAN ARTISAN, 910 South 
Michigan Boul., Chicago, Illinois. 23-3t 


For Sale—Stock and hardware and fix- 
tures located in the best town in central 
lowa. Address A-99, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard, 
Chicago, Illinois. 23-3t 








For Sale—A good tin and plumbing 
shop, doing a good business. Reason for 
selling, have another business, takes most 
of time. Have put in this fall nine fur- 
naces and seven plumbing jobs located on 
main street, county seat town of 3,809. 
Address Box 124, Beloit, Kansas. 23 -3t 





For Sale—Patent on kitchen device con-~ 


Address Ira E. 


sisting mostly of w 
22-3t 


Sager, Box 602, Victor, Colorado. 


Wanted to Buy — A stock of general 
hardware for cash that will invoice from 
$3,000 to $10,000. Prefer Illinois or Iowa. 
Give full particulars in first letter. Ad- 
dress A-98, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard, 
Chicago, Illinois. 22-3t 








If you have a business for sale or ex- 
change, or want to buy one, put an ad in 
Se ARTISAN. You will get re- 
sults 





For Sale—An up-to-date tin shop and 
sheet metal contracting business in cen- 
tral Illinois. Will stand investigation. 
Reason, have another proposition and 
cannot handle both: A good proposition 
for a good mechanic. Would like to sell 
befcre February 1, 1915. For full particu- 
lars address A-94, care of AMERICAN 
ARTISAN, 910 South Michigan Boulevard, 
Chicago, Illinois 22-3t 


For Sale—Good established hardware, 
furniture and undertaking business lo- 
cated in a good town in southern Michi- 
gan of about 900 | er, on electric 
and steam railroad. Stock will invoice 
about $8,000. Other interests our reason 
for _ selling. Address A-95, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard, Chicago, Illinois. 22-3t 








For Sale or Exchange—160 acres black 
land in northern Indiana, 3% miles from 
market, for a good, clean stock of hard- 
ware in a town of 2,000 to 20,000 popula- 
tion. Give full particulars in first letter. 
For further particulars address Urias 
Menser, Box 153, Culver, Indiana. 23-3t 


HELP WANTED. 


SPECIAL NOTICES. 








Wanted, Tinner—Good all around man. 
Steady job. Address Harry E. Ireton, 937 
Sheridan St., Richmond, Indiana. 22-3 





Wanted — Experienced young’ stove 
salesman for city and suburbs, also one 
for Wisconsin and northern Illinois. Old 
established line. Reference. Address 
A-i00, care of AMERICAN ARTISAN, 
910 South Michigan Boulevard, Chicago, 
Illinois. 23-3t 


Wanted—aAn all-around tinner who can 
do general job work and furnace work. 
Steady work year around. Married man 
preferred. No booze fighter need apply. 
State wages in first letter. Position open 
January ist, 1915. Address Fred L. Par- 
ish, Waupaca, Wisconsin. 24-3t 











TINNER’S TOOLS. 








Wanted—Second-hand tea kettle stake 
with 4 steel heads similar to Peck, Stow & 
Wilcox Company No. 58. Must be in good 





shape. Address R. S. Bridgman, ill- 
iamsfield, Ohio. 23-3t 
Wanted—8-foot cornice brake. Cash 
paid. Address Joseph Harmon, corner 


Lake Avenue and Second Street, Duluth, 
Minnesota. 23-3t 








SITUATIONS WANTED. 








- 


Wanted.—Position as plumber and 
steam fitter. Have had ten years’ experi- 
ence. Address C. D. Maxwell, Newton, 
Illinois. 24-3t 


Situation Wanted—By a reliable tinner 
and hardware clerk. Can do some plumb- 
ing. Inside work preferred. Best of ref- 
erences furnished. Address Lock Box 
242, Mendota, Illinois. 24-3t 


Situation Wanted—Young man of good 
character and experience at sheet metal 
and heating work desires to connect with 
a reliable firm and take charge of same. 
Can get results. Address Cleve Bran- 
ham, 1021 Hervey Street, Indianapolis, 
Indiana. 24-3t 


Situation Wanted—By a first-class 
sheet metal worker and furnace man. 
Good estimator and cutter; would like 
position with good hardware concern. 
Western states preferred. Address A-3, 
care of AMERICAN ARTISAN, 910 South 
Michigan Boulevard, Chicago, wae, 

















Position Wanted—Manager of combina- 
tion hardware, plumbing and heating 
store. Can handle men to‘increase your 
pusiness. Expert in above lines, and thor- 
oughly know my business; 24 years’ ex- 
perience. Exemplary habits. Address 
A-4, care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, eee, 
nois. - 


Situation Wanted—By experienced tin- 
ner. Last position held for seven years. 
Sober and reliable. Address A-5, care of 
AMERICAN ARTISAN, 910 South Michi- 
gan Boulevard, Chicago, Illinois. 24-35t 


Position Wanted—By young married 
tinner with eleven years’ experience at 
inside and outside tin work and furnace 
work, Can work from blueprints and 
draft my own patterns. Northern or 
central Indiana preferred. Nothing but 
a steady job at good wages considered. 
Address Roy K. Davis, 611 West Main 
Street, Xenia, Ohio. 24-3t 














Situation Wanted—By a first class 
sheet metal worker. I am married, sober 
and can estimate plans and take full 
charge of a shop if wanted to. Please 
give wages and terms in first letter. 
Address A-1, care of AMERICAN ARTI- 
SAN, 910 South Michigan Boulevard, Chi- 
casv, Illinois 23-3t 





Situation Wanted—By tinner and cor- 
nice work man. Have been at the busi- 
ness for twenty years; can ‘cut all pat- 
terns; am 40 years of age. Address Tin- 
ner, 706 South Bunn Street, Bloomington, 
Tllinois. 23-3t 


Situation Wanted—A No. 1 mechanic 
who can design and install any system of 
heating or plumbing and who is also an 
expert sheet metal worker is open for a 
job. 25 years’ experience. Strictly sober 
and can furnish references. ddress 
“Fitter,” Box 160A, Fort Atkinson, Wis- 
consin. 22-3t 








WANTED 


to manufacture a 
line of hardware or 
housefurnishing 
goods inconjunction 
with our own. Ad.- 
dress Specialty, care 
of AMERICAN 
ARTISAN, 910 
South Michigan 
Boulevard, Chicago, 
Illinois. % 


STOVE MANUFACTURERS, 
ATTENTION 


I have a very desirable 
clientele for an up-to-date 
line of moderate priced 
Steel Ranges, both for 
Coal and Gas. _ Replies 
will be answered by fur- 
ther particulars. Ad- 
dress Representative, 
care of AMERICAN 
ARTISAN, 910 South 
Michigan Boulevard, 
Chicago, Illinois. ie 








Traveling salesman wanted by a long 
established concern manufacturing a large 
line of high grade tools and specialties. 
Right commission paid man who can get 
orders from the larger retail house fur- 
nishing goods and hardware trades in 
North and South Dakota. References re- 
required, stating age, number of 
years selling, experience and other lines 
handled. Only man of experience, who 
can secure orders for complete lines, not 
single items, need apply. Address B-31, 
care of AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chicago, IIli- 
nois. 24-5t 


WANTED 


General lines on commission 
basis selling to retail hard- 
ware dealers, tinners and 
cornice makers. Address 
B-15, care of AMERICAN 
ARTISAN, 910 South Mich- 
igan Boulevard, Chicago, IIl- 
inois. 
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SPECIAL NOTICES. 


SPECIAL NOTICES. 


SPECIAL NOTICES. 








Let US 
Market 
Your Product 


One of America’s most progressive 
Hardware Specialty Manufacturers, 
traveling Twen Salesmen and car- 
rying stock in FIVE Branch Offices, 
rend " secure the Exclusive Selling 
Rights for one = two patented ro 
appealing to Hardware, Flectrical, M 
Factory or Plumbing Supply ot 


We cover this trade thoroughly 
from Coast to Coast and can‘com- 
mand a e volume of business on a 
specialty of merit. -We might be in- 
terested in a line of Small Tools, but 
the line would have to be an excep- 
tionally good line, ‘having exclusive 
mechanical features. 


If you have a Patented Specialty of 
interest to Contractors, Builders, 
Plumbers, Electricians, or others in the 
Construction line, write us fully and 
in detail as to just what you have to 
offer. ‘References furnished and re- 


quired. 
BOX P346 


Care AMERICAN ARTISAN 


910 South Michigan Boulevard 
Chicago, Illinois 





EXECUTIVE MANAGER 


familiar with manufacturing 
credit and sales department, 
with road experience, desires 
connection with stove manu- 
facturing company. Excep- 
tional references. Address, Ex- 
ecutive, care of AMERICAN 
ARTISAN, 910 South Mich- 
igan Boulevard, Chicago, Illi- 
nois. 24-4t 





WANTED 


A position as traveling salesman by a man of sev- 
eral years’ road experience, and who can bring the 
best of references as to ability, sobriety and energy. 

Nothing but a first class line considered, either 
in stoves, ranges and furnaces, or rolling mil] prod- 
ucts, such as sheet iron, tin plate, sheet copper, 
and brass, brass and copper rods and tubes, eaves 
trough, conductor pipe, etc, _ 

Having had successful experience in selling all 
of the aboye articles I am prepared to handle any 
one or all of them at thé same time, but would 
prefer the stove and range line separate, or the 
sheet. metal lines separate.. Address B-28, care of 
AMERICAN ARTISAN, 910 South Michigan 
Boulevard, Chicago, Illinois. 22-3t 





First class salesman thoroughly 
familiar with household utensils 
and culinary ware. Thoroughly 
understands the Spanish language. 
Is prepared to introduce a line of 
American housefurnishing goods in 
South America. Will furnish best 
of references. For further partic- 
ulars address: Easpanol, care of 
AMERICAN ARTISAN, 910 
South Michigan Boulevard, Chi- 
cago, Illinois. . 22-6t 





E will buy the 
patent or man- 
ufacture under roy- 


alty some article in 


the hardware or 
housefurnishing 
goods line. Address 
Specialty, care of 
AMERICAN 
ARTISAN, 910 


South Michigan Boule- | 


vard, Chicago, Illinois. 


20-6t 





FOR SALE 


One 8 ft. Double Truss Cornice Brake and 
one 8 ft. Eclipse Beading Machine. In 
good condition. Address B-29, care of 
AMERICAN ARTISAN, 910 South 


Michigan. Boulevard, Chicago, Illinois. 
22-3t 


PATENT FOR SALE 


Here is a splendid opportunity for [some manu- 
facturer to buy outright either the Canadian or 
United States rights, or both, ona newly patented 
SHEET METAL PARTITION, For photograph 
and details, address C. W. Sanders, 1808 Cook 
Street, Victoria, British Columbia. 24-2t 





PATTERNS WANTED 


A Canadian manufacturer wishes 
to buy a medium priced, up-to- 
date line of Hot Air Furnace 
Patterns, either new or taken from 
some firms’ working patterns; Alu- 
minum Match Plate Patterns pre- 
ferred. Correspondence invited. 
FINDLAY BROTHERS COM- 
PANY, Ltd., Carleton Place, On- 


tario, Canada. 24-2t 





Elevators 


Improved, Quick and yen 
Rising, Steam, Electric and 
Hand Power. 


Send for Circular 


Kimball Bros. Co. 
1031 Ninth Street, Council Bluffs, lows 


K. s City Off 
717 Commerce Bids. . Haacas City. Me. 














DIXON’S 


SILICA-GRAPHITE 


PAINT 


Write for Booklet No. 18B, de- 
scribing the advantages of this 
protective paint for metal surfaces. 


Joseph Dixon Crucible Company 


Jersey City, New Jersey 42) 



































IT CAN’T COME OUT 


The springs of the STAY IN 
FLUE STOPPER re spread 
against the sides of the flue by 
turning a screw. 
tightly against the wall. 

Made in two styles, the plain, 
flat STAY IN FLUE STOPPER 
that can be papered over, 
the regular decorated style. 

Write for Catalog NOW 


STUBER & KUCK, Peoria, E1. 


This holds it 


and 


























Full particulars sent you free. 


“Learn Up-to-Date Pattern Drafting” 
Assure Yourself Steady Work 


Learn it systematically; get our METHODS; we cover every 
branch of work completely. Your work. 


WE ARE AUTHORIZED TO STATE AND ADVERTISE. 
THESE HOME STUDY COURSES ARE APPROVED BY 
THE NATIONAL S. M. CONTRACTORS ASSOCIATION. 


We Instruct Individuals, and Local Classes by Home Study. 


Come, write for yours, NOW. 


THE NATIONAL SCHOOL 


O. W. Kothe, Prop. 





3553 Olive St., St. Louis, U.S. A. 
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Specify Conductor Elbows and Shoes Stamped 
With The tins Kadicacaies noid Foes Ghesh Sea abet 


OTT Toncan Metal, Charcoal Iron, Newport Genuine Open 

of f , Hearth Iron, 12, 14 and 16 ounce Copper, Portsmouth 
. ‘ochomamn, Iron and Old Fashion Iron. Each Elbow and Shoe made 
_— 


of. special material has name of material stamped on it 


Tr ade Mark clearly and plainly. No light gauge special material used. 


Get away from specifying the cheap so- 
called standard gauge, which says nothing, 
and specify our 28 gauge Elbows and Shoes, 
which cost but a trifle more. 





and your 
troubles 
will cease 








DIECKMANN ELBOWS and SHOES 
are made in sizes from 1” to 6”, and in any 
desired angle or design. All Shoes are made 
from one piece of material in all angles, with 
REINFORCED BANDS, and have no seams. 
This guarantees a smooth, perfect flow. 





Note reinforced 
band on our 
shoe 




















Only the best materials are used in 
the construction of DIECKMANN 
ELBOWS and SHOES. The ends 
of the Elbows are securely fastened 
with DIECKMANN’S patented 
clinch, and are gauged to fit standard 
diameters of conductor 
pipe. They require no 
clipping to make them 
fit, and no solder to 
hold them in place. 





Send for our latest 
catalog and sample. 
You will at once 
notice the quality of 
DIECKMANN 
ELBOWS. 











The best is only good 
enough. 







THE 
FERDINAND DIECKMANN COMPANY 


P. O. Station B Cincinnati, Ohio 
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Are The Easiest 
To Install As Well As 
The Safest, Most Durable 
And Most Attractive 


Our new long, close-fitting bead and self-centering, never-slip nailing button 
have been proved to save all the way from 25 to 40 per cent in erection costs. 
Every nail can be driven quicker and joint calking is practically eliminated 
because of our perfect fitting bead. 

You can make better jobs in less time with Berger “‘Classik’’ Steel Ceilings and 
give the owner the greatest possible satisfaction. 

Send a card for a copy of our handsome 148 page catalogue— the most com- = 
plete steel ceiling catalogue ever produced. It’s free. Mur cubes 






















SELF CENTERING NEVER SLIP 





= 
NAILING POINT 


The Berger Mfg. Co. Redues Erection 
Canton, Ohio 


For prompt service address nearest branch. 
New York Philadelphia Boston Minneapolis San Francisco St. Louts Chicago 


We also manufacture Ferro-Lithic and Multiplex Reinforcing Plates, Metal Lath, Roofing, Eaves Trough and Conductor 
Pipe and Sheet Metal Building Products of all kinds. 


Export Department: 11th Avenue and 22nd Street, New York, N. Y. 
































































you are paying the price of good 
Galvanized Sheets—see to it that you 
secure the protection of the above 


HIGH QUALITY trade-marks. 
&) 


American Sheet ama Tin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa 
DISTRICT SALES OFFICES: 


Cincinnati Denver Detroit New Orleans New York Philadelphia Pittsburgh St. Louis 
Export Representatives: Unitep States Steg Propucts Company, New York City 
Pacific Coast Representatives: Unitep States StgeL Propucts Company, San Francisco, Los Angeles, Portland, Seattle 











This Company will exhibit at San Francisco in the Palace of Mines and Metallurgy 








































AMERICAN ARTISAN AND HARDWARE RECORD 


WHEELING CORRUGATING COMPANY 


SHEET METALS ana SHEET METAL PRODUCTS 


For Twenty Odd Years we have been manufacturing High-Grade Tin and Terne Plates—— 
and—— . 

Have stamped the weight of coating on each sheet since the Master Sheet’ Meta! Workers’ Asso- 
ciation requested American manufacturers to do so as a guaranty of quality. 

Nine Brands of Old Style Redipped Plates carrying from 47 lbs. to 20 lbs. coating per base box of 
112, 20x28 inch sheets. 

Common Ternes, Genuine Charcoal Plates, Coke Plates and Long Terne Sheets. © You will get full value 
for your money in honestly_made Tin and Terne Plates at Reasonable Prices. ; 


Soft; Full Coated; Carefully Inspected; Clean 


If you are not familiar with our Plates, we suggest that you get a box or two for trial. Compare them 
with other plates for which equal claims are made and we are satisfied that you will use our brands in the future. 


Large stocks are carried at Mill and all Warehouses, from which immediate shipments can be made. 


Try Our Product Try Our Serwvice 


WHEELING CORRUGATING COMPANY, WareunNe W.Va. 


BRANCH OFFICES AND STORES: 
NEW YORK CHICAGO PHILADELPHIA 
ST. LOUIS KANSAS CITY CHATTANOOGA 


In order to save time address the office nearest you. 





























PLECKER’S CORRUGATED EXPANDING CONDUCTORS 


HAVE NO CROSS 

SEAMS Will not burst 
MADE OF GAL- when 
VANIZED IRON IN 
10 FT. LENGTHS full of ice 


THE CLARK-SMITH HARDWARE Co. ” PEORIA, ILLINOIS 

















The “CENTENNIAL 
Rain-Water Cut-Off stam 


The strongest, most durable 
and cheapest CUT-OFF on the 
market. 
The only single cut-off made 
to fit Corrugated and plain 
pipe and which can be used 

' without extra pipe 
or elbows. 


For sale by 
all leading jobbers. 


~ Manufactured 
only by 
THE SULLIVAN 
GEIGER CO. 
501-509 MadisonAve. 
Indianapolis, Ind. 































Don’t eliminate Ornate effect 





Metal Roofing and Siding. 
—from your designs on account of weight and expense. or — — 
If you cannot use heavy stone or cast ornaments or statues Metal Window Frames and 
in your designs, consider light weight, substantial, enduring and Sash, glazed with wired glass. 
economical sheet metal work. You can secure the maximum of artistic merit, Skylights. 
all the elegance and refinement of the best sculpture, with a‘minimum of cost. Skylight Gearing. 


Price list and estimates fur- 
nished upon request. 


The Sykes Company 
930 West 19th Place 
CHICAGO, ILL. 


Mullins Sheet Metal Ornaments 


We have the skilled workmen and the modern equipment to satisfy your 
needs in this kind of work. We have, too, the essential experience, gained 
from a quarter of a century of notable achievement. 

Write us for information concerning the particular kind of work which 


you require. We shall be pleased to give your needs our prompt attention. 
THE W. H. MULLINS CO., 209 Franklin St., Salem, Ohio, U.s.a, | AMERICAN ARTISIAN 
Te: TTT Ecos: SDS BRING RESULT 
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Get Some of That 
WHEAT MONEY in 
Exchange for Good 
INLAND GALVANIZED 
SHEET STEEL 


ARM betterments that have 
been waiting for just such a 
crop as this, will be made on a 
large scale this fall and winter. 


And the farmers will listen to 
reason: on quality more than 
ever before. 

Tell them the difference be- 
tween 


Inland Basic 
Open Hearth Sheets 


and ordinary sheets 


To get all the splendid selling 
arguments in favor of the better 
sheets, send for our Book, ‘“The 
Story of an Inland Galvanized 


Sheet.” 
Inland Steel Company 


First National Bank Building, Chicago 
Works, Indiana Harbor, Ind. 
ST. PAUL, Pioneer Bldg. ' DENVER, 1618 Stout St 


3 1S, Nat’l Bank of Commerce Bldg. : 
DALLAS, Fuasiatio Bite : MILWAUKEE, Majestic Blde 


























seats 
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PERFORATED METALS 


OF EVERY DESCRIPTION 


MANUFACTURERS OF 
Perforated Steel Plates and Sheets 
(Black and Galvanized) 

Perforated Sheet Copper, Brass, Bronze, 
Aluminum, Lead, Zinc, Monel Metal 
and Other Alloys. 


Screen Plates and Sheets, 
for Ores, Coal, Stone, Cement, and all kinds of 


Grain Cleaning and Sorting Apparatus 
for Centrifugal Linings, Filter Press Plates, Drying Floors, 
‘alse Bottom Strainers, Extractor Baskets, Sevalting 
Screens, Shaking Screens, Chute Screens. 


Grilles and Ornamental Screens, 
for Radiators, Ventilators, Air Vents, Heat Vents, in Private 
and Public Buildings, made to suit local requirements. 


Perforated Tin and Brass of Standard Sizes 
carried in stock. 


ANYTHING IN PERFORATED METAL 


THE HARRINGTON & KING PERFORATING © 


610 NORTH UNION ST.—CHICAGO, IL 
"NE WwW YORK FFICE a LIBE 






































Special Size 


POLISHED SHEETS 


For Sale 
18,540 Lhs. 28 Gauge Size 20 1232 
17,800 Lbs. 28 Gauge Size 16 x192 
10,800 Lbs, 28 Gauge Size 24 x60 
9,790 Lhs, 26 Gauge Size 193122 
4,600 Lbs. 28 Gauge Size 17 x22 


CARNAHAN TIN PLATE & 
SHEET COMPANY 


Canton - = Ohio 


Philadelphia Chicago Detroit San Francisco 
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FRIEDLEY-VOSHARDT CO. 


MANUFACTURERS OF 


Architectural Sheet Metal 
Ornaments, Statuary, etc. 








All Kinds of Stamped and Spun Work 
Art Metal Ceilings and Side Walls 


One Trial Will Convince 
Send for Architectural Sheet Metal Catalog No. 31 


General Offices, 733-737 S. Halsted Street 
Factory, 761-771 Mather Street 


CHICAGO, ILL. 








Save 3/4 of Your Time and Labor 


and do be-ter and neater work, by using Parker Sheet 
Metal Screws for connecting joints in ducts, corn- 
ices, etc. 

Parker Sheet Metal Screws are specially adapted for work 
of this kind. Being made of steel and threaded all the 
way to the head, you can draw up two pieces of metal 
flush with their heads without fear of overturning or 
stripping their threads. 

Ask our nearest distributor, or us, for samples and prices. 


Parker Supply Company 
511 West 45th Street, New York 


DISTRIBUTERS: 
Cal., San Francisco—Holbrook, Merrill & Stetson. 
Conn., New Haven—The C. 8. Mersick & Co. 
Iil., Chicago—Friedley-Voshardt Co. 
Ind., Indianapol ~~ | Metal Co. 
Ind., Indianapolis—Tanner & Co. 
Iowa, Davenport—Sickels & Preston Co. 
Md., Baltimore—E. L. Parker & Nimmo Co. 
Minn., Minneapolis—Roberts-Hamilton Co. 
N. J., Jersey 


ity—J. S. Norton & Co. 
N. Y., Buffalo—Beals & Co. 
Ohio, Cleveland—J. M. & L. A. Osborn Co. 
Pa., Philadelphia—W. F. Potts Son & Co., Inc. 
Wis., Milwaukee—Wm. Hammann. 








Gerock 
Bros. Mfg. Co. 
Sheet Metal 


Ornaments 
end Statuary 


Detail Work a Specialty—Ask for Catalog 
1227 S. Vanderventer Ave., ST. LOUIS, MO. 





A Sure Cure for 
Smoky Chimneys 


NEW ROTABLE 
STANDARD VEN- 
TILATORS never 
fail to accomplish 
their purpose. : 
Their cost is low |e 
compared with ¥ 
the remarkable 
work they do. 











Write for Particulars and Prices 


STANDARD VENTILATOR COMPANY 


LEWISBURG, PENNSYLVANIA 























Valves and 
Plungers 












Wh 
Hi 


Office: 229-231 Arch Street 
Store: 237 Arch Street 


The 


The “GLOBE” 
is built on 
honor and sold 
on merit. 


“GLOBE” Ventilator 


in See GALVANIZED 
IRON and with Glass Tops 
for Skylight purposes, 


Absolutely Storm Proof 


For Perfectly ontiating 
Schools, Churches, Hal 
Mills, F and Audie 
ence Every Chare 
acter. 





‘ 
. 
L. 


dda 


ooms 
“GLOBE. 


POT 


SMOKY CHIMNEYS 
CURED 





Only the very best leather and 
_ rubber are used in these 
? goods and all are carefully 





“Globe Ventilated Ridging” 


Patented and Send for Pamphlet 
Trade-Mark M Sactuned 
Reg. U.S. Pat. Off, ame by 


GLOBE VENTILATOR CO., Troy, N. Y. 





and evenly fitted making 
them the best of their kind. 


BERGER BROS. CO. 


44 «~PHILADELPHIA, PA, 


Warerooms & Factory 100-114 Bread St. 





Cc. G. HUSSEY & CO. 


Rolling Mills and Office, PITTSBURGH, PA. 


MANUFACTURERS 


Sheet Copper, Bottoms, Roll Copper, Tinned end Polished 


Copper, Nails, Spikes, Rivets, Conductor Pipe, Eaves 
Trough, Elbows, Shoes, Mitres, Ete. 





Branch Warehouses in New York, Chicago, St. Louis and San Frarcizz< 





Berger’s World Ventilators 


Made with either 
Metal Hood or 
Glass Top. 


Built on Scien- 
tific principles. 


Mechanically 
perfect. 





Made in a great variety of sizes suitable for 
private dwelling or the largest factory. 


Write for catalog. 
The Berger Mfg. Co., Canton, Ohio 
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DO NOT ACCEPT A “JUST AS GOOD” 


for the real thing. The No. 32 Torch is the best 
combination torch ever made. Your up-to-date 
competitor used it, liked it and will tell you 
that it will save its cost many times over and 
that he could not afford to use any other make 
if they cost nothing. 


Special generator metal is used in the burner 
with seamless drawn tank, fitted with patented 
automatic brass pump. Jobbers will supply at 
factory price. Send for catalog—it’s free. 





No. 32 Torch 


CLAYTON & LAMBERT MFG. CO. 


DETROIT, MICH., U. S. A. 








THE TINNER’S FRIEND 
Beg MEAL’” Soldering Furnace 
wy Stee a 


Phe ei Tank 
with Brass Pressure 
Pump. Will Heat any 
size Soldering Iron. 
Suitable for bench or 
outside work. Special 
price made to tinners. 


RINGEN STOVE CO., Bvisor.ct meso Stes co 














TREADLE SHEAR 


This TREADLE GAP SHEAR is made 
in all standard sizes for No. 14 and lighter 
gauge sheets. With it, sheets can be 
squared, trimmed or slit. 

We make a complete line of shears, 

unches, and bending rolls, all sizes, for 
load or belt drive. Write for Catalog “F”. 


BERTSCH & COMPANY, Cambridge City, Ind. 











inchee WACUUM ions?’ PRESSURE 


Ee: for creating heat with gas and oil burning furnaces and 
blow pipes; for use with milking machines, paper feed- 
ers, special devices and machines of a hundred kinds. 


bros. BLOWERS 
and WACUUM vuves 


. take up their own wear by the action of centrif- 
 ugal force, thus lasting a life-time. 


VACUUM CLEANING 


wey Outfits that are not giving satisfaction 
should be equipped with one of these 
pumps at a slight cost. 


CATALOG: Blowers No. 128—Vacuum No. 129 


LEIMAN BROS., 62AR John St., NEW YORK 

















Don’t get 
the idea 
that the 


Chicago 
Steel 
Brakes 


are high in 

price just 

because they 

ire the high- 

est class brakes made. Oh, no. They are sold at a very reasonable 

cost. You will be surprised how low. 8-foot for 16-gauge and lighter. 
MADE IN ALL SIZES. 


DREIS & KRUMP MFG. C0., 2915 S. Halsted Street, CHICAGO 




















“THERE’S only 

one reason for adver- 
tising in AMERICAN 
ARTISAN and that’s 
because you will get 
the greatest results for 


the least money.” 


—Bill Wise. 

















TOOLS FOR SHEET METALS 


Including 
Tinners’ 
and 
Roofers’ 
Tools, 
Shears, 
Punches, 
Presses and 
Dies. 
Can-making 
Machinery. 


Ring and Circle Shears. 
MADE BY 


NIAGARA MACHINE & TOOL WORKS, ®°xF?*° 








Skylight Gearing and 
Chain Lifts 


‘TINSMITHS’ and PLUMBERS’ TOOLS 
CORNICE MAKERS’ TOOLS 
COPPERSMITHS’ TOOLS 
PIPE THREADING MACHINES 







Second Hand Tools Bought, Sold and 
Exchanged 


H. WEISS & CO. 


APunch, Shear and Bender 20 Cliff Street NEW YORK 
Combined for }4” iron 














“RAPID” SLITTING SHEARS 


FOR ALL SHEET METAL WORKERS 
are now made in twelve sizes. 15 to 50 inchesin throat, 
also gang shears with any number of cutters. Straight 
cutting, irregular shapes, circles and interior circles. 
Send for prices and printed matter. 
OTIS L. FULLER 
Dept. A Goshen, Ind. 
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Family size 
Large ‘ 





THIS IS THE ONE &@ 


The chopper that will satisfy your cus- 
tomess. Show them that itis the chopper 


with the “ENTERPRISE” KNIFE and 
PLATE that really CUTS meat and food 


and doesn’t tear, mangle or squeeze— 
saving all the rich juices and nutriment. 


“ENTERPRISE” 
MEAT-AND-FOOD CHOPPER 


cuts with the true slicing cut, because of the PER- 
FORATED PLATE and the fourbladed keen- 
edged STEEL KNIFE which revolves against it. 


Easy to run, quickly and easily cleaned. 


$1.75 . 
2.50 — 


“ENTERPRISE” 
SAUSAGE STUFFER AND LARD PRESS 


(ENTERPRISE } 








. Next best at | i 
Every hog raiser who |isnw "=" 
‘ 4 “Enterprise” 
slaughters his hogs is a | Feed 
possible customer—when Chopper se 
. . knives, for : 
you show him this _|ecarsetofne ¥ 
e cuttin, 
“Enterprise” Sausage Stuf- | Fapiy cise Mtg 
fer and Lard Press. Small, $1.25 “WE? 
Large, $2.25 








Made with Enterprise care and precision 
in every part—iron cylinder is bored 
true—long handle makes’ easy turning. 
Patented corrugated spout keeps all air from 
entering sausage casing. Can be instant- 
ly converted into a lard press. Tin 
Cylinder (strainer) has broad lips for 
easy handling. 


4-quart size - Japanned - - $5.50 


Made in nine sizes and styles— 
2 to 8 quarts—japanned or tinned 
—used as a fruit press, too. 


Extensive advertising to consum- 
ing buyers is creating sales for you 
on “Enterprise” goods. The people 
know that the name “ENTERPRISE” 


stands as a guarantee of quality 
and satisfaction. Write for cata- 
logue of entire “Enterprise” line. 


THE ENTERPRISE 
MFG. CO. 
OF PA. 

Philadelphia 
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This beautiful 7 color 


Christmas Hanger 
Will help 





Your Clothes Wringer 


Business. 


If you are not supplied 


Write us today 





how many you’ want 
and they will be mailed 


Free of charge 





Anchor Brand 


Clothes Wringers 
LOVELL MANUFACTURING CO. 


ERIE, PENNSYLVANIA 


Size 10xi4inches 




















without the use of other supports. 


400-416 Monticello Ave. 





The “H & B” (ani'Sest 
Xmas Tree Stand 


Strongest, Most Substantial and 
Compact Stand on the Market 


Packed each in carton 2"x 4”x 11” 
Weight, complete, 2lbs. Spread of Leg, set up, 24”. 
Stamped-up from 16 gauge pickled steel. Japanned. 


Will last a lifetime and guaranteed by us for that 
length of time. 


Stand is adjustable, and will fit any size tree with- 
out cutting down the trunk. Holds the tree in place 
No danger of tree tipping over. 


As shown in the above illustration, the trunk of tree extends down through the center 
of stand and into a pan, which can be filled with water. The tree will absorb about 
a quart of water per day, and thereby remain fresh and green for a long time. 


Can Ship on Receipt of Order 
Hardware Trade Price $4.00 per doz., Without Pan, F. O. B. Chicago 


GEO. W. DIENER MFG. CO. 


Chicago, Illinois 
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" JUNIATA 
HORSE = 
SHOES 
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Packed in kegs with red heads. 
Made in all sizes and patterns 
from the best steel or iron. 

The experience of nearly half 
a century of progressive manu- 
facture is embodied in the Jun- 
iata shoe. The product is a 
shoe thoroughly adapted to all 
requirements in shape, finish 
and quality of metal. 

Juniata toe and heel calks are 
made in blunt, medium and 
sharp patterns, in all sizes and 
dimensions. 

The most approved ideas of 
practical horse-shoers are em- 
bodied in Juniata shapes. The 
shoes are smooth and uniform, 
the concave correct, creasing 
neat, and the punching clean 
and properly done. 


‘‘Juniata News," a periodical publica- 
tion telling all about horse shocs and 
the problems of shoeing, sent free on 
request. 


Made by 


American Steel & Wire 
Company 


Chicago, New York, Cleveland, Pittsburgh, 
Denver. Export Representative: U. S. Steel 
Products Co., 30 Church St., New York. Pacific 
Coast Representative: U.S. Steel Products Co., 
San Francisco, Los Angeles, Portland, Seattle, 
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DOWELING JIG No. 5 





A new and most unique tool 
that will enable the user to 
bore dowel holes in the edge, 
end or surface of work with 
the greatest ease and with 
absolute accuracy. 


A tool that will immediately 
commend itself to Carpen- 
ters, Cabinet Makers, Pattern 
Makers,—in fact to every 
artisan or amateur who has 
occasion to do any kind of 
doweling. 


A special circular de- 
scribing same in detail 
is ready for distribu- 
tion. May we send you 
some with your im- 


print? They will inter- 
est your wood-working 


customers and bring 
you business. 


STANLEY Rute & Lever Co. 


New Britain, Conn. U.S.A. 
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FE CHAS. WEILAND, «= 


Established 1882 
Salesrooms, Offices and Warehouses 


147-149 Chambers St. - NEW YORK, U.S.A. - 129-131 Reade Street 


Address All Mail to Main Office, 149 Chambers Street 
Factories: 378-380 W. Broadway and 375-377 W. Broadway, New York City 


| WHOLESALE EXCLUSIVELY 
Manufacturers, pungestors and Factory Representatives 


NOTE 





We issue two net price 


ar | 








Catalogues—one for jaa = 

Automobile Accessories _Raaee = Special prices 

only and one for Me- (a on Seasonable 

chanics’ Tools, Cutlery 8" gee 

and House Furnishing Ee Panees Goods, Axes, 

Goods. a. ee ll se eS Hatchets, Shov- 
- els, Cutlery, etc. 

A New Special Cata- A bi A 

logue will be sent ‘on utomo Le £\C- 

cessories. 




















application. 3 
WH OLESALE EXCL USI VELY 


Hardware, Cutlery and Automobile Accessories 


| LOWEST PRICES IN AMERICA. WE HAVE NO CONNECTION WITH ANY OTHER CATALOGUE HOUSE. 
| No puzzling List or Discount—all goods quoted throughout our Catalogue at net prices 



































HORSE-SHOE BRAND 


CLOTHES WRINGERS | _ Fas! Mop Wringers 


bear the reputation of being 


WARRANTED as to quality. the BEST, and will under 
pe ee 3 : all circumstances give best 
WARRANTED to give satisfaction. ieaiad” ats abeabate” gibi 


WARRANTED as to price. tection. Not with boasting 

- pride, but with a feeling of 
satisfaction, we again point 
to our record—14 years be- 
fore a criticizing public, and 
not a dissatisfied customer. 
It is the privilege of truth 
to make itself known. 


The EAGLE MOP WRINGER is the original 3 roller 
Mop Wringer. Its tested true Merits of Quality brought 
out imitators and infringers. An imitation is never as 
good as the original, therefore be sure it is the EAGLE 
brand you handle. There will be more EAGLE MOP 
WRINGERS sold this year than ever. 





Get your share. 


THE EAGLE WOODENWARE MFG. CO. 


Sole Manufacturers 
Hamilton, Ohio. 





Plain Bearings Steel Ball Bearings = Size of Rolls 
No. 340E No. 360E 10x12 inches 
No. 341E No. 361E 11x12 inches 


WE MAKE THE LARGEST VARIETY OF 
CLOTHES WRINGERS IN THE WORLD 


Send for our new Price List 


THE 
AMERICAN WRINGER CO. 


New York City, U. S. A. 
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No Bar— 


No Complications 
in the 


SEGAL 
BURGLAR PROOF LOCK 


“* OOF hy 
G 








That is the reason BURGLAR PROOF LOCKS 
have met with unvaried success wherever intro- 
duced. They have the reputation of being ‘‘The 
Lock No One Can Knock.’’ We have a proposi- 
tion to offer dealers that is a sure winner. Write 
for it and descriptive circular. 


BURGLAR PROOF LOCK CO. 
13 Park Row, - - New York, N. Y. 








Miller’ § 0. D. Disinfectant 


JOLIET MANUFACTURING CO. 


Nee. The O. D. Disenfectant Co., Joliet, 
Illinois. 

Gentlemen: I have been using 
your disinfectant for the past four 
or five months in the Shreffier Villa 
and also the Lincoln Apartments and 
have found same to be very bene- 
ficial. I wish to make speeial men- 
tion of the satisfaction it has given 
+a the Shreffler Villa, this building 

being about eight years old and we 
were troubled more or less with sewer 
gas, and upon using your disinfect- 
ant the odor is immediately removed 





Odorless Deodorizer 
An Odorless Disenfectant 
and Germicide 


and I can cheerfully recommend your goods to anybody wishing a first 


class disinfectant. Yours very truly, F. W. MOHLER. 


We also refer to the following users: 


Illinois State Penitentiary, Jo- Lemont Public School, Lemont, 
liet, Ill. Ill. 

Joliet — nship High School, Jo- H.R. Bartlett, Salt Lake, Utah. 
liet, Ill. The Hub Clothing Store, Chicago. 

bes at Court House, Joliet, Harry Childs, Boone, Iowa. 

mu. Bart Baumgart, Marseilles, Ill. 


Felice Department, Joliet, -. - Dunning State Hospital, Dun- 
Inward Refrigerating Co., Chi- ning, + 


cago. ? 
ee a George Hollenbach, Dwight, III. 
Iowa-IIlinois Circuit of Theaters. W. F. Meidroth, Peoria, Ill. 


Wm. J. Moxley (Butterine), Chi- py imonico Hotel, Danville, Ill. 


cago. 
St. Joseph’s Hospital, Joliet, Ill. — Hotel, Chicago Heights, 
City School Board of Pontiac, II. 
High School Board of Pontiac, IIl. 
Elgin State Hospital, Elgin, Ill. 
A. M. Legg Shoe Co., Pontiac, Ill. tory, Joliet, Ill. 

Allen Candy Co., Pontiac, Ill. And hundreds of others who are 
Baird & Potter, Carroll, Iowa. using O 


AGENTS WANTED EVERYWHERE. 


GARDNER & COMPANY 


50 Adam Arcade, Joliet, Ill. 


Hotel Gary, Gary, Ind. 
Pontiac Chautauqua, Pontiac, III. 
Flint Dairy and Ice Cream Fac- 








BUILDERS’ 
HARDWARE 


LIGHT GRAY 
IRON CASTINGS 


DAMPERS AND 
DAMPER CLIPS 


OIL AND 
GAS STOVES 


FURNACE LAMPS 
MOLASSES GATES 





WRITE FOR OUR COMPLETE CATALOG 


THE TAYLOR & BOGGIS 
FOUNDRY CO. 


(glond 


Chicago Sales Office: 
62 E. LAKE STREET 














This Beats 


the YANKEE’ no. 30 


For overhead work—any 
place out of reach— 
and all ordinary work, 
the New ‘‘Yankee”’ 
Nos. 130 and 131 
are better than 
any tool made 
for this pur- 
pose. 














The spring 
in the handle 
holds the tool 
extended in any 
position — keeps 
the bit in the slot 
—drives the handle 
back quickly for the 
next thrust. 


Show them to the mechanics— 

they are quick to recognize their 

value. To see one is to want it. 
Your jobber can supply you. 


NORTH BROS. MFG. CO. 


PHILADELPHiaA, PA. 
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What is back of this Trade Mark? 
Protection for you—and your customer. 


The largest factory—most complete line—the 
organization which can best serve you and 


your trade. 


It stands for the BEST OF THE BEST in 
Door Hangers, Grindstones and Hardware 
this mark and 


Specialties. 
staa ei Richards Wilco 


R-W Line you =) MANUFACTURING Co. 
_ AURORAILLUS.A. 


A hanger for any door that slides 


Look well for 





This Trade Mark Protects You 











“CHALLENGE” AND “CHALLENGE JUNIOR” 
“RIVAL” AND “RIVAL JUNIOR” 


VEKIN Measuring Tapes 


HAVE JUST BEEN MARKEDLY IMPROVED AND YET SELL AT THE OLD PRICE. 
“CHALLENGE” and ‘“‘CHALLENGE 
Our Tapes have an unequaled reputation for accuracy, 


eo: 
hence more of them are in use than all other makes. 


There Always Will Be More Selling Argument In The Name 


[UFKIN 


Than You Need To Sell [UFKIN Tapes. 


SAGINAW, MICH. 
THE LuFKIN fpULE C' ® new York London, Eng. Windsor, Can. 


All of these tapes now have a positive-action push button opener for the winding handle. 
JUNIOR” leather cases are now steel lined throughout. 



















































SCHROETER’S No. 100 


POTATO GRATER || “22 Bevil” | Sa 
















- » Will Grate Perfectly, 
q( a |) Easily and Satisfactorily 


Horseradish, Cocoa- 
nuts, Potatoes, Cheese, Bread, 
‘ Crackers, Turnips and Vege- 
tablesof all kinds. 

This Grater is being sold to Hotels, 
Meat Markets, Lunch Stands, Res- 


taurants, Bakeries, Confectioneries 
and Private Families. 


It sells at a REASONABLE PRICE 
within reach of all. 


We manufacture 
6 larger sizes. 


If interested, write for prices 
and catalogue. 


m= ELECTROTYPES furnished 


— for your Holiday Circular. 
SCHROETER BROS. HDW. CO. 


Manufacturers and Distributors 
717 and 719 Washington Ave. ST. LOUIS, MO 











PLIERS 


and nippers are 
unconditionally 
guaranteed be- 
cause they are 
unqualifiedly the 
best. 


That guarantee 
is your protec- 
tion as well as 
your customer’s. 


SMITH & 


HEMENWAY CO. 


151 Chambers St. 
NEW YORK, N. Y. 





“Red Bevil” 


LEADERSHIP 


q Keeping ahead of (fy : 


the times. 
@ New designs. 
@ Thirty years’ | 
manufacturing e x- 
ay perience. 
i @ Largest and most 


FE: mw complete line. 


1 9 Most extensively | bs 
advertised line. 
Q Prompt service. 








Send for new net illustrated 
Trade Price List 

















/XXth Century Sheet Metal Worker—60c 


For Sale By AMERICAN ARTISAN 








ed 
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He Started Right 











In 1859. F. W. Mosely, who is now 70 years old, and president of The Mosely & 








Pritchard Manufacturing Company, Clinton, Iowa, started in the tin business with a set 































































— i 


of Pexto tools. He writes us that these 
same tools are still in use at Fairhaven, Vt. 
They were originally purchased in Albany, 
N. Y., so they have moved around 
the country as well as having given re- 
markable service. 





















































Moore’s Double Seamer No. 644, 
which is shown here, is much better 
than the average seaming machine. It 
will cover a wider scope of work and 
does not require frequent change of 
adjustments or an extra disc for each 
size of vessel to be double seamed. 
You'll find other types of PEXTO 
Double Seaming Machines for all re- 
quirements. 








































































Write for catalog 13-A, describing our complete line of 
tinsmiths’ and sheet metal workers’ tools and machines. 
Ask also for our handsome display card ‘“Pexto Shop 
Hints,” on which are printed valuable tables. Easy to 
tack up for ready reference. 



































The Peck, Stow & Wilcox Company 
MFRS. Mechanics’ Hand Tools, Tinsmiths’ 
& Sheet Metal Workers’ Tools & Machines, 
Builders’ & General Hardware. 
Southington, Conn. Cleveland, Ohio 
4 Address Correspondence 202 W. Center St., 
Southington, Conn 
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We Help You Sell 
THE AUTO WHEEL COASTER 


Ey — pia eoen  i' 
« aiEl BEARING ; 


















‘- 














Our advertising campaign in all of the lead- 
ing boys’ magazines creates a large demand 
for AUTO WHEEL COASTERS. It is up 
to the Retail Dealer to fill thisdemand. The 
liberal profits obtained from AUTO WHEEL 
COASTERS make them worth while handling. 
Send for literature about the AUTO WHEEL COASTER 
and our catalog of Summer Trade Stimulators at once. 


We will also send movie advertising slides 
free upon application. 


. BUFFALO SLED COMPANY 


SMorth Tonawanda, N.Y. Preston, Ont. 
New York Office, 155 Chambers St. 











THE FILE YOU WILL EVENTUALLY USE 


DELTA FILE WORKS , 


. 
m Philadelphia, Pa. 





Chicago Office New York Office 
DELTA 62 E. Lake St. 260 West St. 





THE HIGHEST GRADE FILE MADE 








The Best Made 


Are Genuine 


HUNTER’S 
SIFTERS 


The body is made of one piece of extra heavy tin plate and thi 
handle is fastened with our unbreakable joint. HUNTER’S 
SIFTERS are made to give hard service. They will outlast 
any sifters of their kind. 

You can get them from your job- 

ber. Send in your order today. 


THE FRED J. MEYERS MFG. CO. 


Beckett Street Hamilton, Ohio 





Sectional View 
Showing Construcsion 
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Tin Plate Charcoal Iron Ternes 


“CANTON” 





4 Metal Shingles 2 

; Improved Steel Ceilings, : 

: Skylights = 

3 Special Sheet Metal Work § 

2 of all kinds > 

¢ 

) 

6) 

a 

. Get Our Prices. Write for Catalogs i 

6 

y The Canton Art Metal Co. a 

= Formerly . > 

s The Canton Steel Roofing Co. 
| CANTON, OHIO - 


Minneapolis Branch 
and warehouse 
06 S. 3rd Street 


Black Sheets 


New York Branch 
d warehouse 
497-001 West Street 2 


Galvanized Sheets 








Ze NIOESCHL-EDWARDS CORRUGATING CO. 






EVERYTHING IN SHEET METAL J 
=] BUILDING MAVERA Ezz LS 





(COVINGTON, KENTUCKY 
ROOFING CORNICE 
SIDING CRESTING 
CEILINGS CULVERTS 
AWINGS FINIALS 
COLUMNS FIRE DOORS 
CONDUCTOR GARAGES 
GUTTER SKYLIGHTS 
LOCKERS SPANISH TILE 
MARQUISE SPOUTING 
METAL LATH STORE FRONTS 
METAL WINDOWS TANKS 
SHINGLES VENTILATORS 




















VENTILATOR 


<a 
Kr 


SKYLIGHTS 


SPANISH TILE 









































SHINGLE WINDOWS 
Write for Prices and Catalogues 


MOESCHL EDWARDS CORRUGATING C0. 


COVINGTON, KY. 
















INTE RLO O¢ eK 


Branch at Kansas City, Mo. 





Pre stige THE REFLECTION OF Q u ality 





| ~ CONDVCTOR 





BE SURE TO SPECIFY any EDGE” EAVES TROUGH AND “INTERLOCK’’ CONDUCTOR PIPE 
N YOUR ORDER FOR SPRING SHIPMENT. 


Manufactured exclusively by 


MILWAUKEE CORRUGATING CO. 


PERFECTLY 
FORMED 


MILWAUKEE, WIS. 
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EFFICIENCY 


HE secret of efficiency in modern business is Service. 
You must be able to serve your patrons with the 

best grade of goods at the lowest possible price and in 
the shortest time in order to hold their patronage. When 
articles are promised for a certain time, you must be 
able to deliver them at that time. 


BULLARD & GORMLEY SERVICE 


Will make it possible to do this. Our merchandise is of 
the highest quality and we make you the best prices. 
All orders, no matter how large or small, are filled the 
same day received and delivered as fast as possible. With 
our service at your command you can make definite 
promises and keep them. 




































Write for our latest catalog and send us a trial order. 
You will be astonished and delighted at the real service 
we give. 


BULLARD & GORMLEY COMPANY 


Wholesale Hardware, Sporting Goods, 
Fishing Tackle, General and Builders’ 
Hardware, Mechanics’ Tools and Cutlery 















173-175 North State Street 8-10 Couch Place 7-9 East Lake Street 
CHICAGO, ILLINOIS 





